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ABSTRACT 

The Denver Public Library (DPL) conducted a aarket 
analysis of its success in meeting the inforaation needs of three 
segaents of the population of Denver, Colorados households, business 
firms, and city government and guasi-governnent agencies. Information 
was sought on current DPL usage and nonusage practices of these three 
groups, their levels of awareness and attitudes toward the DPL 
system, and their principal information needs and sources. The 
project's data collection phase consisted of three surveys conducted 
concurrently between February and June 1974* Personal interviews were 
conduct€»d in a sample of households, while questionnaireii were mailed 
to businesses and government agencies. The data analysis jhase of the 
project produced a number of recommendations for specific actions by 
the DPL to make the system more responsive to its current and 
potential users. The bulk of this report consists of presentatici and 
analysis of the survey responses of the three population segments 
under study. <Author/SL) 
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The £unctlon of the DENVER PUBLIC LIBRARY la to: (1) provide infor- 
mation needed by the citizens of Denver in flieir daily iivess (2) encour- 
age and facilitate self-directed learning; O) enhance the quality of life 
for Denver citizens* 

The DENVER URBAN OBSERVATORY was established in January 1970 to 
perform urban research. As one of a number of urban observatories in 
the National Urban Observatory network, the establishment and con- 
tinued operation of thits Observatory is made possible with the support 
of the National League of Cities; Department of Housing and Urban 
Development; Department of Health, Education and Welfare; City and 
County of Denver; University of Denver; Metropolitan State College; 
Community College of Denver; and the University of Colorado. 



The Mtudy was initiated and supported by the Denver Public Library, 
the Denver Urban Observatory, and supported by the Colorado State Library 
through the Library Construction and Services Act with assistance from 
the Department of Housing and Urban Development. The research and studies 
forming the basis for the report were conducted pursuant to a contract 
between the Department of Housing and Urban Development and the National 
League Cities. The substance of suc'i research Is dedicated to the 
public. The authors and publisher are solely responsible for the accur^ 
acy of statements or Interpretations contained herein. 



ill 

4 



BEST COPY AVAiU3U 



PPL Library Coamlaalon MmbTi 
Mr. Edward Miller » Praaldant 
Mr. Cyrus A. Hackstaffi Vlca President 
Mrs. Jack Wetsner, Secretary 
Mr. Richard P. Brovn 
Mru. Nick Frangoa 
Mr. Robert L. Perkln 
Mrs. Albert Salasar 
Mr. Paul A. Yetter 



Thm Dmvm Urban Obsarvatorv_ 

City Ai^d County of Denver 
W«Ue McNlchola, Jr«, Mayor 

fttlff^rvatorv Policy Board 

Alan Le Cantor 
City and County of Denver 

Richard A. Clavk 
City and County of Denver 

Norman Be Dodge 
Conmlaalon on Higher Education 

Robert De Farley 
Denver Rf^glonal Council of Governments 

Paul Ge Graves 
Community College of Deuver 

Irving Se Hook 
City and County of Denver 

Dwayne Ce Nuzum 
University of Colorado 

Robert C. Wright 
Metropolitan State College 

Robert B. Yegge 
University of Denver 



Director 
Fe William Heiss 



Project Principal Investi&ator 

Johii Pe Byrden 
Denver R6BK.arch Institute 
University of Denver 



BEST COPY AVAiUBLE 



TABLE OF COKTENXS 

Chapter . Page 

TABLE OF CONTENTS vil 

REPORT HIGHLIGHTS Ix 

I. INTRODUCTION 1 

Background 1 

Objectives and Procedures 2 

Outline of Report ., 3 

II. LIBRARY USE AND NONUSE 3 

Citizen Users/Nonusers S 

Business Users/Nouusers . » 8 

Government Usera/Nonuaers 9 

Summary IX 

III. PUBLIC KNOWLEDGE AND ATTITUDES 13 

Familiarity with DPL Services ..... 13 

Attitudes Toward DPL 16 

Summary 18 

IV. INFORMATION NEEDS 21 

Information Wants 21 

Barriers to Obtaining Information 23 

Summary 24 

V. STRENGTHENING THE DPL AS A COMMUNITY INFORMATION RESOURCE . 27 

Upgrading DPL's Visibility 27 

New Library Services Currently Under Consideration ... 28 

APPENDIX A: INTERVIEW GUIDE AND DATA FOR CITIZEN SURVEY . . 33 

APPENDIX B: BUSINESS QUESTIONNAIRE AND DATA 73 

APPENDIX C: GOVERNMENT QUESTIONNAIRE AND DATA 99 

APPENDIX D: SELECTED CITIZENS SURVEY DATA 125 

APPENDIX E: SELECTED BUSINESS SURVEY DATA 155 

APPiiNDIX F: SELECTED GOVERNMENT SURVEY DATA 163 

REFERENCES 169 

vli 



BEST copy mum 

R£PORT UIGULlGiiTS 



Denver Public Library (DPL) users . DPL's registered citizen users 
tend to be young} well-educated » Caucasian women in households whose 
annual earrings total $9,000 or more. The 7,000 Denver businesses using 
OPL usually arc the older firms employing fewer than ?.50 persons who 
work mainly ir the service and retail/wholesale industries. Fifty-eight 
of Denver's 84 local government and quasi-public agencies use DPL; 
heaviest government use is by small agencies working in the planning 
and management and public protection areas. The most popular DPL ser^ 
vices for citizens, business, and goverment involve the lending of 
publications and the provision of reference services. The single most 
important rearion given for nonuse by all three segments is lack of know 
ledge about what DPL services are available (Chapter II.) 

Public knowledge and attitudes . The data reflect a fairly wide- 
spread lack of knowledge concerning what library services are available. 
Most citizens regard the Denver Public Library as a convenient esta- 
blishment to get to, but one that is cold, unx'riendly, unpleasant 
to visit, and not a place where it is easy to get what is wanted. De- 
spite these feelings, citizens at home and at work give the Library an 
overall "excellent" rating for the services it provides (Chapter III) . 

Information needs . Citizens most often want information about news 
and current events, medical and health care, and consumer products and 
services. For business firms, the most mentioned areas of need are 
science and technology, management, and government rictivitles. For 
government agencies, the greatest demand is for census and demoQraphlc 
data, plus Informacion on budgets, legal matters, personnel management, 
and physical planning and development. The prime barrier to adequate 
definition and resolution of Denver's information needs is a widespread 
lack of Awareness of what information exists, who has it, and how it 
can be obtained. 



Recommendations 

1. DPL management should review the nature and scope of Library 
efforts to familiarize Denver citizens, business firms, and local govern- 
ment agencies with Library services. 

2. Librarians responsible for managing major DPL services should 
place greater emphasis on Identifyln;? just who in the Denver population 
can benefit from operation of their services. 

3. Three special DPL consulting committees — one representing house- 
holds, another business, and the third government — should be established 
to provide assistance in evaluating the quality of current services, and 
in generating ideas for upgrading present services or adding new services. 
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4. DPL management should dolay for one year implementation of any 
of the possible future services reviewed during this survey. 

5. DPL management should introduce any of the proposed new ser- 
vices strictly on an experimental basis to allow for appropriate cost- 
benefit analysis* 

Specific steps that could be taken to implement these recommenda- 
tions are presented in Chapter V of this report. 
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CHAPTER I 
INTRODUCTION 



Background 

The probl em area . Effective management of a metropolitan public 
library system requires periodic review of questions concerning library 
services. Which services should be continued as currently operated? 
Which services should be modified or terminated? Which services might 
be added? 

Answering these questions adequately, within limitations of avail- 
able funding, personnel, and facilities, requires that administrators 
of metropolitan public libraries attend to the following more specific 
issues: 

• Library usage; How many people of what types make what uses, or 
fail to make what uses, of the metropolitan public library with 
what frequency? How does library use affect, and how is it 
affected by, the use of other locally available information 
sources? 

• Library image i What do different people know about various 
library services? What attitudes, opinions, and beliefs do 
current and potential users have concerning library services? 
Why do particular segments use, and other segments fail to use, 
specific library services? 

• Information needs/ problems ; What kinds of information are wanted 
by different types of persons living in the area served by the 
library? How much competition or cooperation exists among 
various sources in delivering information to various persons? 
What information needs currently are not being met or are being 
met only poorly? 

• Future services; What options exist for making the metropolitan 
library system more responsive to its various constituencies? 



PPL response . Considering the complexity and importance of these 
issues, the administrators of the Denver Public Library (DPL) ha/e 
attempted in a variety of ways over the past few years to find answers 
that have been used to design and redesign the services provided to the 
community. In one of the latest efforts, DPL and the Denver Urban 
Observatory commissioned the Denver Research Institute early in 1974 
to assist in analyzing these issues. This report highlights the prin- 
cipal results of that particular evaluation activity. 
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Objectives and Procedures 

Object Ives . The research project was aimed at assessing the status 
o£ public library service in the City and County o£ Denver, Colorado. 
To this end, the study was conceived as a kind o£ "market analysis" £or 
library services to meet the information needs o£ three segments of the 
Denver population; (a) households, (b) business firms operating in the 
City, and (c) City government and quasi-government agencies* 

The study had four specific objectives: 

1. To determine current DPI. usage and nonusage practices of the 
three population segments; 

2. To assess the levels of awareness and attitudes of these three 
segments concerning the DPL system; 

3. To Identify the principal information needs and problems of 
these three segments; and 

4. To formulate a number of specific actions DPL might take to 
make the system more responsive to the current and potential 
Library users. 

Procedures . Tha research project proceeded through these phases: 
backgrounding, data collection, and data analysis. The backgrounding 
phase Involved a literature review, interviews with key DPL personnel, 
and a pilot project to develop appropriate data collection instruments. 

The data collection phase consisted of three surveys conducted con- 
currently between February and June 1974. The first survey Involved a 
sample of Denver's 197,000 households. Personal interviews were con- 
ducted with members of 439 households out of 609 households selected on 
a random, block-sampling basis. Contact with nonrespondents produced 
data for an additional 36 households, bringing the total household 
sample size to 475 . Seven percent of the households were vacant. 
Appendix A contains the Interview schedule used, as well as the d .-a 
generated. In the household survey. 

Th i second survey of the data collection phase was a mail ques- 
tionnaire of a randomly selected, stratified sample representing the 
26,119 commercial firms operating in Denver. Altogether 110 of the 
165 firms originally contacted cooperated by completing the questionnaire 
that is reprinted in Appendix B. Follow-up with nonresponding firms 
produced data from 32 more firms, resulting in a total business sample 
size of 142. Five percent of the firms in the original sample were no 
longer in business. 

The third survey of the data collection phase consisted of a mail 
questionnaire of the 84 Denver City government agencies and quasi- 
public institutions whose main function is serving the needs of the 
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Denver conunuiilty. Eighty (95 percent) of the 84 agencies participated 
fully In this study. The questionnaire used in this "government" sur-, 
vey is reproduced in Appendix C along with the responses to each question. 

Data analysis, the final phase of this project, extended through the 
entire study with speclai concentration during July and August 1974. 



Outline of Report 

Chapter II p^sents the findings on DPL usage and nonusage by citi- 
zens, business, and government. The question of why they use, or fall 
to use, DPL services then is addressed: Chapter III profiles the ki\ow- 
ledge and attitudes of the three segments concerning DPL, and Chapter IV 
explores the character of the i nformation needs that prompt different 
segments to use DPL and other information sources. Finally, the princl" 
pal recommendations growing out of this study, alo.ig with some suggestions 
for Implementing the recommendations, are Included In Chapter V. 
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CHAPTER II 
LIBRARY USE Ai^O NOMUSE 



This chapter treats the following question: How many people of 
what types make what uses of the Denver Public Library vlth what f re** 
quency? The analysis Is presented by major population segment: citizens, 
business and government. Users are defined as those persons or organi- 
zations whom respondents claim used a DPL service at least once during 
the past twelve mouths • 



Citizen Users/Nonusers 

How many citizens of what tvpea ? Employing the "DPL user" defini- 
tion Just given, roughly one out of tv* (53 percent) of Denver's 197,000 
households can be characterized as a aer household. When the number of 
DPL users— 2.2 persons— each user houfsehold is considered, slightly 
over two in five (43 percv ut) of the City's 530,000 residents use DPL 
services* 

The following profile of these users emerged during data analysis. 
On a proportionate basis, dpl citizen users are more likely to be young, 
well-educated , married, Caucasian women in households wltose annual 
earnings total $9,000 or more. Citizen users also tend more often than 
nonusers to own their own automobiles, to be more active in community 
life, and to vote more frequently in municipal elections. Finally, DPL 
citizen users rely far more heavily than nonusers newspapers, and 
much less heavily on television, as major sources of Information about 
what Is happening in the world. (Relevant data regarding DPL citizen 
users and nonusers are presented in Tables Dl-3, Appendix D.) 

Thus, the citizen "public" that the DPL serves consists primarily 
of Denver's upper-middle class, a situation that is true for many other 
large metropolitan public libraries (Berelson, 1950; Martin, 1969; 
Mendelsohn, 1967; Warner, Murray and Palmour, 1973).^ 

The lower income clclzens, whose household annual Garnlngs total 
less than $9,000» appear to ase the DPL in disproportionately lower 
numbers because they are less literature dependent, more Inclined to 
obtain Information from television, less well-educated, and less mobile 
than middle Income families. 

Use what DPL services ? Of all DPL services, (a) the circulation of 
books and other documents for home use, and (l^ the operation of refer- 
ence services to look up particular facts represent by far the mnjor 



-^References are listed on the final page of this report. 
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public Botvices pvovided» Three out of four household users cited docu- 
ment circulation, and two out of three mentioned reference services i 
although r&thar sharp differences exist on these points when comparing 
usage of the main DPL downtown facility with the use of branch locations 
(see Table 1 below and Table D4 in Appendix D) • 

A number of DPL household services seem surprisingly underutilized, 
including bookmobiles, files of newspaper clippings, films, and special 
programs. Least used of all are DPL-provlded meeting facilities, tapes 
and cassettes, and large print books. With regard to large print books 
ft; I'eople who have serious eyesight problems, the relatively low level 
of usage is not difficult no understand: the Denver citizens who cannot 
see well enough to read make up less than ,01 percent of the 530,000 
residents of the City and County. This finding points up the fact that 
relatively little use of a DPL service does not necessarily equate with 
its unimportance: Importance should be understood in terms of the pro- 
portion of usage by the population segment (s) that can be expected to 
benefit from the use of the service. 



TABLE 1 

COMPARISON OF MAIN DPL FACILITY WITH BRANCH FACILITIES 
ON SEVEN MOST-USED HOUSEHOLD SERVICES (IN PERCENT) 





TOTAL 


DPL 


LOCATION 




USAGE 


Main 


Brunch 


DPL HOUSEHOLD SERVICE 


fN«183)* 


(NalOO) 


(N«83y 


Lending books » magazines and other 








publications 


76%** 


68% 


85% 


Reference section to look up 








particular facts 


• 66 


78 


53 


Back issues of magazines for 








reference 


35 


33 


31 


Photocopying machines for public 








use 


34 


33 


36 


Lists of materials on a topic 


34 


39 


28 


Obtaining materials for you from 








other libraries 


34 


18 


30 


Information given over telephone 


31 


32 


29 



*183 DPL users were identified in the Denver household survey* 



**Read: Seventy-five percent of all DPL citizen users borrow books » 
magazines, and other publications; 25 percent of the DPL users do not 
use this service. 
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Besides the DPL there are various other sources where residents can 
go for information. In this survey, citisens were also queried regarding 
their use of eleven other major Information sources in addition to the 
DPL. The findings reveal that no significant differences exist between 
men and women in terms of their use of the other information sources, 
including DPL. Major differences exist, however, among Denver citizens 
when compared on the basis of race, household income, years of formal 
education and age. 

White and black Denverites most frequently use the mass media to 
obtain needed Information; Spanish Americans, in sharp contrast, depend 
much more on locally available authorities and experts for information 
and guidance. 

The data point up the fact that the DPL is a major information 
source to all three segments of the Denver population (see Table D5, 
Appendix D) . It is Interesting to note that regardless of race, Denver- 
ites strongly prefer using DPL to all other types of libraries operated 
in metro Denver. 

A strong correlation exists betw&en household Income and the variety 
of information sources used: the higher total household Income, the 
greater the variety (see Table D6, Appendix D) . Only one-half of the 
lowest Income households report using DPL, whereas four out of five of 
the highest income households frequently use the Public Library. 

A strong association exists between number of years of formal edu- 
cation and the variety of information sources Denverites use to obtain 
Information (see Table D7, Appendix D). The better educated depend far 
more heavily on many more sources, including DPL, than the less well- 
educated. 

Denver citizens aged 65 or older generally do not use DPL as heavily 
as persons in younger age groups. On a proportionate basis, only two out 
of five older citizens use DPL, compared to roughly three out of four DPL 
users In the 18-64 age groups (see Table Dd, Appendix D) . 

With what frequency ? For analytical convenience, DPL use frequency 
Is divided into two categories: frequent use (11 or more times during the 
past 12 months) and Infrequent use (from one to ten times). The largest 
proportion of frequent users are Caucasian women in families owning two 
or more cars who prefer to use the main DPL location in downtown Denver. 
The data In Table D9, Appendix D, suggest that no significant differences 
exist between infrequent citizen users and nonusers In terms of sex or 
preferred DPL location. (Table DIG, Appendix D, presents detailed break- 
downs on Library use and nonuse.) Nonusers, however, differ from users — 
Infrequent or frequent — in two Important areas: race and mobility. Citi^ 
zen nonusers tend disproportionately to be Spanish Americans owning one 
automobile. Not surprisingly, DPL cardholders are much heavier users 
of the Library than noncardholders. Four out of five cardholders use 
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the Library,, whereas only one out of eight noncardholders use DPL. (Addi- 
tional data concerning cardholders are shown in Table Dll, Appendix D.) 

Why citizen nonuse ? Citizens not using the DPL in the past 12 months 
cited four main reasons: usually too busy to use a library (34 percent); 
never think of going to the Library (23 percent); not having a Library 
card (21 percent); and not reading very much (19 percent). Only a very 
small percentage (i.e., fewer than ten percent) mentioned such reasons as 
paying fines, not being able to get to the Library, inconvenient hours, 
or being able to get wanted books from non-DPL sources. No one mentioned 
having problems with Library personnel, poor telephone response, or feel- 
ing uncomfortable or embarrassed. (See Table D12, Appendix D.) 



Business Users/Nonusers 

How many firms of what types ? Approximately one in four (27 percent) 
of Denver's 26,000-plus firms use the DPL. The data reveal that, on a 
proportional basis, DPL business users are smaller (employing fewer than 
251 employees) , rather than larger, and operating mainly in the service 
and retailing/wholesaling industries (see Table 2) . 

Despite their numerical dominance, service and retailing/wholesaling 
firms, many of which employ fewer than 25 persons, are substantially 
underrepresented among DPL business users considering the proportions 
of firms within both industries which currently use DPL services (see 
Table 3). This finding may reflect a basically different dependence on 
literature among Denver firms. DPL business users may simply require 
more literature to conduct their day-to-day work. Alternatively, these 
data may result from DPL initiatives to attract only certain segments of 
the total business community to the ranks of Public Library users. 

Another fact related to DPL business use is worth noting: the longer- 
established firms—those that have been located in Denver for ten years or 
more — are substantially heavier DPL users (by a two to one ratio) than 
more recently located firms. This finding may reflect the smaller size 
and highly specialized nature of many new firms, plus their lack of suf- 
ficient resources to become familiar with and use local information 
sources. It also may involve a lack of attention by appropriate DPL 
personnel to the task of contacting younger firms and/or providing them 
with adequate user-orientation materials. 

Business dependency on DPL vis-a-vis locally available information 
sources varies dramatically by size of firm. The data in Table El, 
Appendix E, reflect a substantial difference between large and small 
firms in their use of DPL services: DPL ranks as second most depended- 
on source of external Information for large firms, but only fifth most- 
used by smaller firms. Large firms place only business and trade pub- 
lications ahead of DPL among a set of 12 major external information 
sources. Small firms rank DPL fifth in use after business and trade 
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publications (which they, like large firms, also list as most-used), 
equipment suppli«rs, business and trade associations, and academic and 
scientific groups in that order. 

Another interesting finding related to DPL business usage: DPL busi^ 
ness users are much more reliant on other external informtion sources 
than DPL nonusers, DPL services cannot be considered "competitive" with 
other locally available information sources: heavy DPL users often are 
heavy users of other sources. 

Use what services? If usage of a service is accepted as a guide to 
its relative value to a client, then Denver businesses find two DPL ser" 
vices most valuable: the provision of business and industry directories, 
and lending books related to different business fields. Interestingly, 
only two in five of the firms using DPL services request assistance in 
finding extensive Information; and fewer still, only one in four, seek 
DPL help in answering short, factual questions. Least used among the 
17 DPL business services examined are the loaning of 16 mm films: only 
seven percent of the business firms using other DPL services borrow 
films, and then only rarely. (Table E2 in Appendix E presents additional 
data on the usage of 17 business services operated by the DPL.) 

With what frequency ? Sharp differences exist among large and small 
DPL business users on the frequency with which they use different Library 
services. The data in Table E3, Appendix E, suggest strongly that large 
firms are the only regular users of DPL services. Large firms listed 
five DPL services as "regularly used": providing catalogues and indices 
(31 percent of the large firms use this regularly); lending science and 
engineering books (22 percent); circulating government documents (21 
percent) ; furnishing science and engineering magazines (20 percent) ; and 
supplying self-service copying machines (20 percent) . Of these five ser- 
vices, 16 percent of the small firms listed DPL's lending of science and 
engineering books as the only one they use regularly. 

Not surprisingly, small firms (12 percent all told) are the only 
ones to list themselves as regular users of DPL-furnlshed business and 
industry directories. Most firms purchase such. documents for routine, 
in-house use since they often are essential in conducting business. 

Why business nonuse? Lack of awareness of what DPL services are 
available stands out as the most significant reason why more Denver 
businesses do not use the Public Library, Forty-six percent of the 
nonusers gave this as their prime reason. Size of firms was not sig- 
nificant on this point. 



Government Users/Nonusers 

How many agencies of what types ? Seven out of ten local govern- 
ment agencies use DPL during the course of their work. DPL government 
users are small agencies working in the planning and management (31 
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TABLE 2 

DENVER BUSINESS USAGE/NONUSAGE OF OPL 
SERVICES DURING THE PAST 12 MONTHS (IN PERCENT)* 



DEMOGRAPHIC BUSINESS TOTAL DENVER 

CHARACTERISTIC Users Nonu8er8 BUSINESSES 

Type of Industry 

Services 35% 28% 30% 

Retail/Wholesale 28 44 39 
Finance/ Insurance/Real 

Estate 17 8 10 

Manufacturing 7 3 4 

Other 13 17 17 

Number of Employees 

< 23 (Small) 87** 98 95 

25-250 (Medium 12 2 5 

251 or more (Large) 1 *** *** 



^Footnote number 2 in Table £1, Appendix E, explains the basis 
for calculating these percentages. 

**Read: Eighty-seven percent of DPL business users employ fewer 
than 25 employees. 

***Percentage is less than •5. 



TABLE 3 

PERCENT OF DENVER BUSINESSES WITHIN EACH SIZE AND 
INDUSTRY CATEGORY USING DPL SERVICES DURING THE PAST 12 MONTHS 



BUSINESS* 



TYPE OF FIRM User Nonuser 



Industry 

Manufacturing 51%** 49% 

Finance/ Insurance/Real Estate 45 55 

Services 32 68 

Other (except retail/wholesale) 22 78 

Retail/Wholesale 19 81 

ALL INDUSTRIES 27 73 

Number of Employees 

< 25 (Small) 25 75 

25-250 (Medium) 70 30 

251 or more (Large) 69 31 

ALL SIZES 27 73 



*Footnote number 2 in Table £1, Appendix £, explains the basis 
for calculating these percentages. 

**Read: Fifty-one percent of the manufacturing firms located 
in Denver use DPL services. 
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percent) and public protection (16 percent) areas (see Table Fl, Appendix 
F)« The smallest number of users are larger agencies In the areas of 
public transportation (four percent) and welfare (four percent) • 

An Interesting series of discrepancies exists when the question Is 
raised about the use of DPL services within each of the mission areas. 
Thusy for example^ 100 percent of the welfare agencies use DPL, while 
only 82, percent of the planning and management agencies are listed as 
DPL users. An even greater disparity exists In the public protection 
agencies, where only 54 percent of the public protection agencies are 
DPL users. (Relevant data are presented in Table F2» Appendix F«) 

Use what services ? Government agencies most often use DPL's docu- 
ment lending service (89 percent), and the Library* s supply of catalogues 
and indices (88 percent). The data in Table F3, Appendix F, suggest that 
a majority (58 percent) of the government users find much use for the 
Municipal Reference Service and for the telephone request service. Among 
the least-used DPL services government's relative nonuse of Interllbrary 
loans, the delivery of library msterlals, and routing lists of new govern- 
ment documents should be noted. 

With what frequency ? Larger agencies (those employing 200 or more 
persons) are proportionately the most frequent ^sers of DPL services. 
Twice the proportion of large agencies compared to medium and small 
agencies used DPL services over ten times during the past 12 months. 

Why Kovernment nonuse ? Two reasons are given most frequently for 
government nonu/o: simply no need (47 percent) or not knowing what ser- 
vices are avail r.ole (37 percent) . 

Summary 

Denver Public Library usage and nonusage by three segments of the 
City of Denver population — citizens, business, and government — have been 
presented. Across all three segments , it appears that usage is concen^ 
trated in the large subgroups of each segment. Thus, the "publics" 
served are the ones controlling the greatest amount of resources. The 
most popular DPL services expectedly involve the lending of documents 
and the provision of reference services. The single most important 
reason for nonuse is lack of knowledge about what DPL services are 
available. Just how significant is this lack of awareness? Chapter III 
addresses this question. 
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CHAPTER III 
PUBLIC KNOWLEDGE AND ATTITUDES 



Understanding what Denverltes know about the public library and how 
they feel about what they know Is a vital first step toward deciding 
what actions might be taken to make DPL a more vital information resource 
to different segments of the community. Decisions within different seg- 
ments to use or not to use DPL are dependent fundamentally on what people 
know and feel about the Library • Individuals in any segment of the 
Denver population are not likely to try out or continue to use the Pub- 
lic Library if they are unaware of what services are available or are 
disgruntled with the quality of services that are provided. 



Familiarity with DPL Services 

What do citizens know? The data reveal a fairly widespread lack of 
awareness among citizens concerning what specific Library services are 
available. 

In reviewing ten special DPL programs and services, for example ^ the 
majority of citizens sampled had never heard of any of the programs 
(Table 4), In the best cases, 42 percent had heard of the Library's 
Vacation Reading Program, 36 percent of the Black Awareness Program, and 
32 percent of the Right to Read Program, In the worst case, 94 percent: 
had never heard of the Portfolio Strategy Today Program. Many of these 
programs, of course, are targeted for very special citizen subgroups, a 
fact reflected in the use data in Table 4. Any decision concerning the 
significance of low general public awareness must be conditioned by that 
fact. 

Major differences were found between different racial and age groups 
regarding their awareness of and participation in DPL*s ten special pro- 
grams. A substantially higher proportion of black citizens, for example, 
are aware of the Black Awareness Program than either white or Spanish 
American citizens (see Table D13, Appendix D) • Middle aged citizens 
tend to know more about and participate in these programs than either 
younger or older citizens (see Table D14, Appendix D) • 

No significant difference in terms of program awareness or use were 
found between men and women in this survey with one exception, the Vaca- 
tion Reading Program, where nearly twice as many women as men have heard 
of or participated in this program. Middle- to-upper income families tend 
to be more aware of and interested in these programs than do lower income 
families; similarly , levels of awareness and participation are much higher 
among the segment of Denver's population having over 12 years of formal 
education. 
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T\BLE 4 



CITIZEN AWARENESS AND USE OF TEU DPL SPECIAL PROGRAMS 

(IN PERCENT) 



FAMILIARITY AND USE 



SPECIAL CITIZEN PROGRAM 



Heard Of 
(N°475) 



Used 
(N'"475) 



Vacation Reading 

Black Awareness 

Right to Read 

Colorful Colorado 

Viva Mejlcano 

College Level Examination 

Focus on Mental Retardation 

Bl-Culturalism 

On Your Own 

Portfolio Strategy Today 



42%* 



18% 
3 
4 
2 
1 
3 
2 
1 
5 

4t* 



36 
32 
30 
18 
18 
17 
15 
14 
6 



*Read: Four In ten of the citizens surveyed had ever heard of DPL's 
Vacation Reading Program 

**Percentage did no*- equal or exceed .5. 



Citizens using DPL services differ markedly from each other In terms 
of their familiarity with the full range of DPL services. The most 
familiar services, which also are the most heavily used, are document 
lending and reference services. Nine cut of ten citizens are familiar 
with document lending, and three out of four use this service. At the 
other end of the scale, the least familiar services are providing meet- 
ing rooms for people and typewriters for public use. (Relevant data 
are presented in Table D15, Appendix D.) 

What do business people know ? Roaghly two-thirds (68 percent) of 
all business respondents in this survey claimed they are "not at all 
familiar" with DPL business services. Business lack of awareness is par- 
ticularly prominent among smaller firms, many of which are located in the 
retail/wholesale and service industries (Table 5) . 

What do government agents know ? Government familiarity with DPL 
services varies by agency mission and physical proximity to the main 
downtown DPL location, but not by number of employees (see Table 6). 
The niost knowledgeable government agencies appear to be those in the 
areas of planning and management, parks and recreation, and public pro- 
tection, many of which are located geographically near DPL's downtown 
facility. Ranking as least familiar with DPL services are agencies in 
the health and hospitals and public transportation areas. 
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TABLE 5 

FAMILIARITY OF DENVER BUSINESSES WITH DPL SERVICES 
BY SELECTED CHARACTERISTICS (IN PERCENT}* 



FAMILIARITY 

SELECTED CHARACTERISTICS Not At All Fairly Very 



Type of Industry 

Retail/Wholesale 
Services 

Financial/ Insurance/Real Estate 

Manufacturing 

Other 

Number , of Etaployees 

251 or more (Large) 
^250 (Medium/ Small) 



77%** 23% — % 

63 37 

56 26 18 

50 50 

67 22 11 



46 42 12 

68 28 4 



*Footnote 2 of Table El, Appendix E, explains the basis for calcu- 
lating these percentages. 

**Read: Three-fourths of the respondents contacted in retailing and 
wholesaling firms claimed they are not at all familiar with what services 
DPL provides to the business community. 



TABLE 6 

FAMILIARITY OF DENVER GOVERNMf,NT AGENCIES WITH DPL SERVICES 
BY SELECTED CHARACTERISTICS (IN PERCENT) 



SELECTED CHARACTERISTICS 



FAMILIARITY 



Not At All 



Fairly 



Very 



Mission Area 



Public Transportation 
Health/hospitals 
Public works 
Urban renewal 
Welfare 

Public protection 
Parks and recreation 
Planning and management 



100% 
83 
62 
50 
50 
33 
25 
23 



— % 

17 

30 

50 

50 

67 

50 

59 



— % 
8 



25 
18 



Proximity to DPL 

Outside Civic Center 
Within Civic Center 



56 
33 



39 
52 



5 

15 



15 
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Attitudes Toward PPL 

How do citizens view the PPL ? Most citizens regard the Denver Pub-- 
lie Library as a convenient organization to get to, but one that is cold, 
unfriendly, unpleasant to visit, and not a place where it is easy to get 
what is wanted. Citizens generally did not select such adjectives as 
cheerful, efficient, modern, fun, or stimulating to describe the Library. 
(Relevant data are presented In Table P16, Appendix P.) 

Lower Income citizens, particularly those households with total 
annual earnings between $5,000 and $10,000, tend to have a more negative 
image of PPL than those in higher income households. (See Table P17, 
Appendix P.) 

Thirty-eight percent of Penver's white citizens describe PPL as 
usually having what they want; in sharp contrast, substantially fewer 
blacks and Spanish Americans express this feeling (see Table P18, Appen- 
dix P). The data in Table P19, Appendix P, reveal that younger and older 
citizens, in contrast to middle-aged Penverltes, are more predisposed to 
think of the PPL as an "unfriendly" organization. 

Only one major difference exists between men and women In their 
views of the PPL: women are more inclined than men to describe PPL as a 
"friendly" organization. The better educated also tend far more than the 
less well'* educated to express stronger positive and negative feelings 
about the PPL. 

Pespite their feeling tnat the Penver Public Library is not an en- 
joyable place to visit, nevertheless just about eight in ten (78 percent) 
of the citizen users give the Library an overall ^'excellent" rating for 
the services it is providing. The Library excels in three particular 
areas according to most citizen users: the helpfulness and expertness of 
personnel, having specific materials that are wanted, and the wide variety 
of services that are offered. Citizen users who give the PPL a perform- 
ance rating below excellent cited some 46 reasons for doing so. The 
largest portion (33 percent) of their difficulties relate to a perceived 
inadequacy of materials and services; the remainder of their reasons for 
lower ratings are scattered across nearly two dozen categories and do not 
appear to represent serious problems. Tables P20-22, Appendix P, provide 
further Information on Library ratings by age, race, and income charac- 
teristics. 

How does busilness view the PPL ? Just under one-^half (45 percent) of 
the firms using the DPL during the past 12 months give the Library an 
overall excellent rating for services rendered. The data in Table 7 
underline the fact that business ratings of PPL performance differ 
sharply across different industries: Firms in retailing and wholesaling, 
finance, and service industries are much more pleased with DPL services 
than manufacturing companies and firms in other industries. Not sur- 
prisingly, firms that report consistent satisfaction with PPL services 
give the Library much higher overall ratings than less satisfied firms. 
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This finding Is somewhat ironic in the sense that retailing and 
wholesaling firms are substantially underrepresented among DPL business 
users considering the relatively large number of such firms (see Table 3, 
Chapter II). Manufacturing firms* in contrast, are the best represented 
category, percentagewise, of Denver firms and they tend to regard DPL*s 
performance as being only fair. Their most frequently mentioned reason 
for giving the DPL lower performance ratings is their own insufficient 
knowledge about what the Library is doing. In a few cases, businessmen 
commented that they feel their information needs are so specialized thau 
no public library— DPL or otherwise — could meet their requirements. 



TABLE 7 

DENVER BUSINESS RATINGS OF DPL PERFORMANCE 
BY SELECTED CHARACTERISTICS (IN PERCENT)* 



PERFORMANCE RATING 
SELECTED CHARACTERISTICS Excellent Fair Poor 



Type of Industry 

Retail/Wholesale 

Financial/ Insurance/Real Estate 

Services 

Manufacturing 

Other 

ALL FIRMS • 

Satisfaction with Previous Services 

Always satisfied 
Not always satisfied 
ALL FIRMS 



61%** 36% 3% 

57 A3 

49 49 2 

1 98 1 

1 99 

45 53 2 



66 34 

25 73 2 

45 63 2 



*Footnote 2 in Table El, Appendix E, explains the basis for calcu- 
lating these percentages. 

**Read: Three-fifths of the retail/wholesale firms using DPL ser- 
vices give the Library an overall excellent rating for services rendered. 



How do government agencies view the DPL ? Overall DPL ratings by 
City agencies produced the following evaluation profile: Highest DPL 
performance ratings by government users come from small- to-medium" si zed 
agencies whose missions mostly are in the areas of parks and recreation, 
public protection, and planning and management. Lowest ratings came from 
agencies geographically remote from the main DPL location, whose responsi- 
bilities fall mostly in the areas of public works, public transportation. 
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and welfare* Predlctablyy agencies whose employees are '^always ^atia^ 
fled" with DPL services give the Library significantly higher perform- 
ance ratings than agencies that are not always satisfied (Table 8) . 

The prime reasons given for '^excellent'* ratings by government users 
revolve mainly around the competence and friendliness of Library staff. 
Lower ratings were explained principally as stemming from lack of know-^ 
ledge of what services DPL provides or that specialized Information needs 
in areas like law, data processing, and medicine are not met by the 
Library. Commenting on his low rating of DPL performance, one government 
employee observed, ''Our rather limited use probably results from a lack 
of knowledge of what services are available. The Denver Public Library 
is not doing a particularly strong Job of informing City agencies regard- 
ing their services." 



Summary 

In the effort to assess the status of Public Library services in 
Denver, it is essential to understand why people use or fall to use ser- 
vices that are offered. Decisions to use Library services are based 
partly on what different segments of the population know about what ser- 
vices are available, and how they feel about those services. The central 
finding reported in this chapter is that fairly widespread lack of aware-^ 
ness throughout ail three segments of the coimunity^-'^citizens 0 business, 
and goverxment'-'-concerning what services DPL provides • 

Factors other than people's knowledge and attitudes concerning DPL 
affect their decisions to use the Public Library or any other information 
source. One of the most significant factors is the character of their 
Information needs, the subject treated in the next chapter. 
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TABLE 8 

GOVERNMENT USER RATINGS OF DPL PERFORMANCE 
BY SELECTED CHARACTERISTICS (IN PERCEI'T) 



SELECTED CHARACTERISTICS 



PERFORMANCE RATING 



Excellent 



Fair 



Poor 



Agency Location 

In Civic Center 
Outside Civic Center 
ALL LOCATIONS 

Number of Employees 

<50 (Small) 
50-200 (Medium) 
>200 (Large) 

Satisfaction with Previous Services 

Always satisfied 
Sometimes satisfied 
Hardly ever satisfied 

Mission Area 



62%* 

42 

54 



57 
53 
42 



78 
43 



29% 

54 

40 



38 
33 
58 



22 
50 
50 



9% 

4 

6 



5 

12 



7 
50 



Parks and recreation 
Public protection 
Planning and management 
Urban renewal 
Health and hospitals 
Public works 
Public transportation 
Welfare 



71 
67 
67 
54 
50 
43 



29 
33 
27 
40 
50 
57 
100 
100 



6 
6 



*Read: Roughly three-fifths of the agencies in the Civic Center 
who use DPL services rate the overall performance of the Library as ex- 
cellent. The basis for calculating these percentages is the number of 
agencies responding to each question. 
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CHAPTER XV 
INFORMATION N££DS 



Determining who in Denver needs what kinds of information le not an 
easy task, although It is an essential one for planning future public 
library services. The central difficulty in this area Is that people 
quite often are unable to say what Information they need; frequently, in 
fact, they do not even know how to state the problem or reason that lies 
behind some need they feel to obtain information* 

Profiling Denver's Information needs was approached through a two 
step process. First , people at home and at work were asked ju<;t what 
types of information they ordinarily want and use; their routine use of, 
say, scientific and technical Information would indicate a continuing 
need for that particular type of Information. 

Second , efforts were made to Identify bar rier s people confront In 
their attempts to obtain information. Such bajrrlers can provide Impor- 
tant clues to Information need In the sense thac they are interrupting 
to the need-defining process Itself. In other words, information needs 
often are clarified in the very act of seeking Information. To the 
extent that the search activity is delayed or frustrated by whatever 
barrier, the process of understanding what information Is needed can be 
frustrated. 



Information Wants 

Wh at Information do citizens want? News and current events, medical 
and health care, and consumer products and services are the topics about 
which Denver citizens most often want information (see Table 9) . These 
topics are followed In close succession by home repairs, music for enjoy- 
ment, education, and gardening. 

The survey revealed significant, but not surpr'.jlng, differences 
among Denver cltlzi^ns on four selected consumer oriented topics about 
which they want information (see Table D23, Appendix D) . The strongest 
demand for money management and budgeting guidance, for instance, comes 
from black and Spanish American women aged 18-20. In the area of what 
to do when cheated, Spanish Americans voice a much greater concern than 
either whites or blacks. Retired and elderly citizens show much less 
Interest In these subjects, perhaps because they have already solved 
the problems Inherent in the need for information on these topics. 

What Information does business want ? Larger firms express consis" 
tently higher demand than smaller ^irms for all classes of work-related 
information, but are particularly dominant in the areas of scientific 
and technical, management, and governmental Information. These findings 
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TABLE 9 

CITIZENS' MOST FREQUENTLY MENTIONED AREAS 
OF IMPORTANT INFORMATION NEED (IN PERCENT) 





TOTAI4 


TOPICAL AREA 


(N*475j 


News and current events 


40%* 


Medical and health care 


0^ 
00 


Consumer and shopping information 


35 


Consumer information on products 


35 


Home repairs 


32 


^slc for enjoyment 


32 


Education 


31 


Gardening 


31 


Investing money 


30 


Taxes 


2.9 


Crafts 


29 


Nutrition and diet Information 


28 


Personal legal 


28 


Special TV programs 


27 


Weather conditions and forecasts 


27 


What to do when you get cheated 


27 


Information on political candidates 


26 


General self^lmprovement 


26 


Ecology 


26 


History of Colorado 


26 


Available movies/plays/concerts 


26 


Social security 


26 



*Read: Four in cen of the citizens surveyed mentioned news and 
current events as an important topic about which they want Information. 



undoubtedly are due primarily to large firms' more extensive division of 
labor » and greater resource control • 

The type of Industry of which a firm Is a part also provides an Im-- 
portant indicator of business information need. Manufacturing firms ^ for 
instance, create the strongest demand for all types of business informa- 
tion (see Table 10). Financial, Insurance, and real estate firms, how- 
ever, concentrate their demand In the categories of government, management 
and financial information. Retailing and wholesaling fln^is, which display 
the lowest overall demand for business-related ln£ormatlon, nonetheless 
share other firms* need for scientific and technical, and marketing 
Information. 
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One measure o£ business concern over the problem of meeting Infor- 
mation needs Is the fact that roughly four in ten (43 percent) of all 
firms maintain some form of Hilary or other type of information center. 
Interestingly, three-fourths of the firms using the DPL maintain an in- 
house library of their own. This suggests that a f ilia's use of the 
Public Library often complements rather than competes with employees* 
use of an In-house library* 

What information does government want? Since local government 
agencies are involved in almost all facets of Denver *s community life, 
those agencies collectively require an enormous amount and variety of 
information. Local government agencies most frequently need census and 
demographic data, followed in order by information on budgets and fi- 
nances, legal matters, personnel management, physical planning and devel- 
opment, environmental concerns, and public administration. Government's 
least frequently mentioned information needs occur in the areas of tech- 
nological development, minority economic development, consumer affairs, 
and voting. 

Eighty-six percent of Denver's government agencies maintain thvir 
own library or other type of information center. This suggests that very 
substantial resources are committed to information processing (i.e., 
acquiring, storing, retrieving, using information) by these agencies. 
Behind such investment, of course, lies the widespread array of govern- 
ment's evolving information needs. 



Barriers to Obtaining Information 

Learning what information is needed often becomes a cooperative 
problem-definition and searching activity involving both end users and 
the people operating information services. Citizen, business, and local 
government usage of the Denver Public Library was examined in Chapter II; 
so, too, were the reasons given for nonuse of this community information 
service. While the findings reported below summarize both user and non- 
user difficulties with information sources in general, they echo the 
now-familiar difficulties reported initially in Chapter II and repeated 
in Chapter III. 

The primary reason Denverites give for not using potentially rele- 
vant information sources is simple ignorance: not knowing what information 
exists, or who has it, or how it can be obtained. Six out of ten Denver 
business firms, for instance, cite inadequate knowledge of information 
sources as a major concern, whereas only four in ten mention not having 
enough time, and one in four find it too inconvenient to use external 
information sources. 
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TABLE 10 

SOME FACTORS RELATED TO THE TYPES OF 
INFORMATION THAT DENVER BUSINESSES OFTEN 
OBTAIN FROM LOCAL INFORMATION SOURCES (IN PERCENT)* 



INFORMATION CATEGORY 

Adver- 
tising, 



SELECTED 


Science 


Manage- 


Govern- 


Market- 


Public 






Technoloev 




ment 


ing 


Relations 


Finan( 


Industry 














Manufactur- 














ing 


51% 


51% 


50% 


49% 


49% 


49% 


Retail/ 














wholesale 


37 


16 


9 


35 


11 


6 


Finance 


35 


63 


80 


35 


37 


61 


Services 


32 


14 


13 


7 


13 


6 


Other 


67 


11 


11 


11 


tmmm 


22 


Number of Employees 












>250 


66%** 


57% 


39% 


31% 


22% 


19% 


1-250 


40 


21 


20 


23 


14 


16 



^Footnote 2 of Table El, Appendix E, explains the basis for calcu- 
lating these percentages. 

**Read; Two-thirds of the Denver firms employing over 250 employees 
require scientific and technical information to do their work. 



Compared to the widespread lack of awareness, therefore, other diffi^ 
culties appear to be much less significant. This does not mean such 
difficulties are trivial; on the contrary, they must become matters of 
paramount concern to managers of information services once the knowledge 
barrier has been broken. 



Summary 

This review of citizen, business, and government information needs 
grew out of two procedures: first., learning what information is most 
wanted by people at home and at work and identifying barriers they en- 
counter in the process of defining and obtaining the kind of information 
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they want. Citizens most often want information about news and current 
events, medical and health care, and consumer products and services. 
For business firms, the most mentioned areas of need are science and 
technology, management, and government activities (e.g., regulations, 
laws). For government agencies, the greatest demand is for census and 
demographic data, plus information on budgelts, legal matters, personnel 
management, and physical planning and development. The prime barrier 
to adequate definition and resolution of Denver's information needs is 
a widespread lack of awareness of what information exists, who has it, 
and how it can be obtained. Some recommendations for making the Denver 
Public Library a more useful community resource in resolving these pro- 
blems are presented in the next chapter. 
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STRENGTHENING THE DPL AS 
A COMMUNITY INFORMATION RESOURCE 



Numerous Ideas for strengthening the Denver Public Library's posl** 
tlon as a community Information resource emerged during this project. 
The Ideas are divided here Into two categories: (a) those dealing with 
DPL's fairly low profile In the three community segments examined; and 
(b) those related to the possible Introduction of several new Library 
services currently under consideration. 



Upgrading DPL's Vl&lbllltv 

The study results clearly show that citizen, business, and government 
awareness of potentially useful DPL information services is low. Th±e> 
finding Is not unique to the Denver Public Library. Recent surveys of 
public library use by Block (1970), Mendelsohn (1967, 1968), Meyer (1969), 
Parker (1973), Voos (1969), and Warner et al . (1973) point out the gener- 
ally low visibility of major metropolitan public libraries. 

Recommendation 1: DPL management should review the nature and scope 
of Library efforts to familiarize Denver citizens, business firms, and 
local government agencies with Library services. The review, among other 
things, should Identify what promotional activity occurs, who Is Involved, 
what current and potential user segments are reached by which media, how 
those segments react, and how much the activity costs the Library. Once 
strengths and weaknesses In currwUt familiarization efforts are pinpointed, 
appropriate action should be developed and Implemented to overcome the 
lack of familiarity with DPL services currently existing In Denver. The 
business sector may offer the most promising opportunities for fulfilling 
unmet needs. 

Recommendation 2: Librarians responsible for managing major DPL ser* 
fices should place greater empha:i:is on identifying just who in the Denver 
population can benefit from operavion of their services. In is desirable 
of course, that any Denver citizen should be able to use any service pro- 
vided by the Library. Only a small proportion of the population, however, 
will find any particular Library service to be of interest at any point in 
time. The point of this recommendation is not to get program managers to 
serve only a limited, restricted segment of the taxpaylng public; rather, 
the point is to Improve the librarians* understanding and service of the 
segments that can reasonably be expected to be Interested in given pro- 
grams. Improved understanding implies such things as knowing what infor- 
mation services a given segment is likely to use, how much time and energy 
that segment devotes to obtaining specific kinds of information, and what 
difficulties they encounter in the process. Developing techniques to 
carry out this recommendation would require a special effort by Library 
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management. If Implemented well» these techniques should enable program 
managers to set reasonable goals — within their resource limitations--*- 
for serving more clients more adequately. 

Recommendation 3. Three special DPL consulting commit tees-^-one rep-* 
resenting households , another business^ and the third government — should 
be established on an experimental basis to provide assistance in evaluating 
the quality of current services^ and in generating ideas for upgrading 
present services or adding new services. These user feedback panel mem- 
bers could be paid a minimal fee as consultants and chosen on a strati- 
fied, but random, basis to represent a reasonable cross-section of each 
major segment. For example, the citizen user panel could consist of 
enough householders to represent proportionately the major age, income, 
racial, and sex subgroups in the Denver population. The reasons for con- 
sidering payment of a minimum consultant fee are to recognize their 
expert knowledge in very specific areas, and to enhance their motivation 
for participating in this project. The use of such committees might be 
tried on an experimental basis, perhaps for a period of one year, to 
test the utility of this concept as a means for providing Library mana- 
gement with feedback and new ideas. 



New Library Services Currently Under Consideration 

To assist DPL management in planning for future Library services, 
members of all three population segments were asked during the surveys 
to review and assess the potential utility of several possible new 
services. 

The establishment of a consumer referral service is by far the most 
popular potential service. A majority (54 percent) of the citizens inter- 
viewed said they would use such a service if it were introduced. Least 
appealing of the potential citizen services considered are the babysitting 
(22 percent would use) and the leased wire news services (14 percent). 
See Table D24, in Appendix D.) 

Spanish American citizens exhibit a much stronger interest than 
either white or black citizens in many of the potential DPL services 
(see Table D25, Appendix D). This is particularly true of their ex- 
pressed willingness to use a consumer referral service and catalogues 
of DPL holdings of a general nature. The data also point up substan- 
tially greater interest in the new services among younger Denverites 
(Table D26, Appendix D) , and persons with more years of formal education 
(Table D27, Appendix D) . Major differences among different income 
groups exist only for two potential services: Citizens in households 
with annual incomes totaling $15,000 or more express much stronger 
interest than others in a possible consumer referral service and the 
introduction of several telephone numbers where people can be connected 
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directly with specific DPL departments without first having to go 
through the central switchboard. No major differences exist between 
men and women on the array of possible new DPL services. 

Major differences exist between current DPL business users and non*- 
users on the potential utility of possible Library services. Predictably, 
current business users see significantly greater usefulness than nonusers 
in such possible services as providing fee^paid literature searches, 
assigning a library specialist to assist the business coxmunity, and 
developing a current awareness program. Current business users also 
would be quite willing to give the Library copies of company^produced 
documents f as well as surplus publications; three out of five of these 
users approve the idea of the Library providing Denver businesses with 
orientation brochures. (See Tables E4-6 In Appendix E.) 

Most (86 percent) of the government agencies would find Library 
orientation brochures useful. They also would be interested in having 
a library specialist assigned to deal with government agencies f and in 
seeing the DPL established as a data bank clearinghouse on urban pro^ 
blems. They would not find useful late evening or extended weekend 
services. (See Table F4 in Appendix F.) 

Recommendation 4. DPL management should delay for one year imple^ 
mentation of any of the possible future services reviewed during this 
survey. The primary reason for this riecommendation is to provide the 
lead-time that will be needed to implement the first three recommenda- 
tions made above; furthermore » it would permit Library managers who 
would be responsible for introducing the new services to integrate the 
new with the old In a meaningful way. 

Recoimendation 5. DPL management should introduce any of the 
proposed new services strictlj on an experimental basis to allow for 
appropriate cost-benefit analysis. Treating the proposed services as 
^'experiments^* will emphasize two important matters: (a) that the ob- 
jectives » intended users* and cost-benefit measures will be agreed 
upon before hand; and (b) that the mere initiation of a service will 
not guarantee its continuation. The intent of this recommendation is 
to develop a realistic basis for assessing the impact of any new ser- 
vice. As with many institutions » libraries generally have tended to 
introduce new services with great expectations and to allow them to 
continue (a) without adequate evaluations and (b) without termination 
once they have outlived their usefulness. This recommendation is par- 
ticularly critical considering the trends in inflation and professional 
salaries. Experimental introductions of new programs can increase 
appreciably the potential for improving the Denver Public Library's 
position as an important community information resource. 
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COLORADO SEMINARY 

UJSriVliIliSITV OF DKNTVKR. 
DENVEli HESKAIU3T1 INSTOnil^E 

UNIVERSITY PARK • DENVf'R, COLORADO HO^'AO 
Industrial EoonomiOM Division 



TOWN/PRECINCT 

BLOCK/ SEGMENT //: ADDRESS: APT if: 



CALL RECORD 



Call Number 


1 


2 


3 


4 


5 


6 


More (specify) 


Hour of the day 
(plus AM or PM) 
















Date 
















Day of week 
















Results 

















"Hello, my name is . I'm a public opinion interviewer 

with Research Services » Inc* We're making a survey about people's 
information needs and interests » and I'd like to ask you • • • 



1. As you know, different people need or want different types of in- 
formation for a variety of reasons. On each of these cards (HAND 
CARD BOX) there is one specific type of Information. Would you 
please look through these cards and pick out the kinds of infor- 
mation that you consider important for you to have at one time or 
another. Please hand me each card you select so that I can record 
it. 

(INTERVIEWER: Circle card #'s, 1 through 84, on the next two pages 
as they are handed to you. Then . . . when respon- 
dent completes the sorting process, ask Question 
//la below for each item circled.) 

la. Now on this card (HAND CARD A) there are various sources where one 
can go for different types of information. I am going to read 
back to you the information categories you selected. For each 
category I read please tell me which sources you would normally go 
to to get the information you want. You can name as many sources 
as apply. 
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(INTERVIEWER; Place an "X" in the boxes corresponding to the 
letters A through L next to each circled card 
number*) 

1. Sex and marriage information 

2. Consumer and shopping information 
3« Medical and health care 

4. Home money management; family budgets 

5. Indoor games; hobbies 

6. Family counseling 

7. Genealogy; family history 

8. Nutrition and diet information 

9. Children's education/schools 

10. Raising young children 

11. Raising teen-age children 

12. General self- improvement 

13. Taxes 

14. Consumer informatjon on products 
15/ Personal legal information 

16. Stock market reports and information 

17. Investing money 

18. Social security 

19. Local ordinances 

20. How to start a business 

21. What to do when you get cheated 

22. Raising animals and pets 

23. Gardening 

24. Crafts 

25. Cooking) baking 

26. Repairs around the house 

27. Automobile repairs 

28. Basic construction/building skills 

29. Furniture construction and refinishing 

30. Driving an automobile or other vehicle 

31. Outdoor games and sports 

32. Beginning or improving a skill like photography or playing 
a musical instrument 

33. Interior decorating 

34. News and current events 

35. Weather conditions/forecasts 

36. Upcoming special TV programs 

37 . Available movies/plays/ concerts 

38* Lectu'*es on current events or the arts 

39. Best-jelling fiction 

^0. Bes'.-selling nonfiction 

41. Music for enjoyment 

42. Music scores to play 

43. Recent movies to watch 

44. Movie classics to watch 

45. Fiction books (not current) 

46. Nonfiction (not current) 
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47. Grahplc arts/palnts/prlnts 

48. Entertainment for children 

49. Special TV programa 

50. Employment procedures 

51. Special Jobs/careers 

52. Home training courses 

53. Available local training 

54. Job counseling I services 

55. History of Colorado and Denver 

56. Public services of dty/state 

57. Private health and social services 

58. Names of local experts 

59. Locating products/services In area 

60. Information regarding structure and organization of local 
government 

61. Information regarding elected officials 

62. Information regarding candidates for public office 

63. Votings registration^ election Information 

64. Available schools and courses 

65. Home study courses 

66. General reference material for study 

67. Translation service 

68. Materials in languages other than English 

69. Home study of foreign language 

70. Philosophy 

71. Religion 

72. History 

73. Literature (including poetry/drama) 

74. The arts (Including graphic arts/music/architecture/etc. ) 

75. Education 

76. Psychology 

77. Social sciences 

78. Languages 

79. Agriculture 

80. Ecology 

81. Information and communication 

82. Technology 

83. Mathematics 

84. Science 



37 



BEST COPY mmu 

CARD A 



SOURCES OF INFORMATION 
[Rotate sequence of sources] 



A. A public library in the city of Denver 

B, A public library outside the city of Denver 
Ct A school » college » or university library 

D. A business, technical, church, or professional library specializing 

in a specific subject area 
£• A local museum 

F. A local newspaper office or radio or TV station 

G. Reference sources that already are either in your own home or in the 
homes of others you may know. For example, reference sources like 
encyclopedias, maps, dictionaries, and special books 

H. Local businesses, organizations, agencies, or associations 

I. Friends, neighbors, relatives, or others with whom you may come into 
contact dally 

J. Experts, specialists, or authorities with whom you normally don't 
come into contact 

Reference sources that you would go out to buy specifically for the 
purpose of getting this information 
Lt Newspapers, magazines, or radio/ television programs 



2. Are you reading a particular book — either in hardcover [ ] 
or paperback — at the present time? 5 

1. Yes 2. No 

2a. (If YES to #2) How did you happen to get that par- 
ticular book — did you buy it, borrow it from the [ j 
Denver Public Library, get it as a gift, or how? 6 

1. Bought it 3. Gift 5. Borrowed from 

2. From DPL 4. Dont* know someone 

6. Other 

3. Thinking back over the past three months, how // of books 
many books in either soft or hardcover have [ ] [ ] 
you read altogether? (If NONE, skip to //4) 7 8 

3a. How did you happen to get most of those books — did 

you buy them, borrow them from the Denver Public [ ] 

Library, get them as gifts, or what? (Indicate only 9 
one category) 

1. Bought 3. Gift 5. Borrowed fron people 

2. From DPL 4. Don^t know 6. Other 
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A* On this card (HAND CARD B) them are a number of special programs 
and services that ara available through the Denver Public Library. 
Please tell me the programr* and services that you have heard of 
before now. 

(INTERVIEWER: Put a "L" In each applicable "heard of" box.) 

4a. In which of these programs have you or has anyone In your immediate 
family ever taken part? 

(INTERVIEWER: Put a "1" in each applicable "taken part" box.) 

Heard of Taken Part 



CLEP 


[ ] 10 


[ ] 11 


On Your Own 


[ ] 12 


[ ] 13 


Right to Read 


[ 1 14 


[ 1 15 


Black Awareness 


[ 3 16 


[ ] 17 


Viva Mejicano 


[ ] 18 


[ ] 19 


Colorful Colorado 


[ ] 20 


[ ] 21 


Focus on Mental Retardation 


[ ] 22 


[ ] 23 


Bi-Culturalism 


[ ] 24 


[ ] 25 


Portfolio Strategy Today 


[ ] 26 


[ ] 27 


Vacation Reading Program 


[ ] 28 


[ ] 29 



5. Including yourseir, children, and babies, how many [ ] [ ] 
individuals altogether live in this household? 30 31 

5a. Would you please help me list the members of this household 

including yonrsell by first name and relationship to you in order 
of age. Let's begin with the oldest member of the household. . . 
what is his/her name? 

(INTERVIEWER: List FIRST Namk, AGE, and RELATIONSHIP TO RESPONDENT 
below. Don't forget to LIST RESPONDENT FIRST.) 

5b. (FOR EACH LISTED HOUSEHOLD MEMBER) Tell me, please, does (NAME 
OF HOUSEHOLD MEMBER) now have a Denver Public Library card which 
makes it possible for him/her to borrow books from the Denver 
Public Library? 

6. Now would you tell me how many times over the past 12 months each 
member of your immediate family made use of a service which the 
Denver Public Library provides. Let's start with yourself. 
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Q//5a 



Q//5b 



Name 



Relationship 
Respondent 



Age 



1. Never 

2. 1-5 times 

3. 6-10 times 

1. Has card 4. 11-15 times 

2. No card 5. 15-plus 

3. DK card 



32 


33 


34 


35 


36 


37 


38 


39 


40 


41 


42 


43 


44 


45 


46 


47 


48 


49 


50 


5l" 


52 


53 


54 


55' 



(IF RESPONDENT NEVER MADE USE OF A DPL SERVICE, ASK #7.) 

7. (ASK ALL WHO HAVE NOT USED LIBRARY IN PAST YEAR) liere are some 
reasons (HAND CARD C) people have given for not using the Denver 
Public Library. I'd like you to tell me which of these, if any, 
apply to you. 

(INTERVIEWER: Put a "1" in appropriate boxes.) 

ABCDEFGHIJKLMNOPQR 

[ ][ ][ ][ ][ ][ ][ II ][ ][ '[ ][ ][ ][ ][ ][ ][ ][ 1 
56 57 58 59 60 61 62 63 64 6.. 66 67 68 69 70 71 72 73 
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CARD C 



A. I don't ever think of going to the Library, 

B. I'm usually too busy to use a Library. 

C. The Library is just too far away for me to use, 

D. There isn't much at the Library that I need. 

E. I have difficulty getting materials I want from the Library. 

F. Transportation to the Library is a problem for me* 

G. I'd rather buy materials than borrow them from a Library. 

H. If I can't buy materials I want, I usually can borrow them from 
someone I know. 

I. I do very little reading. 

J. The people at the Library are usually unpleasant or discourteous. 

K. The people at the Library are not helpful. 

L. The hours the Library is open are not convenient for me. 

M. I use a library other than the Public Library. 

N. I just don't like using a library due to all the problems like fiid- 

ing things, bringing them back, and paying fines. 
0. The Library makes me feel uncomfortable and a little embarrassed. 
P. I don't have a Library card. 

Q. To tell the truth, I don't know much about the Denver Public Library 

and I haven't bothered to find out about it. 
R. Whenever I have telephoned the Denver Public Library, I have had 

difficulty in getting through* 



7a. Are there any particular services that you would like 
the Denver Public Library to provide which, to your 
knowledge, it does not provide at the present time? Ill] 
(If YES, What do you have in mind?) 74 75 

(INTERVIEWER: It NO, put "01" in boxes.) 

(IF RESPONDENT ANSWERED "NEVER" IN //6, SKIP NOW TO #15.) 



(New Card) 

Case No. 
12] I ] C ] [ -] 
12 3 4 

8. I see that you have used at least one Denver Public Library 
service during the past 12 months. What happened most often 
last year — did you use the main Library in downtown Denver or 
did you use a branch of the Denver Public Library [ ] 

which is close to where you work or live? 5 

1. Used main 2. Used branch 
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9. (HAND CARD D) Here is a list of services that the Denver Public 
Library offers* Which of these were fairly familiar to you 
before' I showed you this list? 

(INTERVIEWER: Put a "1" in appropriate "familiar" box* 

9a* Specifically » which of these services did you use during the past 
12 months? (Put a "1" in appropriate "used'* box.) 

9b. With which of these services were you particularly satisfied? 
(Put a "1" in appropriate "satisfied" box.) 

9c. With which of these services, if any, were you either disappointed 
or dissatisfied? (Put a "1" in appropriate "not satisfied" box.) 



Particularly 
Familiar Used Satisfied Not Satis. 



A. Lending books, magazines, 

and other publications 

B. Reference section to look 

up particular facts 

C. Lists of materials on a 

topic 

D. Back issues of magazines 

for reference 

E. Photocopying machines for 

public use 

F. Obtaining materials for 

you from other 
libraries 

G. Bookmobiles carrying a 

selection of materials 

H. Phonograph records that 

can be borrowed 

I. Story hours for children 
J» Newspapers from out of 

state 

K» Films, filmstrips, and 
slides to borrow 

L. Microreproductions for 
reference 

M. M»'*eting rooms for groups 

N. Special programs or 
lectures 

0. Framed pictures for in- 
home use 

P. Music scores 



Jo I 


1 "f r 
J ' L 


J 8 


1 9 


] 10 [ 


1 11 [ 


] 12 1 


[ 1 13 


] lA i 


. 1 15 [ 


] 16 1 


[ ] 17 


] 18 [ 


] 19 [ 


] 20 1 


[ ] 21 


] 22 [ 


] 23 [ 


] 24 1 


[ 1 25 


] 26 I 


1 27 [ 


] 28 1 


[ 1 29 


] 30 [ 


] 31 [ 


] 32 1 


[ 1 33 


] 34 I 


3 35 [ 


] 36 1 


: ] 37 


] 38 [ 


1 39 [ 


] 40 


[ ] 41 


1 42 [ 


] 43 I 


] 44 1 


: 1 45 


1 46 [ 


] 47 ( 


] 48 I 


] 49 


] 50 [ 


1 51 [ 


] 52 1 


1 53 


] 54 [ 


1 55 I 


] 56 1 


1 57 


1 58 [ 


I 59 1 


1 60 I 


I 61 


1 62 [ 


1 63 t 


1 64 I 


1 65 


] 66 [ 


] 67 I 


1 68 1 


1 69 
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Typewriters for public use 


[ 


] 70 [ 




71 


r 

L 


1 

J 


72 


r 

L 


1 73 


R. 


Tape recordings or 






















cassettes 


[ 


] 74 [ 


] 


75 


[ 


] 


76 


[ 


] 77 






(New Card) 


































Case 


No. 














[3 1 


r 
L 


1 r 
J L 


J L 














1 




2 


3 


A 
H 


S. 


St)eclal or luted book^ 




] 5 [ 


J 


u 


[ 


1 


7 


r 
L 


1 ft 


T. 


Information given over the 


















telephone 




] 9 [ 


] 


10 


[ 


] 


11 


[ 


] 12 


U. 


Books/periodicals written 


















In other languages 




] 13 [ 


] 


14 


[ 


] 


15 


[ 


] 16 


V. 


Files of newspaper 




















clippings 




] 17 [ 


1 


18 


[ 


1 


19 


[ 


] 20 


w. 


Pamphlet files 




] 21 [ 


] 


22 


[ 


] 


23 


[ 


] 24 



10. What services, if any, that are not on this list 
would you like the Denver Public Library to provide? 

11. Is there a day of the week that would be particularly 
convenient for you to use the Denver Public Library? 
(If YES) What day is that? 

0. No, no day 

9. DK/Not sure/ Depends 



[ ] 
25 



[ ] 
26 



1. 
2. 
3. 
4. 



Sunday 
Monday 
Tuesday 
Wednesday 



5. Thursday 

6. Friday 

7. Saturday 



12. What time of day would be most convenient for you 
to use the Library . . . would you say? (READ OFF 
CHOICES BELOW) 



[ ] 
27 



1. 8 a.m. to 10 a.m. 4. 

2. 10 a.m. to Noon 5. 

3. Noon to 3 p.m. 6. 



3p.m. to 6 p .m. 

6 p.m. to 9 p.m. ; or 

9 p.m. to midnight 



13. In thinking about the Denver Public Library which you used most 
frequently last year— that is, either the .nain Library or the 
branch Library — would you rate it excellent, fair or poor on . < 



(INTERVIEWER: 



Read each item below, starting with red-checked 
one. Put appropriate number in box. If response 
is "good," ask if it leans more towards excellent 
or fair.) 
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1. .Excellent 3. Poor 

2. Fair A. DK 



Ease with which to get to [ ] 28 

Parking facilities [ ] 29 

Convenience of its hours [ ] 30 

Attractiveness of the exterior [ ] 3i 

Attractiveness and comfort of the interior [ J 32 

Expertness of the personnel [ ] 33 

Friendliness of the personnel [ ] 34 

Helpfulness of the personnel [ ] 35 

Ease with which books and references can be found [ j 36 

Adequacy of book collection [ j 37 

Adequacy of reference services [ j 38 

Variety of services in addition to lending [ ] 39 

Ease of getting through by telephone [ ] 40 

14. On the whole, does the Denver Public Library do an 

excellent, fair, or poor job of serving people like [ ] 

yourself? 41 

1. Excellent 3. Poor 

2. Fair 4. DK/Not sure 

14a. What spec if ice lly makes you feel that way? [ ] [ ] 

42 43 



15. (ASK EVERYONE) Regardless of how often they may use the Denver 
Public Library, different people have different views about it. 
On this card (HAND CARD F) are some words and phrases which can 
be used to describe your own personal feelings. Please tell me 
all the words and phrases that describe your own personal feelings 
about the Denver Public Library — use as many words or phrases as 
apply. 



(INTERVIEWER: Put a 


"I" code 


in each selected word or 


phrase. ) 


Warm { 


: 1 44 


Cold 


[ ] 62 


Helpful 1 


■ 1 45 


Not very helpful 


[ ] 63 


Convenient to get to | 


] 46 


Inconvenient to get to 


I ] 64 


Usually have what I 




Usually don't have what 




want i 


] 47 


I want 


[ ] 65 


Pleasant to visit | 


] 48 


Unpleasant to visit 


I 1 66 


Easy to get what 1 want | 


] 49 


Difficult to get what I 








want 


I ] n 


Friendly | 


] 50 


Unfriendly 


I 1 68 


Interesting [ 


1 51 


Not very interesting 


[ ] 69 


Satisfying ( 


1 52 


Not very satisfying 


[ 1 70 


Efficient [ 


1 53 


Inefficient 


I ] 71 


Encouraging [ 


] 54 


Frustrating 


I ] 72 
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Modern 


r 

[ 


] 


55 


Old-fashioned 




[ ] 73 


Just right for people 








Not for people 


like me 


[ ] 74 


like me 


r 

L 


J 


30 








Fast service 


[ 


] 


57 


Slow service 




[ I 75 


Stimulating 


[ 


] 


58 


Gloomy 




[ ] 76 


Cheerful 


[ 


] 


59 


Drab 




[ ] 77 


Sometimes makes me feel 








Never makes me 


feel 




dumb 


[ 


] 


60 


dumb 




[ ] 78 


Fun 


[ 


] 


61 


Dull 




[ ] 79 



(New Card) 

Case No. 
[4] [ ] [ ] [ ] 
12 3 4 

16. The Denver Public Library Is planning a number of new services 
which it believes will be helpful to the citizens of Denver. 
Whether or not the Library goes ahead with these services will 
depend on two things — (1) the usefulness of these services » and 
(2) the willingness of citizens to have their taxes increased some- 
what in order to pay for them. 

For each service I am going to read you, please tell me whether 
you or your immediate family would make use of it if it were avail- 
able » bearing in mind that the cost of each of these services would 
have to come out of some Increases in your taxes. 

(INTERVIEWER: Read each item listed below, starting with red- 
checked item. ) 

1. Would use 3. Maybe/It depends/DK 

2. No 

Books-by-Mail. A catalogue of paperback books would be 
printed and orders taken to have these mailed to the 
Library user. They would be returned by mail when due 
and other selections made. Library user pays "book- 
rate'' postage one way. 

Bibliographies. The Library would provide on request a 

list of books 9 periodical articles, pamphlets, films, and 
cassettes in the Denver Public Library on a particular 
subject. 

Scholar-in-residence. A person who is recognized as an 
authority in a subject field would be at the Library for 
a month. He would present a series of lectures and hold 
conferences for small groups or individual rap sessions. 



[ ] 5 
[ ] 6 
[ ] 7 
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Several telephone numbers where people can be connected 
directly with a specific department of the main Library 
in downtown Denver without having to go through the 
central switchboard first. [ ] 8 

Catalogues of library materials of general interest put in a 
number of public places besides libraries or mailed to 
individuals so that it would not be necessary to go down 
to the Library if you wanted to see if they had a parti- 
cular book. [19 

A reference service using cable television so that you could 
call the Library and they could show you a page, map, or 
whatever you asked about on your television screen. [ ] 10 

Television rooms in libraries for regular programming and 
with closed-circuit TV which could show special educa- 
tional programs or movies. [ ] n 

Lending a variety of materials for study, such as games, 

toys, and sculpture. [ ] 12 

Libraries using a channel of cable TV system to talk about 

new books and services they offer. [ ] 13 

Videotape facilities. [ ] 14 

A wire service printer, like in a newspaper, television, or 
radio station that would be available to the public so 
that you would get news and stock market quotations as 
fast as possible. [ ] 15 

Lending of audio-visual equipment. [ ] 15 

A consumer referral service which would refer individuals to 

appropriate agencies for consumer advice and assistance. [ ] 17 

A snack bar or coffee shop in the main Library in downtown 

Denver. [ ] 18 

A babysitting service for Library users. [ ] 19 

And now, like to finish up with a few questions which will help us 
compare your answers with those we get from other people in the survey. 

17. Are you single, married, divorced, widowed, separated, [ ] 

or what? 20 

1. Single 4. Widowed 7. Other 

2. Married 5. Separar.od 

3. Divorced 6. Living \:ith other party 
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18. What is your age? [ 1 

21 



1 

X • 


1Q on 

10 LO ZU 


D m 


45 to 


54 


2. 


iCi to ZD 




55 to 


64 


3. 


26 to 34 


7. 


65 or 


over 


4. 


35 to 44 








you 


own your 


home 


here or are 


1. 


Own 








2. 


Rent 








3. 


Other 









19. Do you own your home here or are you renting it? [ ] 

22 



20. How many automobiles, if any, do members of this house- [ 1 

hold own for private or personal use? 23 



1. 


One 


4. 


Four or more 


2. 


Two 


5. 


None 


3. 


Three 


6. 


Don't know 



21. What was the last grade of school or year of college [ ] 
you completed? 24 

1. Less than 8th grade 6. Some college 

2. Completed 8th grade 7. Completed college 

3. Some high school 8. Post-graduate/pro- 

4. Completed high school fessional training 

5. Technical school 9. Don't know 

22. How satisfied are you with the amount of education you have 
received so far— are you satisfied, fairly satisfied, or f ] 
not at all satisfied? 25 

1. Very satisfied 

2. Fairly satisfied 

3. Not at all satisfied 

4. DK/Not sure 

23. What business or Industry do you work in and what [ ] [ 1 
kind of work do you do there? 26 27 

Bus./Ind. , 

Occup. 



(If HOUSEWIFE/ STUDENT in //23) What business or 
industry does the chief wage earner in this house- 
hold work in and what kind of work does he/she do [ ] [ ] 
there? 28 29 
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23a. (Indicate respondent's status) [ ] 

30 

1. Employed 4. Retired 

2. Housewife 5. Unemployed 

3. Student 

24. How long have you been living in the City of Denver? [ ] 

31 



1. 


Less 


than 


6 months 


6. 


7 to less than 10 


2. 


6 mos. to 


less than 1 year 




years 


3. 


1 to 


less 


than 3 years 


7. 


10 to less than 15 years 


4. 


3 to 


less 


than 5 years 


8. 


15 years or moi*e 


5. 


5 to 


less 


than 7 years 


9. 


All my life 



25, • What usually happens when you are together with your 

neighbors, friends, and relatives — do you more often 

give them ideas and advice or do you more often ask [ ] 

them for their ideas and advice? 32 

1. More often give 

2. More often ask 

3. About half and half 

4. Not sure/DK 

26. How many different clubs and organizations, if any, [ ] 
do you belong to at the present time? 33 



1. 


None 


4. 


Four 


2. 


One 


5. 


Five 


3. 


Two 


6. 


Six or more 


4. 


Three 


7. 


Can't recall 



27. How frequently over the past three years did you vote in 
a Denver municipal election regarding such things as 
voting, for the School Board or voting on bondsr for a 
stadium or water matters, . .would you say you voted 
in each such election that's taken place in Denver in 
the past three years or did you vote in some of these 
elections, but not all of them, or did you vote at: all 
in any municipal election in Denver in the past three [ ] 

years ? 34 



1. Voted in all 

2, Voted in some 

3, Didn't vote in any 

4. DK/Not faure/Can't recall 
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28. Where do you usually get moat of your news and infoma- 
tlon about what's going on In the world— from newspapers, 
television, magazines, rat-io, from talking to people or 
what/ (Indicate only one.) 



[ ] 
35 



1 . Newspapers 

2. Television 

3. Magazines 

4. Radio 



5. Talking to people 

6. Other 

7. DK/Not sure 



29. How active are you in taking part in events, programs, 
and organizations that are concerned with local Denver 
community affairs and problems— are you very active, [ ] 

fairly active, or not at all active? 36 

1. Very active 

2. Fairly active 

3. Nor. at all active 

4. DK/ Depends /Not sure 



30. What is your religious prefvsrence, if any? [ ] 

37 

0. None, no preference 3. Jewish 

1. Protestant 4. Other 

2. Catholic 5. DK/Not sure 



31. What do you estimate your total family Income 

before taxes wa3 last year, considering all sources 

such as wages, rents, profits, interest, and so on? 

Just read me the appropriate number from this card, [ 1 [ 1 

please. (HAND CARD G) 38 39 

Respondent refused. I estimate Group // 



CARD G 



1. Under $5,000 

2. $5,000-$6,000 

3. $7,0OO-$7,999 

4. $8,000-$8,999 

5. $9,000-$9,999 

6. $i0,000-$10,999 



7. $11,000-$11,999 

8. $12,000-$12,999 

9. $13,000-$14,999 

10. $15,000-$19,999 

11. $20,000 and over 
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32. Do you happen to be of Spanish, Mexican, or 
Latin descent? (If YES, code "A"; otherwise, 
code appropriate code.) 



1. White 

2. Black 

3. Oriental 



4. Spanish/Mexican 

5. American Indian 

6. Other 



[ 1 
AO 



33. Sex. 

1. Male 

2 . Female 

3A. I'd appreciate if it you would tell me your telephone 
number so that if the pt^ople I'm working with have 
any questions about this interview, they may call you 
directly. 



[ 1 
Al 



Telephone No. 



RESPONDENT'S ADDRESS: 
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As you know> different people need or want different types of Infor 
matlon for a variety of reasons » On each of these cards there Is 
printed one specific type of information. Would you please look 
through these cards and pick out the kinds of Information that you 
consider Important for you to have at one time or another* Please 
hand me each card you select so that I can record it* 

Percentag 



Sex and marriage Information 16% 

Consumer and shopping information 35 

Medical and health care 36 

Home money management; family budgets 19 

Indoor games; hobbies 16 

Family counseling 12 

Genealogy; family history 14 

Nutrition and diet information 28 

Children's educ/schools 23 

Raising young children 21 

Raising teen-age children 15 

General self Improvement 26 

Taxes 29 

Consumer information on products 35 

Personal legal information 28 

Stock market reports and information 15 

Investing money 30 

Social security 26 

Local ordinances 21 

How to start a business 12 

What to do when you get cheated 27 

Raising animals and pets 13 

Gardening 31 

Crafts 29 

Cooking, baklag 24 

Repairs around the house 32 

Automobile repairs 23 

Basic construction/building skills 15 

Furniture construction and refinlshlng V 

Driving an automobile or other vehicle 13 

Outdoor games and sports 21 
Beginning or improving a skill like photography or 

playing a musical Instrument 20 

Interior decorating 24 

New and current events 40 

Weather conditions/forecasts 27 

Upcoming special TV programs 23 

Available movies/plays/concerts 26 

Lectures on current events or the arts 14 

Best-selling fiction 21 

Best-selling nonfictlon 20 
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1. continued 

Percentage 

Music for enjoyment 32% 

Music scores to play B 

Recent movies to watch 20 

Movie classics to watch 23 

Fiction books (not current) 20 

Nonfiction (not current) 15 

Graphic arts-paints/prints 14 

Entertainment for children 24 

Special TV programs 27 

Employment procedures 14 

Special jobs/careers 17 

Home training courses 10 

Available local training 15 

Job counseling, services 14 

History of Colorado and Denver 26 

Public services of city/state 19 

Private health and social services 20 

Names of local experts 9 

Locating products/services in area 18 

Information regarding structure and organization of 

local government 13 

Information regarding elected officials 22 

Information regarding candidates for public office 27 

Voting, registration, election information 21 

Available schools and courses 20 

Home study courses 12 

General reference material for study 11 

Translation service 4 

Materials in languages other than English 9 

Home study of foreign language 9 

Philosophy 19 

Religion 21 

History 23 

Literature (including poetry/drama) 15 

The arts (including graphic art/music/architecture/etc.) 17 

Education 31 

Psychology 23 

Social sciences 12 

Languages 12 

Agriculture 8 

Ecology 26 

Information and communication 12 

Technology 10 

Mathematics 14 

Science 14 
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Now on this card there are various sources where one can go for 
different types of information. I am going to read back to you tho 
Information categories you selected. For each category I read please 
tell mo which sources ^ou would normally go to to get the information 
you want. You can name as many sources as apply. 



Source Percentage 

A public library in the city of Denver 68% 
A public library outside the. city of Denver 18 
A school, college, or university library 50 
A business, technical, church or professional library 

specializing in a specific subject area 36 
A local museum 22 
A local newspaper office or radio or TV station 40 
Reference sources that already are either in your own 
home or in the homes of others you may know. For 
example, reference sources like encyclopedias, maps, 
dictionaries, and special books 49 
Local businesses, organizations, agencies, or 

associations 57 
Friends, neighbors, relatives, or others with whom 

you may come into contact daily 54 
Experts, specialists, or authorities with whom you 

normally don't come inco contact 62 
Reference sources that you would go out to buy 
specifically for the purpose of getting this 
information 54 
Newspapers, magazines or radio/television programs 74 



Are you reading a particular book — either in hard-cover or paperback — 
at the present time? 



Percent^e 
Yes 47% 
No 5J 
Total 100% 
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(If Yes to //2) How did you happen to get that particular book — 
did you buy It, borrow It from the Denver Public Library, get It 
as a gift OR how? 



Percentage 



Bought It 57% 

From DPL 4 

Gift 15 

Don't know 0 

Borrowed from someone 20 

Other 4 



Total 100% 
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Thinking back over the past three months, how many books in either 
soft or hard cover have you read altogether? (If "none," skip 
to H) 



User 

User 
Nonuser 

Sex 

Male 
Female 

18-20 
21-25 
26-34 
35-44 
45-54 
55-64 
Over 65 

Race 



While 
Black 

Spanish/American 
Oriental 
American Indian 
Other 

Education 

Less than 8th grade 
Completed 8th grade 
Some high school 
Completed high school 
Technical school 
Some college 
Completed college 
Post-graduate/ professional 



Average Number of Books Read 

10.8 
4.6 

Average Number of Books Read 

7.0 
7.0 

Average Number of Books Read 



6.6 

7.9 

6.8 
12.0 

4.4 
12.5 

1.9 

Average Number of Books Read 

7.6 
7.2 
2.6 
N/A 
N/A 
3.7 

Average Number of Books Read 

.4 

1.5 

3.8 

5.9 

8.4 
11.4 

6.3 
12.0 
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How did you happen to get most of those books-- did you buy them, 
borrow them from the Denver Public Library* get them as gifts OR 
what? (Indicate only one category.) 



There are a number of special programs and services that are avail- 
able through the Denver Public Library. . . Please tell me the pro- 
grams and services that you have heard of before now. 

In which of those programs have you or has anyone In your Immediate 
family ever taken part? 



Percentage 



Bought 

Borrowed from DPL 
Gift 

Don't know 

Borrowed from people 

Other 



54% 
14 

9 

0 
18 

5 



Total 



100% 



Percentage 



Heard Of 



Taken Part 



CLEP 

On Your Own 

Rlght-to-Read 

Black Awareness 

Viva Mejlcano 

Colorful Colorado 

Focus on Mental Retardation 

Bl-Culturalism 

Portfolio Strategy Today . 
Vacation Reading Program . 



18% 
14 
32 
36 
18 
30 
17 
15 
6 
42 



18 



3% 

5 

4 

3 

1 

2 

2 

1 

0 
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5* Including yourself, children and babies, how many Individual alto- 
gether live In this household? 



5A. Would you please help me list the members of this household Including 
yourself by first name and relationship to you In order of age. Let's 

begin with the oldest member of the household. . . what Is his/her 

name? (Interviewer: List first name, age and relationship to 

respondent below. Don't forget to list respondent first.) 

Age Percentage 

1-5 9% 
6-11 8 
12-17 11 
18-20 6 
21-25 11 
26-34 14 
35-44 9 
45-54 11 
55-64 10 
Over 65 11 

Total 100% 



5B. (For each listed household member) Tell me, please, does (nam^ of 
household member) now have a Denver Public Library card which makes 
It possible for (him) (her) to borrow books from the Denver Public 
Library? 

Percentage 
Has card 39% 
No card 59 
Don't know 2 
Total 100% 
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Now would you tell me how many times over the past 12 months each 
member of your immediate family made use of a service which the 
Denver Public i^lbrary provides. Let's start with yourself. 



Percentage 

Never 58% 

I- 5 times 16 
6-10 times 7 

II- 15 times 4 
15 plus 12 
Don't know 3_ 

Total 100% 
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(Ask all who have not used Library In past year) Here are some 
reasons people have given for not using the Denver Public Library. 
I'd like you to tell me which of these» If any» apply to you. 



Percentage 



I don't ever think of going to the library 23% 
I'm usually too busy to use a library 34 
The library Is just too far away for me to use 9 
There Isn't much at the library that I n^ed 4 
I have difficulty getting materials I want from the 

library 2 
Transportation to the library Is a problem for me 9 
I'd rather buy materials than borrow them from a 

library 12 
If I can't buy materials I want, I usually can 

borrow them from someone I know 9 
I do very little reading 19 
The people at the library are usually unpleasant or 

discourteous 0 
The people at the library are not helpful 0 
The hours the library Is open are not convenient for 

me 3 
I use a library other than the public library 7 
I just don't like using a library due to all the 

problems like finding things, bringing them back, 

and paying fines 5 
The library makes me feel uncomfortable and a little 

embarrassed 0 
I don't have a library card 21 
To tell the truth, I don't know much about the Denver 

Public Library and I haven't bothered to find out 

about it 14 
When ever I have telephoned the Denver Public Library 

I have had difficulty in getting through 1 
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8. I see that you have used at least one Denver Public Library service 
during the past 12 months. What happened most often last year — did 
you use the main library in downtown Denver or did you use a branch 
of the Denver Public Library which is close to where you work or 
live? 



Percentage 
Used Main 55% 
Used Branch 45 



Total 100% 



o 
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9. Here is a list of services that the Denver Public Library offers. 
Which of these were fairly familiar to you before I showed you this 
list? (Put a "1" in appropriate "familiar" box.) 

9A, Specifically, which of these services did you use during the past 
12 months? (Put a "1" in appropriate "used" box.) 

9B. With which of these services were you particularly satisfied? 
(Put a "1" in appropriate "satisfied" box.) 

9C. With which of these services, if any, were you either disappointed 
or dissatisfied? (Put a "1" in appropriate "not satisfied" box.) 





Not 


Kamlllar But 


Used-Did 


Particularly 


Particularly 


Services 


Familiar 


Did Not Use 


Not Race 


Satisfied 


Dissatisfied 


ipndinff books. DiAKazlnes and 










5Z 


Other publications 


62 


18% 


2% 


69% 


Ref erfinf^p section to look UD 












DSP t It'll l^P far*tQ 


15 


19 


0 


63 


3 


Lists of materials on a 














Al 


2S 


0 


33 


1 


Back issues of magazines 












for reference 


29 


36 


1 


32 


2 


Phrifocoovipfct machines for 








31 




Dubl Ic use 


33 


33 


2 


1 


Obtaining materials for you 








23 




from other libraries 


A8 


28 


0 


1 


Bookmobiles carrying a 




48 




14 




selection of materials 


37 


0 


1 


Phonograph records that can 








16 


8 


be borrowed 


AO 


36 


0 


Story hours for children 


56 


30 


0 


I 


13 


Newspapers from out of 








19 




state 


A3 


36 


1 


1 


FilmSt filmstrips and 












slides to borrow 


A6 


42 


0 


10 


2 


Microreproductions for 












reference 


67 


21 


0 


11 


1 


Meeting rooms for groups 


73 


20 


0 


7 


0 


Special programs or 












lectures 


63 


28 


1 


9 


0 


Framed pictures for in- 












home use 


68 


23 


0 


8 


1 


Music scores 


68 


23 


0 


9 


0 


Typewriters for public use 


70 


21 


0 


8 


1 


Tape recording or 












cassettes 


67 


27 


0 


6 


0 


Special printed books 


67 


28 


0 


S 


0 


Information given over the 












telephone 


51 


18 


0 


29 


2 


Books/periodicals written 












in other languages 


65 


25 


0 


10 


0 


Flits of newspaper clippings 


56 


29 


1 


14 


0 


Pamphlet files 


65 


24 


0 


10 


1 
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IX. Is there a day of the week that would be particularly convenient ^ot 
you to use the Denver Public Library? (If yes): What day Is that? 





jrercentafie 


No» no day 


50% 






Sunday 


14 


Monday 


4 


Tuesday 


0 


Wednesday 


5 


Thursday 


3 


Friday 


8 


Saturday 


13 


Total 


100% 



12, What time of day would be most convenient for you to use the 
library. . • would you say (read off choices at right) 



Percentage 



8 a.m. to 10 arm. 6% 
10 a.m. to noon 14 
Noon to 3 p.m. 16 
3 p.m. to 6 p.m. 17 
6 p.m. to 9 p.m. 34 

9 p^m. to midnight 5 
Don't know 8 



Total 100% 
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13. In thinking about the Denver Public Library which you used most fre" 
quently last year— that Is, either the main library or the branch 
library — would you rate It excellent, fair or poor on. • . (Inter- 
viewer; read each item below, starting with red-checked one. Put 
appropriate number in box. If response is "good" ask— -if it lei.ns 
more towards excellent or fair.) 



Ease with which to get to 
Parking facilities 
Convenience of its hours 
Attractiveness of the exterior 
Attractiveness and comfort of the 

interior 
Expertness of the personnel 
Friendliness of the personnel 
Helpfulness of the personnel 
Ease with which books and 

ref'- ances can be found 
Adequacy of book collection 
Adequacy of reference services 
Variety of services in addition 

to lending 
Ease of getting through by 

telephone 



Percentage 

Excellent Fair Poor Don't know 



77% 


12% 


10% 


1% 


27 


18 


44 


11 


61 


32 


5 


3 


69 


23 


6 


3 


71 


24 


3 


2 


70 


26 


2 


3 


79 


18 


1 


2 


82 


14 


2 


2 


60 


33 


5 


3 


50 


40 


7 


3 


62 


25 


4 


8 


69 


20 


1 


10 


36 


11 


5 


49 



14. On the whole, does the Denver Public Library do an excellent, fair 
or poor job of serving people like yourself? 



Percentage 



E>cellent 78% 

Fair 21 

Poor 0 

Don't know/ not sure 1 

Total 100% 
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15. (ASK EVERYONE) Regardless of how often they may use the Denver Public 
Library, different people have different views about it. On this 
card are some words and phrases which can be used to describe your 
own personal feelings. Please tell me all the words and phrases 
that describe your own personal feelings about the Denver Public 
Library — Use as many words or phrases as apply. 



Percentage Percentage 



Warm 


25% 


Cold 


52% 


Helpful 


34 


Not very helpful 


33 


Convenient to get to 


31 


Inconvenient to get to 


23 


Usually have what I want 


35 


Usually don't have what 








I want 


32 


Pleasant to visit 


23 


Unpleasant to visit 


31 


Easy to get what I want 


16 


Difficult JO get what I 








want 


24 


Friendly 


15 


Unfr<- dly 


24 


Interesting 


15 


Not v< y interesting 


19 


Satisfying 


7 


Not very satisfying 


12 


Efficient 


1 


Inefficient 


1 


Encouraging 


7 


Frustrating 


3 


Modern 


0 


Old fashioned 


2 


Just right for people like 




Not for people like me 


1 


me 


1 






Fast service 


1 


Slow service 


1 


Stimulating 


2 


Gloomy 


3 


Cheerful 


3 


Drab 


2 


Sometimes makes me feel dumb 


1 


Never makes me feel dumb 


2 


Fun 


3 


Dull 


2 
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THE IMAGE OF THE LIfiRARY 



Percentage 

Users of PPL 

Predisposition Image 



Warm 


25% 


18% 


36% 


35% 


34% 


Cold 


52 


46 


61 


53 


67 


Friendly 


15 


10 


22 


19 


26 


Unf r.lendly 


24 


15 


36 


30 


44 


Modern 


0 


0 


0 


0 


0 


Old fashioned 


2 


2 


4 


3 


6 


Cheerful 


3 


3 


3 


1 


5 


Orah 


2 


2 


2 


3 


1 


Sometimes makes me feel dumb 


1 


1 


1 


0 


1 


Never makes me feel dumb 


2 


1 


3 


5 


0 


Fun 


3 


1 


6 


9 


1 


Dull 


2 


0 


3 


5 


1 



Post _ Pis pos 1 1 ion Imafce 



Helpful 


34 


24 


^0 


43 


61 


Not very helpful 


33 


21 


51 


53 


52 


Interesting 


15 


8 


25 


25 


24 


Not very interesting 


19 


11 


31 


19 


43 


Satisfying 


7 


7 


8 


7 


10 


Not very satisfying 


12 


6 


21 


20 


23 


Encouraging 


7 


8 


5 


7 


2 


Frustrating 


3 


2 


4 


1 


7 


Just right for people like me 


1 


0 


1 


1 


1 


Not for people like me 


1 


1 


0 


1 


0 


Stimulating 


2 


2 


2 


1 


3 


Gloomy 


3 


1 


■ 6 


7 


5 



Service Image 



Convenient to get to 31 

Inconvenient to get to 23 

Usually have what I want 35 

Usually don't have whar I want i2 

Pleasant to visit 23 

Unpleasant to visit 31 

Easy to get what I want 16 

Pifficult to get what I want 24 



22 
16 

26 
24 

17 
23 

9 
18 



46 
33 

50 
46 

33 
43 

26 
33 



42 
34 

41 
46 

29 
43 

23 
30 



51 
35 

62 
46 

38 
47 

28 
39 



Efficient 
Inefficient 

Fast service 
Slow service 



0 
0 

0 
0 



1 
1 

2 
0 



ERLC 



65 



BEST COPY AVAILABLE 



The Denver Public Library is planning a number of new services 
which it believes will be helpful to the citizens of Denver. Whe«* 
ther or not the Library goes ahead with these services will depend 
on two things: (1) the usefulness of these services and (2) the 
willingness of citizens to have their taxes increased somewhat in 
order to pay for them. 

For each service I am going to read you, please tell me whether you 
or your immediate family would make use of it if it were available, 
bearing in mind that the cost of each of these services would have 
to come out of some increases in your taxes. 



Hiioks-hv-M.it 1 . A L.ti.ilo»; ot iMporlMtk )uHik?i wimlJ iu' printiul .ind 
• iriicrs t iKfii to h.iVf thfst* m.iilrJ tv^ tlu* Lihr irv itst'r . liu'V 
Wi^ul.l hf rotwtiitJ \'V m.iil wIumi due .iiul ot lit-r sflftt ions niiidf. 
l.ihr.iry usor p.ivs "bookr.it o" post.i>ti' oru* w.iv» 

Hibl io^r.tphii*s« Iho I.ihr.try woulJ proviJt* ou rrqui'st A list 
ot hiHiks, porioJuMl .irliL*U;s« p.tmpiUets, t i Ims .uij 
i'asst'tti's L11 till' IH^nviT Publu Mbr »rv on .t part iiul.ir 
.sub jt'i t . 



1Vrc*Mit.i^o 
Wnulil Mavbo, it 

l-Ht' No DoponJti 



U. 'Ml 8 



>vhol.ir-in-rf.si»Ii'nv I', A porsoii who is rL'i:in;ni .tJ .is an 

author it V in a subji-il t iflJ woulii bt* .it ihv I i hr.tr v lor 
.1 niMUh. Hf woulJ pri'sont a st'rit»s iW livturrs and liold 
i'onU'ri*nci.'s ivir sm.ill roups or injtvtdu.tl rap sosttions. 

SfVfral iflL'pliono numbers whon* peoplr ^ an i^c LonntH'teJ Jirovtly 
with a spfv itiw Jepartmont oi tin* main l.ibrarv in downtown 
iVnvor withoui havin»; lo Lhron»;li tht* L-entr.tl swithhoarU 
1 irst . 



31 hJ 7 



L.!l'^-.u'S oi lihrarv materials oi >;L«noral InttTost put m a 
luirht'r or f»ubliv plai'i's bfsl.U'S lihr.irii»s or m.illfd to 
i:\dividuals so that it woulvl not ho t.tvossarv ti^ »:o ilown 
tv' tho library ii you wantfd to Sfo if thev had a partivu- 
iar bi>ok. 



U hi 



A rot t'rcncf sorviv L' usliiv; . ablo t oU * i .-^tvMi sii that vou riMtld ^all 
' I. il rarv and thov » ould show vmi i pa>;t', ^ip, or whatfvor 
Vou askeU .tbout on vour tclov'iston SL Tofn* 



lolcvision roor.s in librarios lor re»;ular pro>;ranp.iinrt and with 
i' (osoil-c irt uit IV whit h louid show spoci.il oUuv atioual 
profc'.rans i»r movifs. 

i.vndin>; a variftv oi nati-rial?* \or >.t»i.lv, >m h .is >;ani's, tovs, 
and sv.ulpturt'. 

iit»riru's ;isih/. I V hannt'l ot cablt* iV svstrn; to talk about ni'V 
tun^KS .inU st*rviif< thev orror. 



7\ 



li> 



Via vs'» I'- 



*i!o '.i-rvuL ;^ri-.tfr, lifv in » nt'wsjMprr, t.r Ifv i < i*«n , oi r.idu^ 
t at i>Mi t nai Wi'u Id ru* av>t i l>i:M t* t Mt* pn^ 1 ii sit c hat voii 
wvM 11 .u't titws ana stocK riai rot <}aot.il i»«ns a^ I ast as pass i hlf» 



itnaitu .M auJ I ->VLsu>ii t'qatpnrtii 



\ V oMsartT rtM.-rril Si*rvi.o whi-n W'Mi Ui ri t»*r i iiij i v idtia i s to ippr*^ 
priatr a»;oni u*<5 r.^r i onsunn-r ilvi^o and issf-it nu t-. 



A "^navK 'Ml or ^o::ic sUo;» in iLt- r.am i iJ^rarv m vlovnt»»wn I)t'nv«»r» 
\ r«vs i 1 1 -iTvi .f ! i>r I.ibrirv tsvr-y. 
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17. Are you single, married, divorced, widowed, separated or what? 



Percentage 



Single 

Married 58 

Divorced 10 

Widowed H 

Separated 3 

Living with other party 1 

Other 0 



Total 100% 



18, What is your age? 



Percentage 



18 to 20 5% 

21 to 25 13 

26 to 34 23 

35 to 44 13 

45 to 54 17 

55 to 64 12 

65 or over 17 

Totax 100% 



19. Do you own your home here or are you renting irl 



Percentage 

Own 56% 
Rent 43 
Other L- 

Total 100% 
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20* How many automobiles, if any, do members of this household own for 
private or personal use? 



Percentage 



One 43% 

Two 27 

Three 10 

Four or more 3 

None 17 

Don't know 0 

Total 100% 



21. What was the last grade of school or year of college you completed: 



Percentage 



Less than 8th grade 5% 

Completed 8th grade 6 

Some high school 13 

Completed high school 21 

Technical school 4 

Some college 23 

Completed college 19 

Post-graduate/professlonai training 9 

Don't know 0_ 

Total 100% 



22. How satisfied are you with the amount of education you have received 
so far — are you satisfied, fairly satisfied or not at all satisfied? 



Percentage 



Very satisfied 31% 

Fairly satisfied 49 

Not at all satisfied 20 

Don't know/ not sure 0 



Total 100% 



ERIC 



68 



mi COPY AVAILABLE 



23. What business or Industry do you work In and what kind of work do you 
do there? 

(If housewife/student In //23) What business or Industry does the 
chief wage earner In this household work In and what kind of work 
does (he) (she) do there? 



Percentage 



Employed 53% 

Housewife 24 

Student 4 

Retired 16 

Unemployed 3 



Total 100% 



24. How long have you been living In the City of Denver? 





Percentage 


Less than 6 months 


5% 


6 months to less than 1 year 


4 


1 to less than 3 years 


7 


3 to less than 5 years 


6 


5 to less than 7 years 


4 


7 to less than 10 years 


8 


10 to less than 15 years 


8 


15 years or more 


38 


All my life 


20 


Total 


100% 



25. What usually happens when you are together with your neighbors, 

friends and relatives — do you more often give them ideas and advice 
or do you more often ask them for their ideas and advice? 



Percentage 



More often give 22% 

More often ask 13 

About half and half 57 

Not sure/don't know 8 



Total 100% 
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How many different clubs and organizations, If any, do you belong to 
at the present time? 





Percentage 


None 


0% 


One 


42 


Two 


24 


Three 


14 


Four 


7 


Five 


5 


Six or more 


8 


Can't recall 


0 


Total 


100% 



How frequently over the past three years did you vote in a Denver 
municipal election regarding such things as voting for the School 
Board or voting on bonds for a stadium or water matters. . . would 
you say you voted in each such election that's taken place in Denver 
In the past three years or did you vote in some of these elections, 
but not all of them or did you not vote at all in any municipal 
election in Denver in the past three years? 



Percentage 



Voted in all 34% 

Voted in some 26 

Didn't vote in any 39 

Don't know/not sure/ can't recall 1 



Total 100% 
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28. Where do you usually get most of your news and Information about 
what's going on In the world — from newspapers, television, maga- 
zines, radio, from talking to people or what? (Indicate only one*) 





Pcrcentaee 


Newspapers 


44% 


Television 


42% 


Magazines 


2 


Radio 


9 


Talking to people 


2 


Other 


0 


Don't know/ not sure 


1_ 


Total 


100% 



29* How active are you in taking part in events, programs and organi- 
zations that are concerned with local Denver community affairs and 
problems — are you very active, fairly active, or not at all active? 



Percentage 



Very active 4% 

Fairly active 20 

Not at all active 74 

Don't know/depends/not sure 2 



Total 100% 
30* What is your religious preference, if any? 

Percentage 

None, no preference 12% 

Protestant 49 

Catholic ' 28 

Jewish 3 

Other 6 

Don't kuow/not sure 2 



Total 100% 
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31. What do you estimate your total family income before taxes was last 
year, considering all sources such as wages, rents, profit?:, interest 
and so on? Just read me the appropriate number from this card, 
please. 





Percentage 


Under $5,000 


on"/ 


$5,000-$6,000 


11 


$7,000-$7,999 


8 


$8,000-$8,999 


6 


$9,000-$9,999 


4 


$10,000-$10,999 


10 


$11,000-$11,999 


7 


$12,000-$12,999 


4 


$13,000-$14,999 


6 


$15,000-$19,999 


10 


$20,000 and over 


14 


Total 


100% 



32. Do you happen to be of Spanish, Mexican or Latin descent? (If yes, 
code "4"; otherwise, code appropriate code.) 



Percentage 

White 76% 

Negro/Black 10 

Oriental 0 

Spanish/Mexican 12 

American Indian 0 

Other 2_ 

Total 100% 

33. Sex. 

Percentage 
Male 44% 



Female 56% 
Total 100% 
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APPENDIX B 
BUSINESS QUESTIONNAIRE AND DATA 
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uts[ivii:rsitv of Denver 

DKNVKIi HKSKAIi(Ml INSTITUTK 

UNlVEFiiSiTY F^ARK • DLNVE"^^. C H M OIVALX ) Hu:'\0 




Industrial Economics Division 

May 15, 1974 



Dear Sir or Ms.: 

The University of Denver Research Institute and the Denver Urban Observatory will 
appreciate your help in completing the attached questionnaire and returning it to us. 

The study is a survey of Denver business and industry designed to aid in the future 
development and planning of the Denver Public Library System. 

All returned questionnaires will be handled confidentially. This means that the name of 
your company will not be released; nor will your answers be identified with you or with your 
firm in any way. All answers will be analyzed and reported in statistical form. 

Your answers should be representative of your entire firm, and not limited to one 
functional area within your firm. Your answers should be based on business usage, rather than 
your own personal usage or non-usage of the Denver Public Library. 

Some businessmen may wish to designate someone other than themselves to complete the 
questionnaire. Should you choose to select someone within your business to complete the 
questionnaire, we have found the following guidelines to be helpful: 

• For small companies, generally the owner or the manager should fill in the 
requested information. 

• For medium to large companies, anyone responsible for the following operations 
probably would be best suited to filling in the requested information: planning, 
research and development, market research, or the library. It may be necessary to 
have a brief meeting, attended by personnel from such departments, who can 
provide a total comp;»ny perspective. 

The q'^ estionnaire has been designed so that most of the questions can be answered 
simply by placing an **X" in the appropriate box. Pleast* disregard the numbers below the 
boxes which will be used for computer tabulation purposes only. 

Won't you give the questionnaire a few minutes of your time right now, while it has your 
attention? 

We would appreciate you returning the questionnaire in the enclosed postage-paid 
envelope within the next seven days. 

Thank you for your cooperation. 



Sincerely, 



Hric F. Jaeckel 
Industrial Economics Division 
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QUESTIONNAIRE 



□ □□□ □□□□ 
I 2 3 4 & 6 7 a 

1. First, may we have a few facts about your company: 

Name of company 

Address Zip 

Total estimated number of company employees at \h\s location: 

How many years has your firm been located in Denver? 

Job title of person answering this questionnaire: 

• WRITE AN "X" IN THE APPROPRIATE BOXES IN THE FOLLOWING QUESTIONS • 

2. Does your company maintain a library or special collections of information and rafarencas in Oenvar? 

9 0 Yes 
loD No 
uD Don't know 

2A. IF YOUR COMPANY MAINTAINS A LIBRARY OR SPECIAL COLLECTIONS, how would you rate the overall 
adequacy of your firm's own library and/or special collections in providing for tha information needs of the 
company? 

laD Excellent 
isD Fair 
uD Poor 



3. Overall, in which of the following categories do most of your company s information needs fall? Check as many boxes 



as apply. 




isD 


In scientific, enaineerino. and technical fields: which ones? 


leC 


In manaaement fields such as adminr ation. oraani;ation. oersonneL etc.: which ones? 


iiD 


In financial, investment fields: which ones? 




In marketina. merchandisinq fields: which ones? 




In advertisina. oublic relations fields: which onRS? 


20D 


In demoqraphv. economics, social science fields: which ones? 


2\n 


in fields relatinq to Qovernment. leaislatioa and requlation affectina business: which ones? 


22D 


Other imoortant fields not mentioned (Please soecifv) 



4. With regard to the specific kinds of information your company usually needs, which would be most typical? 

230 



77 

7o 



BEST COPY AVAIUBLE 



5. What types of outside information sources has your firm used during the past 12 months? Check as many boxes as 
apply. 

24 □ Denver Public Library 

2!>n Special libraries nt othnr C()rTip;jnies 

26 □ Suppliers of equipment or mcJterials 

2? □ Local Chamber of Commerce 

28 □ Small Busmess Administration 

29 0 Other Government agencies: which? 

aoD College professois or laboratories 

31 □ College or university library; which? 

32 □ Frb paid data and infurnialiuu services (such as National Technical Information Service and Colorado Tecliptcal 

Reference Center) 

33 □ Academic/scientific and technicid organizations and publications; most important ones? 

saD Busmess and trade publications; most important ones? 

3sn Trade association and business organizations, conferences, meetings, and seminars; which?. ^ 



36 0 Other important sources not mentioned (Please specify) 



6. What are the most serious informational problems that your company seems to be encountering at the present time? 
(Check as many boxes as apply) 

37 □ accessibility (too far to go to get materials) 
38 □ convenience (too much trouble to get materials) 

39 □ unavailable information (such as unorganized raw data or non-existent or not released information) 

40^ manpower shortage (can't find qualified information people; no money to hire people; secretaries aren't 

information-oriented) 
41 □ time constraints within organization 
4zD lack of knowledge of what information isavailable 

43 □ lack of knowledge of where information can be found 

44 □ timeliness of information (out of date) 

44 □ Other: Please specify 

7. jos your company have special equipment necessary for reading microfilm? 

46 □ Yes 
AiD No 
48 □ Don't know 

8. Does your company have special equipment necessary for reading microficiie? 

49 □ Yes 
boD No 
51 □ Don't know 



9. Does your comoany have facilities for playing back videotape? 

b2D Yes 
No 

bAD Don't know 

10. Would you say that your company is very familiar with (he various business services that the Denver Public Library 
provides, fairly familiar or not at all familiar with the Denver Public Library's business services? 

bbD Very familiar 
beD Ffiiriy familiar 
s;G Not at all familiar 
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11, About how many t'mes in the past 12 months has your firm made use of the Denver Public Library for information 
relating to your business? 

bsD None 

Once nr twice 
6oD 3 to 6 limes 
61 □ 7 tu 10 limes 
62n Over 10 limes 



11 A. IF YOUR COMPANY USED THE DENVER PUBLIC LIBRARY DURING THE PAST TWELVE MONTHS, 
how often were the information needs of your company satisfied by the Denver Public Library during the past 
12 months? 



63D Always 
64^ Sometimes 
6b □ Hardly ever 



12. IF YOUR FIRM HAS NOT USED THE DENVER PUBLIC LIBRARY IN THE PAST 12 MONTHS, what is the one 
main reason for your company not using the Denver Public Library? Check one box only. 

66D We just don't know what services the Denver Public Library can provide a company such as ours. 
6/D We only have an occasional need for the services provided by the Denver Public Library. 
68n We are able to satisfy our needs without using the Denver Public Library. 

69D We have tried using the Denver Public Library in the past and for one reason or another have not been 
satisfied with its service. 

7oa To tell the truth we never considered the Denver Public Libiary as a source that might be usefi I for us. 



12A. What other reasons might your company have for not using the business services of the Denver Public Library? 



• IF YOUR COMPANY HAS NOT USED THE DENVER PUBLIC LIBRARY DURING THE PAST • 

TWELVE MONTHS, GO TO QUESTION 17 



13. Which does your company use most often - the main library in downtown Denver or a branch of the Denver Public 
Library? 

t2n Use the main library most often 
/ 3 □ Use a branch most often 
mD Use both about equally 
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mm Lj L1L1J 

I ? i 4 

14. How frequently does your company use each of the following services of the Denver Public Library? 

Requkirly Occdsiunally Rnrely Never 



Use 


USH 


Use 


Dsn 






eU 


/LJ 




iMinks r)n snu^ncp (iiiii tiri(iiriHHriru) 




loC] 


iiD 


!?□ 


Hooks on husiimss fioldf; 


uD 


mlI 


ibG 


uU 


M{!(]d/iriBs on sciencBHrut encjineeriny 


i;D 


uU 




?oD 


Magn/ines on busiriHss fields 


?iD 


??□ 


2iU 


?aD 


Specitili/ed business newspapers (e.g., Wall Street JuurnaL etcj 




ibO 




?»□ 


Business and industry directories and catalogs 




30 □ 






Ec|oipmcnl for reariinq microfilm or microfiche 


jjLI 


34 □ 




36 □ 


Self service copyiny machines 


3/D 


3«n 


39 □ 


4oa 


Catalogs and indices 


4in 


4?n 


43D 


440 


Government documents 




46 0 


4/G 


4Bn 


Assistance in using library resources 


40U 


!>on 






Assistance in finding extensive infr)rmation 


53rj 


tin 


•>•>□ 




Answering.short factual questions 








60D 


Business telephone directory service (answers requests lor information 
available through city, telephone, and business directories) 


6in 


6?n 


63D 


64D 


Investment service (e.g., Moody's, Standard and Poors, etc.) 




66 □ 


6/D 


68D 


16 mm films 


69D 


toD 


mD 


/?□ 


Obtaining books, materials, etc., for company purposes from other li- 
braries because materials were not available at the Denver Public L ihrary. 



15. Check the manner in which your company most often contacts the Denver Public Library for information? Check 
one box only. 

/3U telephone 

7 4 □ personal visits by employees 
7b □ messenger service 

76 □ correspondence 

15A. tF MOST OF YOUR COMPANY CONTACTS WITH THE DENVER PUBLIC LIBRARY ARE VIA 
TELEPHONE, how would you rate the service the Denver Public Library provides by telephone in meeting your 
company's informacion needs? 

77 □ Excellent 

78 □ Fair 

79 □ Poor 

1 ? 3 4 

16. *n your op.nion is the Denver Public Library doing an excellent, fair, or poor job of serving companies such as yours? 

bG Excellent job 
6n Fair job 
Pncu |nb 

16A. What specifically is the reason for your rating? 



17. As far as speed in acquiring information from th^ Denver Public Library is concerned, which one of the following 
statements applies to your particular company most often? 

4! J VVfjqenHfany nm?(l the ifdfirniatjon iv. a f»iw \uuits, m rnnst cusps. 

I VJi'. c.iUiU] wail ?'1 lujurs ff)r thf> loformi'ttiof., in niost <;«'iM»s. 

1 1 [■ 1 Tan-'lav Of thrRfMlay snrviDi wnolH be ar:r:jip(«jtjli:, m most cases. 

12I. Ontj-vvfiHk servfCfj vvoold be acceptable, m most cases. 
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18. How useful would your company find it if the Denver Public Library provided the following kinds of services? . 

We would find this: 
Very Fairly Not 
Usetul Useful Useful 

1 3D uD ibD Literature searches would be pri)vided lor a nominal fee on nil sources of materials on a 
particular sub|ect, and the Library would provide any of Uie materials from ils collection 
or through copy from other libraries. 

Provide a current awareness program in which a company would list its key areas of 
interest. Each month, the Library would provide the company with a list of all new books, 
articles, and other publications received. 

Provide information services during the late evenings and weekends. 
Provide summaries of articles and books on specific subjects. 
Provide a library specialist specifically to work with companies in the Denver area. 



16D 


















2SG 


260 


2?0 



18A. What services not on this list would your company find useful if provided by the Denver Publir Library? 

2&n 



19. Here is a list of sevci'al methods through which the Denver Public Library might better inform the local business 
community of its business services. Bearing in mind that the addition of the services -isted may necessitate nominal 
fee charges to your firm, please check the one service which in your opinion would be most useful to your particular 
company. 



29G Provide a brochure listing the business information services and materials of the Library. 

3oD Provide conducted tours of the Library's businnss collection and services. 

31 □ Provide a monthly list of new business books and materials added to the Library, 

220 Providmg instruction and orientation in the use of the Library by conducting seminars at company oMices. 



20. Please indicate the willingness of your company to participate in the following: 

We would We would We would 
be very be (airly not be 
willmg jyVjlling willing 

33D 34G 3iG Giving to tlie Library copies of materials your own firm publishes and/or 

dislributes for public use (such as catalogs, annual reports, etc.) 

Giving surpliiS books and puhtications to tho Library. 
Purchasing a subscription to a newsletter puhhshed by the Library con* 
tHininq information on national trends, new hooks, and new activitms in 
business. 

Paying a charge fo, each special service or transJiction such as longthy 
literature searches. 

Making grants or rjifts to the Library. 

Paying an annual niembnrship f(»e (ot special lihr;iry services, 

fcstablishinq your company as a reterence sourer! to hf» consultml hy Wui 
Library in helping tr) answer (luestions f rom other firrns, 



360 


3;D 


38 □ 


39D 


40 □ 


4lD 




43D 






46 □ 


4;G 




49LJ 






s?LJ 


b3a 
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1* First, may we have a few facts about your company: 

TOTAL ESTIMATED NUMBER OF EMPLOYEES AT THIS LOCATION 

Percentage 

Less than 25 employees 95% 
25 to 250 employees 4 
Over 250 employees 1 

Total 100% 
HOW MANY YEARS HAS YOUR FIRM BEEN LOCATED IN DENVER? 

Percentage 



RESPONDENT INDUSTRY CLASSIFICATION 

Classification Percentage 

Services 30% 

Retail and wholesale 40 
Manufacturing 4 

Finance, insurance and real estate 10 
All other: transportation, communications, public 

utilities, mining, construction, agriculture 16 



Total 100% 
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2. Does your company maintain a library or special collections of infer* 
matlon and references In Denver? 



Percentar,ri 

Yes 43% 
No 55 
Don't know 2_ 

Total 100% 



FIRMS HAVING LIBRARIES OR INFORMATION CENTERS 



Maintains library or 

Information center 
Does not maintain 
Does not know 

Total 



Percentage 

Large 

Total Users Firms 



43% 75% 80% 

55 25 20 

2 



100% 100% 100% 



If your company maintains a library or special collections, how 
wDuld you rate the overall adequacy of your firm's own library and/ 
or special collections in providing for the information needs of the 
company? 



Percentage 

Excellent 21% 
Fair 73 
Poor 6 

Total 100% 
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3., Overall, in which of the following categories do most of your 

company's Information needs fall? Check as many boxes as apply. 



In scientific, engineering, and technical fields; which 
ones? 

In management fields such as administration, organization, 

personnel, etc.; which ones? 
In financial, investment fields; which ones? 
In marketing, merchandising fields; which ones? 
In advertising, public relations fields; which ones? 
In demography, economics, social science fields; 

which ones? 

In fields relating to government, legislation, and 
regulation affecting business; which ones? 



Percentage 

40% 

21 
16 
23 
14 

3 

20 



FIRMS MENTIONING EACH 


INFORMATION 


CATEGORY 




Type of 




Percentaae 






Users 


Large 


Information CateRorles 


Total 


Only 


Firms Only 


Scientific, engineering, and 








technical 


40% 


68% 


66% 


Management such as administration. 








organization, personnel, e':c. 


21 


32 


57 


Financial and investment 


16 


37 


19 


Marketing, merchandising 


23 


41 


31 


Advertising, public relations 


14 


27 


22 


Demography, economics, social 








science 


3 


10 


2 


Government, legislation, and 








regulation affecting business 


20 


36 


39 
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FIRMS MENTIONING EACH INFORMATION 
CATEGORY BY TYPE OF INDUSTRY 



Type of 
Information 
Categories 

Scientific, engi- 
neering, and 
technical 

Management such as 
administration, 
organization, 
personnel, etc. 

Financial and 
Investment 

Marketing, merchan- 
dising 

Advertising, 
public rela- 
tions 

Demography , 
economics , 
social science 

Government , 
legislation, 
and regulations 
affecting 
business 



Percentage 

Retail Finance 

and Manu- Insurance 

Services Wholesale facturlne R^ftl figtftt^ Q^hSS. 



32% 

14 
6 
7 

13 
7 



37% 

16 
6 

35 

11 



51% 

51 
49 
49 

49 
1 



35% 

63 
61 
35 

37 



67% 

11 
22 
11 



13 



50 



80 



11 
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5. What types of outside information sources has your firm used during 
the past 12 months? Check as many boxes as apply* 



Percentage 



Denver Public Library 






18% 


Special libraries of other companies 






13 


Suppliers of equipment or materials 






42 


Local Chamber of Commerce 






10 


Small Business Administration 






5 


Other Government agencies; which? 






7 


College professors or laboratories 






1 


College or university library; which? 






15 


Fee paid data and information services 


(such as National 




Technical Information Service and Colorado 


Technical 




Reference Center) 






10 


Academic/scientific and technical organizations and 




publications; most important ones? 






19 


Business and trade publications; most 


Importart ones? 


51 


Trade associations and business organizations, 


conferences 




meetings, seminars; which? 






26 


FIRMS MENTIONING EACH 


TYPE OF 


SOURCE 








Percentage 




Type of 






Large 


Outside Information Sources 


Total 


Users Only 


Firms Only 


Denver Public Library 


18% 


65% 


52% 


Special libraries of other companies 


13 


27 


31 


Suppliers of equipment 


42 


37 


43 


Local Chamber of Commerce 


10 


27 


22 


Small Business Administration 


5 


17 


6 


Other governmental agencies 


7 


24 


36 


College professors and laboratories 


1 


3 


12 


College or university library 


15 


33 


43 


Fee paid data information services 


10 


21 


26 


Academic/scientific and technical 








organizations and publications 


19 


27 


22 


Business and trade publications 


51 


34 


58 


Trade associations and business 








organizations and conferences 


26 


19 


48 
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FIRMS MENTIONING EACH SOURCE BY TYPE OF INDUSTRY 



Percentage 



Type of Outside 
Information Sources 

Denver Public Library 

Special libraries of 
other companies 

Suppliers of equipment 

Local Chamber of 
Commerce 

Small i'uslness Admini- 
stration 

Other Governmental 
agencies 

College professors or 
laboratories 

College or university 
library 

Fee paid data informa- 
tion services 

Academic /scientific and 
technical organiza- 
tions and publica- 
tions 

Business and trade 
publications 

Trade associations and 
business organiza- 
tions and conferences 



Retail Finance 
and Manu- Insurance 

Services Wholesale facturing Real Estate Other 



23% 

19 
19 

8 

12 
1 
31 
13 

18 
25 

19 



12% 
4 

52 
12 

2 

3 

2 
14 

5 

28 
73 

36 



50% 
1 

99 
49 
49 

1 

1 

1 



100 
2 



20% 

35 
43 

8 

18 
18 



28 



18 



11% 

11 
45 



22 

11 
45 

22 
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6. Whet are the most serious information problems that your company 
seems to be encountering at the present time? (Check as many 
boxes as apply) 



Percentage 



Accessibility (too far to gc^ to get materials) 2% 

Convenience (too much trouble to get materials) 15 
Unavailable Information (such as unorganized raw data 

or nonexistent or not released Information 2 
Man^/ower shortage (can't find qualified Information people; 

no money to hire people; secretaries aren^t Information- 
oriented) 5 
Time constraints within organization 12 
Lack of knowledge of what Information Is available 12 
Lack of knowledge of where Information can be found 9 
Timeliness of Information (out of date) 13 



7* Does your company have special equipment necessary for reading 
microfilm? 



Yes 
No 

Don't know 
Total 



Percentage 

6% 
94 

0 



1007a 



8. Does your company have special equipment necessary for reading 
microfiche? 



Yes 
No 

Don't know 
Total 



Percentage 

6% 
9A 

100% 



88 
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Does your company have facilities for playing back videotape? 



Percentage 



Yes 
No 

Don' t know 



Total 100% 




10. Would you say that your company is very familiar with the various 
business services that the Denver Public Library provides, fairly 
familiar or not at all familiar with the Denver Public Library's 
business services? 



Percentage 

Very familiar A% 
Fairly familiar 28 
Not at all familiar 68 

Total 100% 



FAMILIARITY WITH DPL SERVICES BY TYPE OF INDUSTRY 



Percentage 



Degree of 
Familiarity 

Very familiar 
Fairly familiar 
Not at all 
familiar 

Total 



Retail Finance 
and Manu- Insurance 

Services Wholesale factiirlng Real Estate Other 



11% 
22 



37 


23 


50 


63 


77 


50 


100% 


100% 


100% 



26 

56 

100% 



67 



100% 



ERIC 



89 



'id 



BEST COPY AVAILABLE 



11* About how many times In the past 12 months has your firm made use 
of the Denver Public Library for information relating to your 
business? 



Percentage 



None 73% 

Once or twice 12 

3 to 6 times 9 

7 to 10 times 4 

Over 10 times 2_ 



Total 100% 



USAGE REPRESENTED BY SIZE OF FIRM 



Psrcentage 
Size Users Nonusers 



Large 

Medium 

Small 

Total 



1% 
12 
87 



100% 



2 

100% 



USAGE OF DPL BY LENGTH OF TIME 
FIRM IS LOCATED IN DENVER 



Percentage 
Users Nonusers 

0 to 9 years 16% 84% 

10 to 29 years 31 69 
30 years and 

over 29 71 
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PERCENT USING DPL WITHIN EACH INDUSTRY 



Percentage 

Type of Industry Uses Never Uses 

Manufacturing 51% 49% 

Finance » Insurance, real 

estate 45 55 

Services 32 68 

Other 22 78 

Retail/wholesale 19 81 

USAGE REPRESENTED BY INDUSTRY 

Percentage 
Type of Industry Users 

Services 35% 

Retail/wholesale 28 

Manuf ac t ur Ing 7 

Finance, Insurance, real 

estate 17 

Other 13 



Totil 100% 



llA. If your company used the Denver Public Library during the past 

twelve months, how often were the Information needs of your com- 
pany satisfied by the Denver Public Library during the past 
twelve months? 



P ercentage 



Always 47% 
Sometimes 46 
Hardly ever 7 



Total 100% 
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SATISFACTION WITH DPL SERVICE BY TYPE OF INDUSTRY 



Degree of 
Satisfaction 

Always 
Sometimes 
Hardly ever 

Total 



Services 

39% 
61 



100% 



Retail 
and 
Wholesale 

35% 
62 
3 



Percentage 



100% 



Manu- 
fac taring 

97%' 
3 



100% 



Finance 
Insurance 
Real Estiate 



Other Total 



50 
50 



47% 
46 
7 



100% 



100% 100% 



12. If your firm has not used the Denver Public Library in the past 12 
months, what is the one main reason for >uur company not using the 
Denver Public Library? Check one box only. 



Percentage 

We just don't know what services the Den^'er Public 

Library can provide a company such as ours 26% 
We only have an occasional need for the services 

provided by the Denver Public Library 3 
We are able to satisfy our needs without using the 

Denver Public Library 51 
We have tried using the Denver Public Library in 

the past and for one reason or another have not 

been satisfied with its service 0 
To tell the truth we never considered the Denver 

Public Library as a source that might be useful 

for us 20 

Total 100% 
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REASONS FOR NONUSAGE OF DPL 



Type Reason 

Don't know what services 

are available 
Only occasional need for 

DPL 

Satisfied without using 
DPL 

Have tried DPL, not satis- 
fled with their service 
Never considered using DPL 

Total 



Percentage 



Total Large Firms 

26% 33% 

3 24 

51 24 

20 19 

100% 100% 



13. Which does your company use most often - the main library In down- 
town Denver or a branch of the Denver Public Library? 



Percentage 

Use the main Library most often 77% 
Use a branch most often 7 
Use both about equally 16 

Total 100% 
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14. How frequently does your company use each of the following services 
of the Denver Public Library ? 



Percentage 
Regularly Occasionally Rarely Never 
Use Use Use Use 



Books on science and engineering 16% 

Books on business fields 15 

Magazines on science and 

engineering 0 

Magazines on business fields 0 

Specialized business newspapers 
(e.g.. Wall Street Journal, 
fctc.) 1 

Business and' industry direc- 
tories and catalogs 

Equipment for reading micro- 
film or microfiche 

Self-service copying machines 

Catalogs and indices 

Government documents 

Assistance in using library 
resources 

Assistance in finding exten- 
sive information 

Answering short factual questions 

Business telephone directory 
service (answers requests for 
information available thri ugh 
city, telephone, and business 
directories) 6 

Investment service (e.gv, i^oody's. 

Standard and Poors, etc.) 0 

16 v<mi films 0 

Obtaining books, materials, etc., 
for company purposes from 
other libraries because 
materials were not available 
at the Denver Public Library C 



11 

0 
0 
0 
0 



6 

7 



39% 
48 

34 
35 



51 
65 

13 
26 
15 
32 

25 

15 
17 



40 

14 
0 



11% 
26 

17 
32 



0 

17 

6 
0 
33 
8 

28 

19 
0 



14 

19 
7 



34% 
11 

49 
33 



48 

7 

81 
74 
52 
60 

42 

60 
76 



40 

67 
93 



13 



19 



68 
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15. Check the manner In which your company most often contacts t%e 
Denver Public Library for iriformation. Check one box only. 



Percentage 



Telephone 17% 

Personal visits by employees 80 

Messenger service 3 

Correspondence 0 



Total 100% 



15A. If most of your company contacts with the Denver Public Library are 
via telephone, how would you rate the «»ervicc the Denver Public 
Library provides by telephone in meeting your company's information 
needs? 



Percentage 

Excellent 67% 
Fair 30 
Poor 3_ 

Total 100% 



16. In your opinion is the Denver Public Library doing a.n excellent, 
fair, or poor job of serving companies such as yours? 



Percentage 

Excellent job . 45% 
Fair job 53 
Poor job 2_ 

Total 100% 
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USER OVERALL RATING FOR DPL 



Percenta^fe 



Large Small/Medlun 
Mtlna Total Firms Firms 

Excellent 45% 37% 45% 
Fair 53 54 53 
Poor 2_ 9_ 2^ 

Total 100% 100% 100% 



OVERALL RATING FOR DPL BY INDUSTRY 



Rating 

Excellent 

Fair 

Poor 

Total 



Services 

49% 
49 
2 



100% 



Retail 
and 
Wholesale 

61% 
36 
3_ 

100% 



Percentage 



Kanu- 
facturing 

1% 
98 
L. 

100% 



Finance 
Insurance 
Real Est ate 



43 



100% 



Other 



99 



100% 



17. As far as speed in acquiring information from the Denver Public 

Library is concerned, which one of the following statements applies 
to your particular company most often? 



Percentage 



We generally need the information in a few hours, 

in most cases 28% 

We could wait 24 hours for the information, in 

most cases 32 

Two-day or three-day service would be acceptable, 

in most cases 34 

One-week service would be acceptable, in most cases 6 



Total 100% 
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18. How useful would your company find it if the Denver Public Library 
provided the following kinds of services? 



Percentaise 



Very Fairly Not 
Useful Useful Useful 



Literature searches would be provided for a 
nominal fee on all sources of materials 
on a particular subject » and the Library 
would provide any of the materials from 
its collection or through copy from 

other libraries 12% 22% 66% 

Provide a current awareness program' in 
which a company would list its key 
areas of interest. Each months the 
Library would provide the company 
with a list of all new books » 
articles » and other publications 



received 


9 


24 


67 


Provide Information services during the 








late evenings and weekends 


7 


20 


73 


Provide sumioaries of articles and 








books on specific subjects 


4 


33 


63 


Provide a library specialist specifi- 








cally to work with companies in 








the Denver area 


10 


16 


74 



19. Here is a list of several methods through «viiich the Denver Public 
Library might better inform the local business community of its 
business services. Beari'^.g in mind that the addition of the service 
listed may necessitate nominal fee c:iarges to your firm» please check 
the. one service which in your opinion would be most useful to your 
particular company. 



Percentage 



Provide a brocnure listing the business information ser- 
vices and materials of the Library . 

Provide conducted tours of the Library's business collection 
and services 

Provide a monthly list of new business books and materials 

added to the Library, 
Providing instruction and orientation in the use of the 

Library by conducting seminars at company offices 



Total lOO/o 
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20* Please indicate the willingness of your company to participate in 
the following i 



Percentage 





We would 


We would 


We would 




be very 


be fairly 


not be 




willing 




willing 


Giving to the Library copies of materials 








your firu publishes and/or distributes 








for' public use (such as catalogs, 








annual reports, etc.) 


2Z% 


17% 


61% 


Giving surplus books and publications 








to the Library 


16 


33 


51 


Purchasing a subscription to a news- 








letter published by the Library 








containing Information on national 








trends, new books, and new activi- 








ties in business 


12 


20 


68 


Paying a charge for each special 








service or transaction such as 








lengthy literature searches 


13 


20 


67 


Making grants or gifts to the Library 


1 


15 


84 


Paying an annual membership fee for 








special library services 


3 


30 


67 


Establishing your company as a 








reference source to be consulted 








b> the Library in helping to 








answer questions from other 








firms 


3 


38 


59 
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GOVERNMENT QUESTIONNAIRE AND DATA 
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Industrial Boonomlos Division 



May 15. 1974 



Dear Denver Government Official: 

The University of Denver Research Institute and the Denver Urban Observatory will 
appreciate your help in completing the attached questionnaire and returning it to us. 

The study is a survey of local governmental agencies in the City and County of Denver 
designed to aid in the future development and planning of the Denver Public Library 
System. 

Information derived from your answers to the questionnaire will be used by the 
Library in an effort to improve their services to local government agencies. 

Your answers should be representative of the city organiy.ation that you supervise. 
Your answers should be based on professional usage, rather than your own personal usage 
or non-usage of the Denver Public Library. 

If you do not have personal knowledge of your organization's use of the services of 
the Denver Public Library, please assign a member of your staff to gather this information 
in order that you will be able to complete the questionnaire. 

The questionnaire has been designed so that most of the questions can be answered 
simply by placing an "X" in the appropriate box. Disregard the numbers below the boxes 
which will be used for computer tabulation purposes only. 

Won't you please give the questionnaire a few minutes of your time right now, while it 
has your attention? 

We would appreciate you returning the questionnaire in the enclosed postage paid 
envelope within the next seven days. 

Thank you for your cooperation. 



Sincerely, 




Hric F. Jaeckel 
Industrial Uconomics Division 
753-261 1 
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QUESTIONNAIRE 



□ □□□ □□□□□□ 

1. First, may m have a few facts about your agency? 

Name of agency Location; Within Civic Center complex 

Outside Civic Center complex 

Job title of person answering this questionnaire^ . 

Total estimated number of agency or division employees at this location . 

Estimated number of employees engaged in the job of gathering information in your agency or division 

• WRITE AN "X'' IN THE APPROPRIATE BOXES IN THE FOLLOWING QUESTIONS • 

2. Does your agency maintain a library or special collections of information and references? 

un Yes 

liD No 

un Don't know 

2A. (IF YES) is this library or special collection available to all professionals employed by the City of Denver? 

uD Yes 
isD No 
16 □ Don't know 

2B. IF YOUR AGENCY MAINTAINS A SPECIAL LIBRARY OR SPECIAL COLLECTIONS, how would you rate the 
overall adequacy of your agency's own library and/or special collections in providing for the information needs of 
the agency? 

iiD Excellent 
isD Fair 
i9D Poor 

1 Overa!l, in which of the following categories do most of your agency's information needs faH? Check as many boxes as 
apply. 



20D 


Aged 




Health planning 


50D 


Public utilities 


2lD 


Budgets and finances 


36D 


Health and health services 


sin 


Public safety 


22D 


Census and demographic data 


37D 


Housing concerns 


52D 


Public works and sanitation 


23D 


Child care 


38D 


Intergovernmental relations 


53D 


Race relations 


24D 


Citi/en attitudes 


39D 


Juvenile delinquency 


54D 


Social planning 


25D 


Citi/en participation 


40 □ 


Leqal matters; court procedures 


55D 


Social services • qencral 


26 □ 


Civil rights 


4in 


Mental health: mental retardation 


seD 


Taxes; public finance 


27D 


Communications and media 


42D 


Minority concerns 


biD 


Technological development 


28D 


Consumer affairs 


43D 


Minority economic development 


bsD 


Transportation 


29D 


Drug abuse (including alcoholism) 


440 


Parks, recreation, cultural activities 


soD 


Voting 


30D 


Economic development 


45D 


Physical planning and development 


60D 


Welfare 


3lD 


Education 


46 □ 


Urban renewal and redevelopment 


6lD 


Youth activities 


S2D 


Employment 


470 


Personnel manage rjenl 


6?D 


Zoning 


33D 


Environmental concerns 


48D 


Poverty 


63D 


Other: Please specify 


34D 


Equal opportunities 


49D 


Public administration 







103 



BEST copy mmit 



4. To which of thi following um h tha information gatharad by your agency put most oftan? 

640 Public informnlinn and reforral sorvico 
*bD Fui help ill locaiimi tiiBfalum 
66 n fur help in nnnlysos ami prepariition of repruis 
61 □ Ti) facilitHto day tu duy upmatiuns ul ayuticy 

66C Oihor; Please specify ^ ., . ^ 



i 2 3 4 



S« Please rate each of the following kinds of information in terms of its importance to tha work of your particular 
agency. 



Vmy Fairly Nut at all 
impurtani imp utant important 





6D 


?□ 


btatisticai data 








Oiroctories 






nn 


Annotated biblioqraph'^ys 


hD 


ibD 




Brief abstracts of articles and books 






I9G 


Complete articles or reports 


?on 




?2C 


Indices to books, articles and reports 



6. What are the most serious informational problems that yout ?qency seems to be encountering at the present time? 
(Check as many boxes as apply) 

23n accessibility (too fm to go to get materials) 
2aD convenience (too much trouble to got materials) 

ibU unavailable inlormation \Such as unorganized raw data nr noivexistsnt or not released information) 

26D manpower short::gc (can't find qualified ioturmatiun people, no money to hire people; secretaries aren't information- 
orientpd) 

2/n time constraints within orgaiu/alion 

?8D lack I . kimwiedqe of what information isavarlabie 

29n Mck I khowled.ie nf where iriformatinn can be found 

loO lirnelmess of iiifnrmclion (out of dalt!) 

31 □ Other ' Please specify 



7. What type5 of information sources has ycur agency used during the past 12 months? (Check as many boxes as apply) 

32 0 Acaoemic/scienlific (^rgani/ations and societies. 

Which Qfiti^? [ 

33D Aqencias ^nd persrinnnl of cities outside of Denver 
34D American Prihiic V>JiuH Association 
3bLl American Society of Plannmi] Officials 
36 □ Bouldnr Muni'^ipal Reference Library 
ziV. Books 

3aL] Rusinessmid trade publications. Most importar^l nm:s? 

39 □ (joileqeoi university lihrarv: Namerd^ ^ 

4oG Cnllegq prnfessors i)r lohnraiones 
41 □ (>()lorndo Municipal League 

4?n Cnlor;^ 'n State Agencies. Which ones? 

4iL! Denver i^tihtic Uhnry Grivernmenl Dncumeni? Deparlnonl 
4crJ Denver P.ihlic I ihrary Municipal Reference Serv»uO 
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Denver Regional Council ot Governments 

46 □ Directories. Most important ortos? , . . . , . , 

4 1 □ Fee paid dm and information services (e.y., National Technical Information Service) 

48 □ tnternntional City Manaqers Associotinn 

49 □ National Leariue of Cities/U.S. Conference of Mayors. 
$oa Genetal magazines (Time, Newsweek, etc.) 

%\ □ Newspapers and newsletters. Which ones? , 

$?□ Other City of Denver agencies 

S3D Other services of the Derwor Public Library 

S4 □ Special libraries of other municipal, staie or federal agencies: Which ones?_____ 

ssn U.S. Government Aeencies: Which ones? 

S6 □ Other sources 



8. Would you say that your agency is very familiar with the various governmental services that the Denver Public Library 
provides, fairly famiitar or not at alt fdmiliar with tiie llenver Publ!^ Library's govonimental services? 

b?C) Very familiar 
68 n Fairly familiar 
h^a Not at all familiar 



9. About how many times In the past 12 months has your agency made use of the Denver Public Library for information 
relating to your agency's work? 

60 □ None 

61 □ Once or twice 
6?D 3 to 5 times 
^^C 6 to 10 limes 
64 □ Over 10 times 



9A. IF YOUR AGENCY USED THE DENVER PUBLIC LIBRARY DURING THE PAST TWELVE MONTHS, how 
otien were the information needs of your agency satisfied by the Denver Public Librai^ during the past 12 
months? 

6sD Always 

66 □ Sometimes 

67 □ Hardly ever 



10. IF YOUR AGENCY HAS NOT USED THE DENVER PUBLIC LIBRARY IN THE PAST 12 MONTHS. What is the 
one main reason for your agency not using the Denver Public Library? Check one box only. 

68 □ We iusl don't know what services the Denver Public Library can provide ari agency such as ours. 

69 □ We only have an occasional need for the services provided by the Denver Public Library. 
/oD We are able to satisfy our needs without using the Denver Public Library. 

nU Wfi have trim! using the Denver Public Library ii^ the past and for one reason or another havfi not been 
satisfied with its service. 

ii U To tell the truth w^ '^"^'er considered the Denver Public Library as a source that might be useful for us. 



10A. What other reasons might your agency have for not using the governmental services of the Denver Public 
Library? 

nU 



ERLC 



105 



BEST COfY AVAitABLE 



• IF YCUR AGENCY HAS NOT USED THE DENVER PUBLIC LIBRARY DURING THE PAST 12 MONTHS. • 

GO TO QUESriON 15 



□ □□□ 

1 3 1 « 



II. How frequently dees your agency use each of the following sorvtces of the Uenver Public Library? 



Use 


Occustunatly 


Ramly 


Nevet 






Use 


.Us? 


Usfl 




sD 


bD 


?□ 


»□ 


Bonks, tnaga^inus, newspapers ai 1 other publicatiuns 




loD 






Catalogs and indices 




14U 


ibU 


leU 


Assistanco in usiiit) lihrury resources 


wP 


taD 


I9D 


20D 


Asb '^tunco in finding oxtnnsive information 


2iD 




2lO 


24 G 


Equipment fur rouOing niictufitm or microfiche 






?/□ 




Sell service copying machines 




30 □ 


3in 


32a 


Answering telephone requasts tor specific information 


iiD 


i4n 


3bn 


36 D 


Obtaining materials for city employees from othei libraries 


3/0 


jbD 


39n 


4on 


Municipal refarme service 


41 D 






44n 


Business division service 


4&D 


46 □ 


4;D 


4|{D 


Government documjnts division service 


49D 


50D 


b\D 




Science and engineering department service 


S3D 




bbO 


t>6a 


Delivery to city government offices of library materials 




ban 




60D 


Routing of journals to city government employees 


6lD 




63D 


64n 


Routing of lists of new government documents to city government em- 










ployees 


6&D 


66 □ 


67D 


6&a 


16mm films 


69 0 




?!□ 


??□ 


Public 'nefitinr; rooms, auditorium 



12. Cfieck the manner in which your agency most often contacts the Uenver Public Library for information? Check one 
box only. 



73 □ Telephone 

. 4 n Personal visits by employees 

7sD Messenger service 

76 □ Correspondence 

12A. IF MOST OF YOUR AGENCY'S CONTACTS WITH DENVER PUBLIC LIBRARY ARE VIA TELEPHONE, 
how would you rate the service the Denver Public Library provides by telephone in meeting your agency's 
information needs? 

77 □ Excellent nU Faii i^U Piinr 

□ □□□ 

I 2 3 4 

I 

11 In your opinion is the Denver Public Library generally doing an excellent, fair, or poor job of serving agencies &uch as 
/ours? 

sG Excellent job bCi Fait iob lU Pour job 

I3A. What specifically is the reason for your rating? 

8G 



14. As far as speed in acquiring information from the Denver Public Library is concerned whiih one of the following 
statements applies to your particular agency most often? 

9n Wo tjefu?r illy nne'l the uitofmjition in n fnw hours, in must i;.'..sns, 

loG VVfi coulfJ WJiit 24 hours for thn inff)fm:)tfon. in most disrs. 

1 1 CJ I'Af.J-dnv «K threH-day snrvicn would \m \n most (:<iS(iS 

i?r.! Dnp-wonk <;prv rn \MMild tin ;i':f:n(>t.jt''j\ -n ivint rM*;ns 
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uD 






22D 










270 










32 □ 


330 



15. How usaful would your dQincy find it ii tlio Ooiuar l^ubiic Library provided the foiUwing kinds of services: 

We would find this: 

Vorv Faiiiv Not 
useful useful useful 

Litefuture searches would be provided fof a nominol fee on all sources uf meierialson 0 
purticular subject, and tho Librury would provide any of the materials from its collection 
or through copy from otiier libraries. 

Provide b cut rent awareness program in which m aqency would list its key areas of 
interest. Each month, the Library would provide the agency with a list of all new books, 
articles, and other publications received. 

Provide conducted tours of the Library's governmental collection for city agency 
employees. 

Provide information services during the late evenings and weekends. 
Provide summaries of articles and books on specific subjects. 

Provide a library spactalist to specifically serve local city governmental agencies and to 
act as liaison between the library and city agencies. 

Provide city agencies with a brochure listing the governmental information services and 
materials of the Denver Public Library, 

ISA. What services not on this list would your agency find useful if provided by the Denver Public Library? 

340 



16. In your opinion should the Denver Public Library serve as a data bank clearinghouse and access point to other data 
banks throughout the country in providing information on urban problems? 

3&D Yes 360 No 37 □ Not sure 

ISA. IF YOU THINK rH£ OeNVER PUBLIC LIBRARY SHOULD $£RVE AS A DATA BANK CLEARING- 
HOUSE, how much use of such a data bank would your agency make - if. say. the bank could circulate 
updated weekly or monthly reports. Would your agency use such a service very frequently, fairly frequently, or 
rarely? 

38 n Very frequently 39D Fairly frequently 4oa Rarely 

17. Please indicate the willingness of your agancy to participate in the following: 



We wuuld 
bR very 
witlinn 


would 
be fa'flv 
willmg 


We would 
not bfi 
willing 






42G 


43D 


Giving copies of agency's publications to the Library? 






46 □ 


Giving surplus t)00ks and publications to the Librciiy? 




4a □ 


49 0 


Purchasing b subscription to a special informalion type of nffyvsletlnr on 
urbi-n problems for public ayencies'? 






b?n 


Paying a charge fo^ each special service or transaction, such as lengthy 
liierature searches? 






bsD 


Paying an annual membership fee for special Library services? 






bsQ 


Serving as expert sources to be consulted by the Library in smvinq thp 
information needs of others'? 


b9n 




GlFJ 


Transferring your own library either eiilirely (ur partially) ovei to thn Diwm. 
Public Library tu be run by it? 
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I* Location o£ government agency. 



Percentage 

Within Civic Center complux 42% 
Outside Civic Center complex 51 
Both k 7_ 

I 

Total 100% 



2. Does your agency maintain a library or special collections of 
information and references? 



Percentage 

Yes 86% 
No 14 
Don't know 0 



Total 100% 



(IF YES) Is this library or special collection available to all 
professionals employed by the City of Denver? 



Percentage 

Yes 66% 
No 29 
Dor.'t know 5 

Total 100% 



If your agency maintains a special library or special collections, 
how would you rate the overall adequacy of your agency's own 
library and/or special collections in providing for the informa- 
tion needs of the agency? 



Percentag e 

Excellent 22% 
Fair 56 
Poor 22 

Total 100% 
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3. Overall I in which of the following categories do most of your 
agency's information needs fall? Check as many boxes as apply. 



Percenta/se 





Total 


Users 


Nonusers 


Census and demographic data 


Al% 


U9% 


1B% 


Budgets and finances 


35 


37 


27 


Legal macters; court procedures 




37 


27 


Personnel management 


3A 


42 


9 


Physical planning and development 


33 


37 


18 


Environmental concerns 


3X 


35 


18 


Public administration 


31 


37 


14 


Minority concerns 


29 


37 


5 


Citizen participation 


28 


32 


14 


Parks* recreation, cultural activities 


26 


30 




Public safety 


26 


26 


23 


Transportation 


26 


32 


14 


Intergovernmental relations 


26 


35 


5 


Housing concerns 


25 


32 


9 


Public works and sani^-ation 


25 


25 


27 


Citizen attitudes 


24 


30 


5 


Communication and media 


24 


30 


5 


Employment 


24 


30 


9 


Social services 


24 


30 


9 


Zoning 


21 


21 


. 23 


Civil rights 


20 


25 


9 


Economic development 


20 


25 


9 


Health and health services 


20 


25 


.9 


Urban renewal and redevelopment 


20 


25 


9 


Race relations 


20 


23 


9 


Taxes; public finance 


20 


21 


14 


Youth activities 


20 


26 


5 


Drug abuse 


19 


19 


18 


Education 


19 


25 


0 


Social planning 


19 


21 


9 


Aged 


18 


23 


5 


Child care 


18 


19 


14 


Equal opportunities 


18 


23 


5 


Juvenile delinquency 


18 


19 


14 


Mental health; mental retardation 


16 


19 


9 


Public utilities 


16 


19 


9 


Welfare 


16 


19 


9 


Health planning 


15 


19 


5 


Poverty 


15 


19 


5 


Technological development 


14 


18 


5 


Minority econoi-iic development 


13 


16 


5 


Consumer affairs 


10 


9 


14 


Voting 


9 


7 


14 
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4. To which of the following uses Is the Infonnatlon gathered by 
your agency put most often? 



Percentage 



Public lufornatlon and referral services 29% 

For h&lp In locating literature 6 

For help in analyses and preparation of reports 48 

To facilitate day-to-day operations of agency 71 

Total 100% 



5* Please rate each of the following kinds of infonnatlon in terms of 
its importance to the work of your pa^^tlcular atsency. 



Percentage ^ . _ 

Very Fairly Not At All 
Important Important Important 



Statistical data 


55% 


35% 


10% 


Directories 


21 


5.3 


26 


Annotated bibliographies 


4 


28 


68 


Brief abstracts of articles and books 


9 


51 


40 


Complete articles or reports 


40 


44 


16 


Indices to books, articles and reports 


18 


48 


34 



6e What are the most serious informational problems that your agency 
seems to be encountering at the present time? (Check as many 
boxes as apply.) 



Percentage 



Accessibility (too far to go to get materials) 19% 

Convenience (too much trouble to get materials) 20 
Unavailable information (such as unorganized raw data ov 

non»2sxistent or not released information) 45 
Manpower shortage (c^n't find qualified information 
people; no money to hire people; secretaries aren^t 

information-oriented) 19 

Time constraints within organization 38 

Lack of knowledge of what Information is available 44 

Lack of knowledge of where information can be found 29 

Timeliness of Information (out-of-date) 33 
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7* What typot) of Information sources has your agency used during the 
■past 12 months? (Check as many loxes as appl>.) 



P ercentage 



lypcs ol oourv6o 


iocax 


users 


wnusers 


Uwucr wib/ DC Uunvor agencies 




A IV 


AU9 






oo 


1 ft 
xo 


Agencies dHo petsontiQi ot civxes ocuer 




AA 


Hi 








tuAn uenver 




L€k 




n^wopapers ana ncwoxcwwers 




3X 


01 




HX 




01 


/\ccia6tiixc f 5C leu w 4£ 4C 04gan4»«ttLXwno sna 








Ssociewies ^ 






1 A 
XH 


U • i> • ^OV6l iIuiCm w clg«?nwlVo 


JO 


HO 


1 A 
XH 


LOiorauo 8 Lo t V ogenc4»6s 


4X 


' 17 
J/ 


XO 


ucnver rUDi ic uxorary nun^ i pax K6C6ronce 








bervices 


in 


AO 


Q 


ux Tec worxes 


40 




07 


Aiuerican pudixc woiiC8 Association 




Ofl 


lo 


Ndtional League ot uicied/u«a» uonterence 








of Mayors 


OA 




X4 


Denver Public Library government document 








oepdrtti«ent 


01 


10 


U 


uoxoraoo nunxcxpax x»eague 


on 


01 
^x 


1 A 
XO 


College or university library 


18 


25 


0 


Other services of Denver Public Library 


18 


25 


0 


General magazines 


16 


23 


0 


Special libraries of other municipal > 








state, or federal agencies 


16 


18 


14 


International City Management Association 


15 


21 


0 


College professors or laboratories 


14 


19 


0 


Fee-p/:id data and information services 


14 


16 


9 


American Society of Planning Officials 


9 


12 


0 


Boulder Municipal Reference Service 


6 


9 


0 
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8* Would you say that your agency is very familiar with the various 
governmental services that the Denver Public Library provides, 
fairly familiar, or not at all familiar with the Denver Public 
Library's governmental services? 



Percentage 



Very familiar 


9% 




Fairly familiar 


LI 




Not at all 


familiar 


44 


• 


Total 




100% 




PERCENT OF AGENCIES 


FAMILIAR WITH 


DPL SERVICES BY 


SIZE 






Po V*/* HYi A A A 




Degree of Familiarity 


Large 


Mpfll iitn 




Very familiar 


6% 


11% 


6% 


FalrJy familiar 






DO 


Not at all familiar 


47 








100% 


1002 


1002 


PERCENT FAMILIAR WITH DPL BY 


TYPE OF An PNC Y 








Percentage 






Very 


Fairly 




Type of Agency 


Familiar 


Familiar 


Unfamiliar 


Public protection 


0% 


67% 


33% 


Welfare 


0 


50 


50 


Public transportation 


0 


0 


100 


Health and hospitals 


0 


17 


83 


Public works 


8 


30 


62 


Planning and management 


18 


59 


23 


Parks and recreation 


25 


50 


25 


Urban renewal 


0 


50 


50 
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• 9* About how many times in the past 12 months has your agency made 
use of the Denver Public Library for information relating to your 
agency* 8 work? 



Percentage 



None 2B% 

Once or twice 15 

3 to 5 times 17 

6 to 10 times 13 

Over 10 times 27 



Total 100% 



USAGE BY AGENCY LOCATION 



Percentage 



Uses Never Uges 

Within Civic Center 73% 27% 

Outside Civic Center 72 28 

Both locations 80 20 

All agency total 72 28 



PERCENT OF USAGE BY LOCATION 



Percentage 



Users Nonusers 

Within Civic Center A3% 43% 
Outside Civic Center 50 52 
Both locations ^ 7 5__ 

Total 100% 100% 
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PERCENT USING DPL WITHIN EACH TYPE OF AQENCY 



Percentage 



Agency Type 


Us^s 


Never Uses 


Public protection 


5A% 


46% 


Welfare 


100 


0 


Public transportation 


50 


50 


Health and hospitals 


67 


33 


Public works 


54 


46 


Planning and management 


82 


18 


Parks and recreation 


87 


13 


Urban renewal 


100 


0 


All agency total 


72 


28 



PERCENT OF USAGE REPRESENTED BY TYPE OF AGENCY 





Percentage 


Agency Type 


Users 


Public protection 


16% 


Welfare 


4 


Public transportation 


4 


Health and hospitals 


7 


Public works 


12 


Planning and management 


31 


Parks and recreation 


12 


Urban renewal 


14 


Total 


100% 



PERCENT OF AGENCIES USING DPL WITHIN EACH SIZE CATEGORY 



Percentage 











Over 






Once 


Three to 


Ten 


Size 


Never Uses 


or Twice 


Ten Times 


Times 


Large 


13% 


13% 


34% 


40% 


Medium 


32 


18 


29 


21 


Small 


30 


15 


34 


21 


All agency total 


28 


15 


30 


27 
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9A. If your agency used the Denver Public Library during the past 12 
months, how often were the Information needs of your agency satlS' 
fled by the Denver Public Library during the past 12 months. 



Percentage 



Always 
Sometimes 
Hardly ever 



35% 
60 
5 



Total 



100% 



PERCENT SATISFIED BY FREQUENCY OF USE 



Degree of Satisfaction 



Used Once 
or Twice 



Percentage 



Used Three 
to Ten Times 



Used Over 
Ten Times 



Always satisfied 
Sometimes satisfied 
Hardly ever satisfied 



58 
17 



42% 

48 

10 



63 
5 



Total 



100% 



100% 



100% 



PERCENT SATISFIED BY SIZE 



Degree of Satisfaction 



Large 



Percentage 



Med ium 



Small 



Always satisfied 
Sometimes satisfied 
Hardly ever satisfied 



67 

0 



44 
6 



74 
9 



Total 



100% 



100% 



100% 
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PERCENT SATISFIED BY TYPE OF AGENCY 



Percentage 



Type of Agency 



Always 
Satisfied 



Sometimes 
Satisfied 



Hardly Ever 
Satisfied 



Public protection 
Welfare 

Public transportation 
Health and hospitals 
Public works 
Planning and management 
Parks and recreation 
Urban renewal 



56% 
100 
50 
0 
43 
33 
14 
13 



44% 

0 
50 
100 
57 
56 
86 
75 



11 
0 
12 



0% 

0 

0 

0 

0 



10. If your agency has not used the Denver Public Library In the past 
12 months, what is the one main reason for your agency not using 
the Denver Public Library? Check one box only. 



We just don't know what services the Denver Public 

Library can provide an agency such as ours 16! 

We only have an occasional need for the services pro- 
vided by the Denver Public Library 16 

We are able to satisfy our needs without using the 

Denver Public Library 47 

We have tried using the Denver Public Library in the 
past and for one reason or another have not been 
satisfied with its service 0 

To tell the truth we never considered the Denver Public 

Library as a source that might be useful for us 21 



Total 100% 



Percentage 
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11* How frequently does your agency use each of the following services 
of the Denver Public Library? 



Use 
Regularly 

Books 9 magazines, newspapers 

and other publications 15% 
Catalogues and indices 11 
Assistance in using Library 

resources 6 
Assistance in finding ex- 
tensive information 7 
Equipment for reading micro** 

film or microfiche 0 
Self-service copying 

machines 0 
Answering telephone requests 

for specific Information 4 
Obtaining materials for City 

employees from other 

libraries 4 
Municipal reference service 2 
Business division service 5 
Government documents 

division service 11 
Science and engineering 

department service 6 
Delivery to City government 

offices of Library 

materials 7 
Routing of journals to City 

government employees 9 
Routing of lists of new 

government documents to 

City government employees 2 
16 mm films 2 
Public meeting rooms, 

auditorium 0 



Percentage 
Occa- 
s ionally 
Use 



53% 
43 

37 

27 

5 

16 
30 

9 
39 
33 

28 

24 

12 
16 



11 
9 

13 



Rarely 
Use 



21% 
34 

33 

30 

35 

21 , 

24 

16 
17 
2 

23 

13 

9 

2 



Never 
Use 



11% 
12 

24 

36 

60 

63 

42 

71 
42 
60 

38 

57 

72 
73 



7 
16 

29 



80 
73 

58 
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12. Check the manner in which your agency most often contacts the 
Denver Public Library for Ininrmationt Check one box only* 



Percenta^\ 



Telephone 16% 

Personal visits by eciployees 75 

Messenger service 5 

Co r r espondence 4 

Total 100% 



12A* If most of your agency's contacts with Denver Public Llbiary are 
via telephone, how would you rate the service the Denver "^ubllc 
Library provides by telephone in meeting your a^eacy's iniormatlon 
needs? 



Percentage 

Excellent 78% 
Fair 22 
Poor 0 



Tutal 100% 



13. In your opinion is the Denver Public Library generally doing an 
excellent, fair, or poor job of serving agencies such as yours? 



Pe rcentage 

Excellent job 54% 
Fair job 40 
Poor job 6 

Total 100% 
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PERCENT OVERALL RATING FOR DFL BY SIZE 



Rating 

Excellent 

Fair 

Poor 

Total 



Large 

'42% 

58 



100% 



Percentage 



Medlu" ! 

53% 

35 

12 



100% 



Small 

57% 
38 
5 

100% 



PERCENT OVERALL RATING 


FOR DPL BY 


TYPE OF AGENCY 








Percentage 




Type of Agency 


Excellent 


Fair 


Poor 


Public protection 


67% 


33% 


0% 


Welfare 


0 


100 


0 


Public transportation 


0 


100 


0 


Health and hospitals 


50 


50 


0 


Public works 


43 


57 


0 


Planning and management 


67 


27 


6 


Parks and recreation 


71 


29 


0 


Urban renewal 


54 


40 


6 



14, As far as speed in acquiring information from the Denver Public 

Library is concerned, which one ot the following statements applies 
to your particular agency most often? 



We generally need the information in a few hours, in 
most cases 

We could wait 24 hours for the information, in most 
cases 

Two-day or three-day service would be acceptable, in 
most cases 

One-week service would be acceptable, in most cases 



Percentage 

22% 

33 

41 
4 



Total 



100% 
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15. How useful would your agency find It if the Denver Public library 
provided the following kinds of services: 



Literature searches would be provided for a 
nominal fee on all sources of materials 
on a particular subject » and the Library 
would provide any of the materials from 
its collection or through copy from other 
libraries. 

Provide a current awareness program in which 
an agency would list its key areas of 
interest. Each month, the Library would 
provide the agency with a list of all new 
books , articles, and other publications 
received. 

Provide conducted tours of the Library's 
governmental collection for City agency 
employees. 

Provide information services during the lat4 
evenings and weekends. 

Provide summaries of articles and books on 
specific subjects. 

Provide a library specialist to specifically 
serve local City governmental agencies 
and to act as liaison between the Library 
and City agencies. 

Provide City agencies with a brochure list- 
ing the governmental information services 
and materials of the Denver Public 
Library . 



Percentage 

Very Fairly Not 
Useful Useful Useful 



21% 



27% 



52% 



29 


44 


27 


16 


34 


50 


5 


20 


75 


13 


55 


32 


AO 


37 


23 


50 


36 


14 
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DEGREE OF USEFULNESS FOR SEVEN PROPOSED SERVICES 
BY USERS AND NONUSERS 



Percentage 



Proposed Service 



Very Useful 
Non- 
Users users 



Fairly Useful 
Non- 
Users users 



Not Useful 



Users 



Non- 
users 



Provide agencies with 
brochures listing 
services 

Library specialist to 
assist City agencies 

Current awareness pro- 
grams 

Literature searches 

Conducted tours of 
Library 

Summaries of articles 
and books on specific 
subj ects 

Information services 
during late evenings 
and weekends 



51% 


48% 


36% 


49 


11 


33 


35 


6 


41 


24 


13 


28 


19 




40 


14 


11 


60 


6 


0 


20 



33% 


13% 


19% 


50 


18 


39 


56 


24 


38 


20 


48 


67 


12 


41 


82 


39 


26 


50 


19 


74 


81 



16. In your opinion should the Denver Public Library serve as a data 
bank clearinghouse and access point to other data banks through' 
out the country in providing inf jrmation on urban problems? 



Percentage 

Yes 39% 
No 3 
Not sure 58 

Total 100% 
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16A. If you think the Denver Public Library should serve as a data bank 
clearinghouse » how much use of such a data bank would your agency 
make— If, say, the bank could circulate updated weekly or monthly 
reports? Would your agency use such a service very frequently, 
fairly frequently, or rarely? 



Percentage 

Vary frequently 15% 
Fairly frequently 52 
Rarely 33 

Total 100% 



17. Please indicate the willingness of your agency to participate in 
the following: 



Giving copies of your agency's pub- 
lications t^ the Library 

Giving surplus books and publica- 
tions to the Library 

Purchasing .j subscription to a special 
information type of newsletter on 
urban problems for public agencies 

Paying a charge for each special ser- 
vice or transaction, such as 
lengthy literature searches 

Paying an annual membership fee for 
special Library services 

Serving as expert sources to be con- 
sulted by the Library in serving 
the information needs of others 

Transferring your own library either 
entirely or partially over to the 
Denver Public Library to be run 
by it 



Percentage 



We would We would We would 

Ve^^y be Fairly Not be 

Willing Willing Willing 

60% . 21% 19% 

47 33 20 

17 33 50 

12 38 50 

6 36 58 

43 .47 9 

4 8 88 
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DEGREE OF WILLINGNESS TO PARTICIPATE IK SEl'EN PROPOSED PROGRAMS 

BY USERS AND NONUSERS 



Percentage 



Giving copies of agency 
publications to the 
Library 

Giving surplus books and 
publications to the 
Library 

Serving as expert 
sources to be con- 
sulted by the Library 
in serving the infor- 
mation needs of 
others 

Purchasing a subscrip- 
tion to a newsletter 
on urban problems 

Faying a charge for spe- 
cial services (i.e., 
literature searches) 

Paying an annual member- 
ship fee for special 
Library services 

Transferring agency 
library to Denver 
Public Library 



Very Willing 
Non- 
Users users 



68% 39% 
51 37 



42 
20 

14 
6 



45 
11 
6 
6 
5 



Fairly Willing Not Willin g 
Non- Non- 
Users users Users users 



21% 



34 



47 



35 



42 



40 



10 



22% 



32 



50 



28 



28 



28 



11% 



15 



11 



45 



44 



54 



86 



39% 



31 



61 



66 



66 



90 
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APPENDIX D 
SELECTED CITIZENS SURVEY DATA 



FRIC 
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AmNOU 1) 

TABI.K Ul. DBNVRR CITUUN^* rSB/N0NV8K OV DPI. SURVlCR.* DURlNu THE 
U» MDNIIIS ftV SKUCTKO CJWRACT^RI'^VICS (IK PKW KNT) 



Uvorti NonusorH 



TOTAL SAMPLE 



<i8 
18-U 



40 
2) 



23^ 
SO 



28 
42 



Up to vollegu 
Sofflp I'oUegu 
Co I logo 
Post-college 



24 
2S 
34 
17 



65 
22 
9 
4 



49 
2) 
19 
9 



Sea 



Male 



S3 
47 



S9 
41 



S6 
44 



Ot'cup atlon 

Employed 
Homcmaki^r only 
RetlrtHl 
Student 
Unemployed 



1)6 
18 
9 
S 
2 



45 
28 
21 
3 
3 



S3 
4 



HarttHl Statua 

MarrlcU 

Single 

Divorced 

Widowed 

Separated 

Other 



SS 
2A 
9 
S 
1 
2 



61 
11 
10 
15 
3 



S8 
17 
10 
li 
3 
1 



Race 



White 
Block 

Spanish American 
Other 



87 
8 
3 
2 



69 
11 
17 
3 



76 
10 
12 
2 



Autoaobi le , Owner ah Ip 

None 
One 

Three 

Pour or more 



i: 
39 
'A 
14 
5 



21 
45 

25 



17 
43 
27 
10 
3 



Hou Behold Annual Earnings 

<$5,Q0O 

$5, 000- $9, 999 

$10,000-^14.999 

2$1S,000 



14 
25 
28 
33 



23 
31 
28 
18 



20 
29 
27 
24 



Activity i u Con n unltv 

Very a';t ive 7 

Fairly active 31 

NiU aL all active 60 

Not sure/depends 2 

Munlcjtpa 1 Voti ng P a st Three Year a 

Votftd ii all eloi'.tions 45 

Voted in sone 21 

Didtf*t vole in any 34 
Not sure/cjn*t recall 



1 
13 
82 

2 



27 
30 
41 
2 



4 

20 
74 
2 



34 
26 
39 
1 



Oth er Information Sources 

NcwspF^pers 
Tcle«r.'8ion 



SI 
34 



40 
46 



44 

42 



*183 DPL users were interviewed in the household survey. 



**Read: Thirty-three percent of the persona using DPL during the past 12 
months are under age 18* 
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APPENDIX D 

TABLE D2. PROFILE OF DPL USER HOUSEHOLDS 



RACE 



SELECTED 
( JIACTERISTICS 



Age 



18-20 
21-25 
26-34 
35-44 
45-54 
55-64 
Over 65 



White/Other 
(N"158) 



3% 

17 
29 
16 
17 
11 
7 



Black Soanlsh Amerlcaa 

(N"15) ' (Vr.fi) 



7% 
13 
20 
40 
20 



17 
83 
0 
0 
0 
0 



Sex 



Male 
Female 

Education 

Less than 8th 
8th grade 
Some high school 
Finished high school 
Technical school 
Some college 
Finished college 
Post-graduate 

Income 

Under $5,000 
$5,000-$9,999 
$10,000-$14,999 
Over $15,000 



49 
51 



0 
1 

5 
13 

L 

24 
35 
20 



15 
25 
23 
37 



33 
67 



0 
0 

7 
33 

0 
46 

7 

7 



0 
40 
40 
20 



50 
50 



0 

0 
49 
17 
17 

0 
17 

0 



16 
0 
67 
17 
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APPENDIX D 



TABLE D3. PROFILE OF DPL NONUSER HOUSEHOLDS 



RACE 



SELECTED 
CHARACTERISTICS 



White/Other 
(N«206) 



Black Spanish American 

(N«32) (N"49) 



Age 



18-20 
21-25 
26-34 
35-44 
45-S4 
55-64 
Over 65 



4% 

8 
17 
10 
17 
14 
30 



9% 
22 
16 

9 
13 
19 
12 



10% 
12 
23 
12 
25 
8 
10 



Sex 



Male 
Female 



46 
i4 



38 
62 



20 
80 



Education 

Less than 8th 
8th grade 
Some high school 
Finished high school 
Technical school 
Some college 
Finished college 
Post-graduate 

Income 

Under $5,000 
$5,000-$9,999 
$10,000-$14,999 
Over $15,000 



4 

9 
14 
23 

7 
25 
13 

5 



21 
28 
29 
22 



19 
6 

19 

31 
0 

22 
0 
3 



48 
36 
16 
0 



23 
18 
33 
18 
0 
8 
0 
0 



21 

31 
33 
15 



129 



BEST COPY mmiE 



APPENDIX D 

TABLE D4. DENVER HOUSEHOLDS USAGE/NONUSAGE OF 23 DPL SERVICES 
DURING THE PAST 12 MONTHS BY DPL LOCATION (IN PERCENT) 



TOTAL DPL LOCATION 

USE Main Branch 

DPL HOUSEHOLD SERVICE (N«183) (N°100) (N«83) 



Lending books, magazines, and other 



publications 


76%* 


68% 


85% 


Reference section to look up particular 






facts 


66 


78 


53 


Back issues of magazines for reference 


35 


38 


31 


Photocopying machines for public use 


34 


33 


36 


Lists of materials on a topic 


34 


39 


28 


Information given over the telephone 


31 


32 


29 


Phonograph records that can be borrowed 


24 


31 


14 


Obtaining materials for you from other 






libraries 


24 


19 


31 


Newspapers from out of state 


20 


26 


12 


Bookmobile carrying a selection of 








materials 


15 


10 


22 


Files of newspaper clippings 


15 


14 


16 


Story hours for children 


14 


6 


22 


Films, filmstrips, slides 


12 


16 


8 


Micro-reproduction for reference 


12 


14 


8 


Pamphlet files 


11 


12 


10 


Non-English books/periodicals 


10 


11 


9 


Special programs/lectures 


lu 


7 


13 


Framed pictures for in-home use 


9 


11 


7 


Music scores 


9 


11 


7 


Typewriters for public use 


9 


12 


4 


Meeting facilities 


• 7 


4 


10 


Tapes/cassettes 


6 


7 


5 


Books for the blind 


5 


4 


7 



*Read: Seventy-five percent of DPI. citizen users use the Library's 
document lending service; 25 percent do not use this particular service. 
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TABLE D5. PERCENTAGE OF DENVERITES USING 
DIFFERENT INFORMATION SOURCES BY RACE 



RACE 



INFORMATION SOURCE 


White/Other 


Black 


Spanish 
American 


Mass media 


77% 


72% 


60% 


Denver Public Library 


69 


70 


60 


Experts, specialists 


59 


66 


73 


Friends, neighbors 


56 


36 


49 


Local firms/associations 


55 


57 


67 


Special purchase reference sources 


55 


43 


53 


Already owned reference sources 


50 


45 


49 


Academic libraries 


48 


55 


56 


Local media offices 


40 


38 


44 


Special libraries 


33 


45 


51 


Local museum 


23 


23 


16 


Non-Denver public library 


18 


28 


15 
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APPENDIX D 



TABLE D6. PERCENTAGE OF DENVERITES USING DIFFERENT 
INFORMATION SOURCES BY ANNUAL HOUSEHOLD INCOME 







HOUSEHOLD 


iiXlCOME 








ft 5 000- 

V 9 www 


Sin nnn 




INFORMATION SOURCE 


< $5,000 


9.999 


IL 999 


$15,000 


Msss media 


58%* 


702 


8 OX 


OQ/d 


Denver Public Library 


51 


66 


71 


83 


Experts 


48 


55 


63 


78 


Local organizations 


A4 


56 


60 


68 


Friends 


40 


51 


55 


67 


Acadeitilc libraries 


37 


55 


52 


68 


Purchased reference sources 


37 


49 


53 


76 


Local media offices 


32 


39 


35 


56 


Already owned reference 










sources 


31 


47 


48 


69 


Special libraries 


28 


33 


34 


49 


Non-Denver public library 


15 


17 


15 


28 


Local museum 


15 


15 


20 


36 



*Read: Nearly three out of five Denver Ites whose annual household 
Incomes are under $5,000 most frequently use newspapers, TV, and other 
mass media to obtain needed information* 
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TABLE D7. PERCENTAGE OF DENVERITES USING DIFFERENT 
INFORMATION SOURCES BY EDUCATION 



EDUCATION 





Less 




Some 














Than 


8th 


High 


High 


Tech. 


Some 




Post 


INFORMATION SOURCES 


8th 


Grade 


School 


School 


School 


College 


College 


Gra( 


Local 


















organizations 


42%* 


52% 


57% 


59% 


65% 


62% 


51% 


63% 


Mass media 


42 


45 


68 


69 


71 


82 


87 


86 


Already owned 


















reference sources 


35 


29 


41 


42 


53 


54 


55 


72 


Experts 


31 


65 


59 


71 


59 


66 


64 


47 


Local media 


















offices 


31 


29 


41 


41 


35 


47 


42 


30 


Friends 


31 


19 


46 


55 


71 


54 


69 


61 


Denver Public 


















Library 


27 


45 


65 


66 


65 


73 


80 


84 


Academic libraries 


27 


16 


43 


49 


41 


o4 


49 


67 


Special libraries 


19 


39 


27 


37 


47 


45 


30 


40 


Purchased reference 


















sources 


19 


23 


46 


55 


53 


61 


63 


74 


Local museum 


15 


3 


14 


13 


41 


25 


32 


33 


Non-Denver public 














18 




library 


4 


3 


19 


16 


6 


23 


35 



*Read: Approximately two-fifths of those Denverites with less than an 8th 
grade education use local businesses » government agencies » or technical/social 
associations to obtain needed information* 
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TABLE D8. PERCENTAGE OF DENVERITES USING 
DIFFERENT INFORMATION SOURCES BY AGE 











AGE 










lo- 


21- 


26- 


35- 


45- 


55- 


65 






25 


34 


44 


54 


64 




jjii^nv^zr iuuxxw ijxuj.ci4jr 








75a 


70% 


73% 


39% 


Mass media 


74 


82 


87 


89 


69 


56 


57 


Academic libraries 


74 


63 


63 


49 


52 


37 


23 


Experts 


74 


62 


65 


71 


58 


64 


49 


Friends 


70 


73 


74 


61 


42 


32 


28 


Local organizations 


70 


58 


57 


64 


57 


63 


44 


Purchased reference sources 


65 


58 


73 


69 


52 


53 


16 


Already owned reference sources 


61 


52 


59 


53 


51 


42 


31 


Special libraries 


44 


43 


42 


41 


41 


25 


20 


Local media offices 


3y 


35 


43 


49 


36 


44 


35 


Non- Denver public library 


35 


20 


29 


23 


17 


3 


7 


Local museum 


26 


22 


31 


31 


20 


7 


13 



*Read: Seventy-eight percent of 18-20 year old Denver citizens cite 
the DPL as a frequently used information source. 
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TABLE D9. FREQUENCY OF CITIZEN USE OF DPL SERVICES 
BY SELECTED CHARACTERISTICS (IN PERCENT) 



CITIZEN USE FREQUENCY 



SELECTED JSll Times I7IO Times Never 

CHARACTERISTICS (N"67) (N-116) (N=292) 

Sex 

Female 61%* 47% 59% 

Male 39 53 41 

DPL Location 

Main 63 51 46 

Branch 37 49 54 

Race 

White 82 89 69 

Black 12 6 11 

Spanish American 3 4 17 

American Indian — — 1 

Other 3 12 

Automobile Ownership 

Two or uojte 47 52 34 

One 40 38 45 

None 13 10 21 



*Read; Sixty-one percent of the female citizen users used DPL ser- 
vices 11 or more times during the past 12 months. 
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APPENDIX D 

TABLE DH. SELECTED CHARACTERISTICS OF DPL CARD- 
HOLDERS AND NONCARDHOLDERS 



SELECTED CHARACTERISTICS HAVE CARDS DO NOT HAVE CARDS 

Age 

1-5 7% 9U 

6-11 64 36 

12-17 59 41 

18-20 40 60 

21-25 56 44 

26-34 44 56 

35-44 50 50 

45-54 32 68 

55-64 27 73 

Over 65 20 80 

Sex 



Male 38 62 

Female 39 61 

Race 



White/other 44 56 

Black 32 68 

Spanish American 13 87 

Education 

Less than 8th 4 96 

8th grade 7 93 

Some high school 16 84 

Finished high school 32 68 

Technical school 12 88 

Some college 44 56 

Finished college 59 41 

Post-graduate 84 16 

Income 

Under $5,000 25 75 

$5,r00-$9,999 36 64 

$10,000-$14,999 40 60 

Over $15,000 52 48 
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TABLE DIO. FREQUENCY OF HOUSEHOLD DPL USE 
BY SELECTED CHARACTERISTICS 



FREQUENCY OF DPL USE 



SELECTED 




1-5 


6-10 


11-15 


Over 15 


CHARACTERISTICS 


Never 


Times 


Times 


Times 


Times 


Aee 












1-5 


79% 


7% 


3% 


4% 


7% 


6-11 


38 


12 


23 


9 


18 


12-17 


42 


19 


15 


8 


16 


18-20 


54 


18 


5 


4 


19 


21-25 


49 


28 


3 


3 


17 


26-34 


50 


24 


8 


5 


13 


35-44 


52 


21 


5 


8 


14 


45-54 


67 


17 


5 


1 


10 


55-64 


68 


11 


3 


2 


6 




89 


7 


0 


0 


4 


Sex 












Male 


59 


24 


5 


3 


9 


Female 


64 


15 


5 


3 


13 


Race 












White/other 


57 


22 


6 


3 


12 


Black 


68 


15 


0 


4 


13 




88 


4 


4 


0 


4 


Education 












Less than 8th 


100 


0 


0 


0 


0 


8tli grade 


97 


3 


0 


u 


u 


Some high school 


81 


10 


6 


0 


3 


Finished hitjh school 


73 


19 


3 


2 


3 


Technical school 


77 


12 


0 


0 


11 


Some college 


58 


16 


6 


7 


13 


Finished college 


30 


39 


6 


1 


24 


Post-graduate 


26 


30 


12 


9 


23 


Income 












Under $5,000 


73 


9 


4 


1 


13 


$5,000-$9,999 


65 


17 


5 


4 


9 


$10,000-$14,599 


61 


20 


6 


5 


8 


Over $15,000 


45 


33 


5 


3 


14 
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TABLE D12. REASONS FOR NONUSE OF DPL GIVEN BY 
DIFFERENT RACIAL SEGMENTS OF THE POPULATION 



RACE 

Spanish 

REASONS FOR NONUSE White/Other Black American 



Too busy 


32% 




37a 


No Library card 


22 


16 


24 


Don't think of going to Library 


20 


31 


33 


Do little reading 


19 


13 


24 


Rather buy than borrow 


16 


3 


8 


Don't know much about DPL 


15 


19 


12 


If I can't buy materials, I car. borrow 








them from someone I know 


12 


0 


6 


I use a library other than DPL 


9 


6 


0 


Library too far away 


9 


3 


10 


Transportation is a problem 
Don't like using a library 


8 


9 


12 


6 


3 


4 


Not much need for Library 


5 


0 


2 


Library hours inconvenient 


3 


0 


4 


Library does not ha^e what I want 


2 


3 


2 


Trouble with telephone service at DPL 


1 


mmmm 





Library personnel are usually 

unpleasant 
Library personnel not helpful 
Library makes me feel uncomfortable 



/ 
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TABLE D.13. HOUSEHOLD AWARENESS OF AND PARTICIPATION IN 
SELECTED DPL SPECIAL PROGRAMS BY RACE 



RACE 

SPECIAL PROGRAM White/Other Black Spanish American 

Vacation Reading 

Heard of 43% 45X: 35% 

Taken part 18 21 20 

Black Awareness 

Heard of 35 57 24 

Taken part 1 28 0 

Right to Read 

Heard of 33 15 36 

Taken part 4 4 6 

Colorful Colorado 

Heard of 30 28 27 

Taken part 2 2 2 

Viva Mejlcano 

Heard of 18 9 29 

Taken part 10 2 

College Level Exam 

Heard of 21 13 7 

Taken part 4 4 0 

Focus on Mental Retardation 

Heard of 17 21 13 

Taken part 2 0 4 

Bl-Culturallsm 

Heard of 16 15 9 

Taken part 10 0 

On Your Own 

Heard of ' 14 11 . 16 

Taken part 6 4 0 

Portfolio Strategy Today 

Heard of 7 4 6 

Taken part 0 0 0 
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TABLE DIA. HOUSEHOLD AWARENESS OF AND^iATICIPATION IN 
SELECTED DFL SPECIAL PROGRAMS BY AGE 



SPECIAL PROGRAM 



18- 
20 



Il- 
ls 



26- 
34 



AGE 

35- 45- 
44 54 



55- 65 
64 + 



Vacation Reading 
Heard of 
Taken part 

Black Awareness 
Heard of 
Taken part 

Right to Read 
Heard of 
Taken part 

Colorful Colorado 
Heard of 
Taken pare 

Viva Mejicann 
Heard of 
Taken part 

College Level Exam 
Heard of 
Taken part 

Focus on Mental Retardation 
Heard of 
Taken part 

Bi-Culturalism 
Heard of 
Taken part 

On Your Own 
Heard of 
Taken part 

Portfolio Strategy Today 
Heard of 
Taken part 



35% 
17 



39 
9 



9 
0 



22 
4 



13 
0 



9 
4 



17 
0 



9 
0 



13 
9 



4 
0 



35% 
13 



35 
5 



33 
3 



25 
0 



7 
0 



22 
3 



5 



5 
0 



10 
3 



2 
0 



19 



46 
1 



36 

A 



25 
1 



22 
3 



12 
1 



12 
3 



18 
0 



13 
6 



8 
0 



59% 54% 
41 26 



39 
8 



31 
10 



33 
2 



21 
0 



26 
3 



16 
0 



26 
7 



16 
3 



/ 

G 



28 
3 



36 
3 



32 
3 



12 
0 



20 
4 



20 
1 



10 
0 



19 
5 



4 
0 



20% 
4 



32 29 
2 2 



31 28 
2 7 



36 34 
3 2 



25 18 
0 1 



20 16 
1 7 



17 2=* 
0 6 



10 21 
0 0 



9 
2 



/ 
2 



lb 

7 



11 
0 
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TABLE D15. CITIZEN FAMILIARITY WITH 23 DPL SERVICES (IN PERCENT) 



HEARD OF 



DPL CITIZEN SERVICE 


(N-I83) 


Document lending 


94% 


Reference services 


85 


Back Issues of magazines 


71 


Photocopying machines 


66 


Bookmobiles 


63 


Phonograph records 


60 


Lists of materials on a topic 


59 


Out of state newspapers 


56 


Films, films trips, slides 


54 


Interlihrary loan 


52 


Telephone Inquiry 


49 


Newspaper clippings file 
Children's story hours 


44 


44 


Special programs or lectures 


37 


Non-Engllsh books/periodicals 


35 


Pamphlet files , 


35 


Tape recordings and cassettes 


33 


Books for the blind 


33 


Micr o-reproduc t ion 


33 


Framed pictures 


32 


Music scores 


32 


Typewriters for public use 


30 


Meeting rooms for groups 


26 



ERIC 
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TABLE D16. SELECTED ASPECTS OF DENVER CITIZENS IMAGE 
OF THE DENVER PUBLIC LIBRARY 



CITIZEN 



SELECTED ASPECT 

Predisposition Image 

Cold 
Warm 



Unfriendly 
Friendly 

Post-Dipposition Image 

Not very helpful 
Helpful 

Not very interesting 
Interesting 

Not very satisfying 
Satisfying 

Seryice Image 

Convenient to get to 
Inconvenient to get to 

Unpleasant place to visit 
Pleasant place to visit 

Difficult to get what I want 
Easy to get what I want 



Users 



Nonusers 
(N»292) 



TOTALS 
(N«475) 



61% 
36 

36 
22 



51 
50 

31 
25 

21 
8 



46 
33 

43 
33 

33 



46% 
18 

15 
10 



21 
24 

11 
8 

6 
7 



22 
16 

23 
17 

18 
9 



52% 
25 

24 
15 



33 
34 

19 
15 

12 
7 



31 
23 

31 
23 

24 
16 
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TABLE D17. PERCENTAGES OF DENVERITES EXPRESSING 
DIFFERENT VIEWS OF THE DPL BY 
ANNUAL HOUSEHOLD INCOME 
(Factors on Which No Intergroup Differences Exist are Eliminated) 



IMAGE FACTOR 




HOUSEHOLD 


INCOME 




^$5,000 


$5,000- 

Tr ^ 9 www 

9.999 


$10,000- 
14.999 


Over 
$15,000 


Predisposition Factors 










Warm 


26% 


20% 


31% 


22% 


Unfriendly 


18 


17 


28 


31 


Post-Disposition Factors 










Helpful 


35 


27 


36 


40 


Not helpful 


23 


28 


38 


42 


Interesting 


15 


10 


20 


15 


Not very interesting 


14 


16 


25 


19 


Service Factors 










Usually don't have what 










I want 


30 


22 


38 


41 


Difficult to get what 










I want 


18 


20 


25 


32 


Easy to get vihat I want 


9 


16 


16 


21 
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TABLE D18. PERCENTAGE OF DENVERITES EXPRESSING 
DIFFERENT VIEWS OF THE DPL BY RACE 
(Factors on Which No Intergroup Differences Exist are Eliminated) 



IMAGE FACTOR 




RACE 




White/Other 


Black 


Spanish American 


Usually have what I wane 


38% 


28% 


22% 


Helpful 


38 


23 


22 


Not very helpful 


37 


23 


20 


Convenient to get to 


33 


23 


31 


Warm 


27 


26 


11 


Difficult to get what I want 


26 


21 


13 



144 



BEST COPY AVAILABLE 



APPENDIX D 

TABLE D19. PERCENTAGE OF DENVERITES EXPRESSING 
DIFFERENT VIEWS BY AGE 
(Factors on Which No Intergroup Differences Exist are Eliminated) 



AGE 





18- 


21- 


26- 


35- 


45- 


55- 


65 


IMAGE FACTOR 


20 


25 


34 


44 


54 


64 


+ 


Predisposition Factors 
















Ilnf Y* lendlv 


17% 


X ^ /O 




JJ/o 


X v/o 


2451 




wo & Itl 


9 


22 


31 


20 


23 


31 

«JX 


X V 


Frlendlv 


0 


3 


16 


13 

X «J 


16 

XV 


20 

XV 


22 

X X 


Post— DiSDOsltion Factors 


















22 


27 


39 




26 

X w 


3A 


29 

X 7 




17 




^x 


3Q 


AO 


Ox 


37 


Not verv Interestlne 


13 


5 


23 


18 


23 


25 


18 


Interesting 


4 


12 


19 


13 


17 


17 • 


13 


Service Factors 
















Usually don't have what 
















I want 


35 


37 


32 


41 


37 


25 


23 


Usually have what I want 


27 


23 


34 


39 


47 


39 


30 


Inconvenient to get to 


26 


17 


20 


26 


26 


25 


23 


Convenient to get to 


22 


20 


32 


39 


37 


29 


32 


Unpleasant to visit 


22 


7 


37 


38 


28 


29 


29 


Pleasant to visit 


13 


13 


23 


30 


22 


32 


22 


Difficult to get what 
















I want 


9 


20 


23 


28 


28 


29 


20 


Easy to get what I want 


0 


12 


17 


23 


22 


19 


7 
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TABLE D20. PERCENTAGE OF EXCELLENT RATINGS BY AGE 



AGE 





18- 


21- 


26- 


35- 


45- 


55- 


65 


RATING CRITERION 


20 


25 


34 


44 


54 


64 


+ 


Friendliness of the personnel 


86%* 


93% 


76% 


71% 


79% 


78% 


83% 


Helpfulness of the personnel 


86 


87 


85 


82 


73 


89 


75 


Expertness of the personnel 


71 


80 


65 


74 


64 


78 


67 


Ease with which to get to 


71 


73 


72 


80 


78 


78 


100 


Ease with which books and 
















references can be found 


71 


50 


62 


47 


58 


78 


75 


Adequacy of book collection 


71 


50 


43 


46 


55 


61 


50 


Attractiveness and comfort 
















of the Interior 


57 


87 


64 


66 


70 


83 


25 


Convenience of its hours 


57 


70 


47 


66 


58 


72 


83 


Adequacy of reference services 


57 


57 


62 


69 


56 


72 


58 


Variety of services in addi- 
















tion to lending 


43 


80 


66 


63 


72 


78 


75 


Attractiveness of the exterior 


29 


77 


61 


68 


70 


83 


83 


Ease of getting through by 
















telephone 


14 


30 


28 


38 


47 


50 


42 


Parking facilities 


— 


10 


17 


37 


52 


22 


50 



*Read: Eight out of nine person.s between 18 and 20 years old gave 
DPL an excellent rating on friendliness. 

**Read: None of the 18-20 year old citizens gave DPL an excellent 
rating on parking. 



ERIC 
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TABLE D21. PERCENTAGE OF EXCELLENT RATINGS BY RACE 



RACE 



RATING CRITERION 


White/Other 


Black 


Spanish 
American 


Helpfulness of the personnel 


84%* 


79% 


89% 


Friendliness of the personnel 


81 


80 


89 


Ease with which to get to 


77 


80 


78 


Attractiveness of the exterior 


72 


53 


67 


Attractiveness and comfort of the 








interior 


72 


67 


89 


Expertness of the personnel 


70 


80 


88 


Variety of services in addition 








to lending 


64 


47 


56 


Ad. quacy of reference services 


62 


67 


78 


Ease with which books and references 








can be found 


61 


50 


78 


Convenience of its hours 


61 


60 


56 


Adequacy of book collection 


49 


60 


67 


Ease of getting through by telephone 


35 


43 


44 


Parking facilities 


27 


40 


33 



*Read: Eighty-four percent of the citizens in the White/Other cate- 
gory gave DPL an excellent rating regarding helpfulness of the personnel. 
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TABLE D22. PERCENTAGE . OF EXCELLENT RATINGS BY INCOME 



HOUSEHOLD INCOME 

$5,000- $10,000- Over 
RATING CRITERIO N <$5,000 10.000 15.000 $15,000 



Helpfulness of the personnel 


92%* 


84% 


71% 


86% 


Ease with which to get to 


84 


69 


81 


77 


Variety of services In addi- 










tion to lending 


81 


69 


58 


74 


Friendliness of the personnel 


77 


84 


69 


84 


Ease with which books and 










references can be found 


77 


84 


56 


56 


Expertness of the personnel 


73 


59 


67 


71 


Attractiveness of the exterior 


65 


69 


67 


70 


Attractiveness and comfort of 










the interior 


62 


76 


75 


67 


Adequacy of reference services 


62 


63 


58 


48 


Convenience of Its hours 


58 


65 


56 


61 


Adequacy of book collection 


■ 54 


57 


44 


47 


Ease of getting through by 










telephone 


31 


39 


33 


37 


Parking facilities 


12** 


14 


23 


45 



*Read: Ninety-two percent of the households earning less than 
$5,000 per year rate DPL "excellent" In terms of the helpfulness of the 
personnel. 

**Read: Only 12 percent of the households earning less than $5,000 
per year rate DPL's parking as excellent. 
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TABLE D^3. PERCENTAGE OF DENVER CITIZENS WANTING SELECTED INFORMATION 
BY VARIOUS DEMOGRAPHIC CHARACTERISTICS 



INFORMATION WANTED 



DEMOGRAPHIC 
CHARACTERISTIC 



Money 
Management 



Consumer 
Products 



Shopping 
Ideas 



What To Do 
When Cheated 



Age 



18-20 
21-25 
26-34 
35-44 
45-54 
55-64 

65 and over 



52%* 
15 
27 
28 
17 
12 
5 



44% 

30 

46 

39 

32 

37 

17 



39% 

25 

48 

41 

33 

32 

21 



35% 

37 

36 

33 

26 

12 

13 



Education 

<8th grade 
8th grade 
Some high school 
High school 
Technical school 
Some college 
College 
Post-graduate 

Household Income 

< $5,000 
$5,000-$9,999 
$10,000-$14,999 
$15,000 and over 



Race 



White/other 
Black 

Spanish American 



Sex 



Male 
Female 



8 

16 
22 
20 
24 
20 
18 
21 



12 
20 
20 
25 



15 
30 
33 



13 
23 



8 
16 
27 
38 
47 
37 
46 
35 



23 
33 
35 
47 



36 
30 
20 



35 
34 



8 

29 
33 
30 
47 
39 
44 
35 



24 
34 
37 
45 



35 
36 
33 



29 
39 



8 

23 
37 
29 
35 
23 
33 
23 



22 
28 
25 
35 



27 
26 
36 



27 
28 



*Read: Fifty-two percent of 18-20 year old Denver citizens want 
information on home money management and budgeting. 
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TABLE D24* CITxZEN REACTIONS TO FIFTEEN 


POSSIBLE 


LIBRARY 


SERVICES 




POTENTIAL UTILITY 




Would 


Not 


Would 


POSSIBLE SERVICE 


Use 


Sure 


Not Use 


Consumer referral service 


54%* 


5% 


41% 


Bibliographies of materials on special 








subjects 


36 


8 


56 


Catalogues of general interest materials 


34 


5 


61 


TV racllities for regular ana closed-- 








circuit prograimning 


31 


7 


b2 


DPL departmental telephone numbers 


31 


10 


39 


Lending audio--visual equipment 


30 


6 


6*; 


A snack bar in main Libi^ary 


30 


6 


64 


Viaeot^ne facilities 


28 


7 


65 


Books-by- mail 


27 


6 


67 


Lending ^ames, toys, sculptures 


27 


3 


65 


Scho' --in-resldence 


26 


10 




CATV Library-home reference service 


25 


8 




CATV Library programs 


22 


7 


71 


Babysitting service 


22 


4 


74 


Leased wire news printer 


14 


6 


80 



*Read: Fifty-four percent of the Denver citizens say tbey would 
use a Library-operated consumer referral service. 
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TABLE D25. PERCENTAL OF DENVERITES SAYING THEY 
WOULD USE POTENTIAL DPL SERVICES BY RACE 



RACE 









Spanish 


POTENTIAL DPL SERVICE 


White/Other 


Black 


American 


Consumer referral service 






62% 


Bibliographies 


36 ' 


38 


35 


Lending audio-visual equipmeut 


30 


28 


?1 


Several DPL phone numbers 


29 


32 


t*2 


Catalogues of DPL holdings 


28 


A3 


62 


TV rooms 


2e 


A3 


A7 


Snack bar 


27 


38 


A2 


Videor:ape facilities 


26 


32 


36 


Scholar- in-residence 


25 


38 


24 


Lending g<tmes, toys, sculptures 


2A 


AO 


AO 


Books-by-mail 


23 


36 


A2 


CATV reference service 


2i 


3A 


38 


Babysitting 


19 


32 


AO 


CATV DPL news service 


19 


32 


AO 


Wire service printer 


12 


17 


29 



*Read! lloughly or.e-half of the white Denver citizens say they 
would use a consumer referral service if DPL were to introduce it. 
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TABLE D26. PERCENTAGE OP DEm^RITES SAYING THEY 
WOULD USE POTENTIAL DPL SERVICES BY AGE 











AGE 










18- 


21- 


26- 


35- 


45- 


55- 


65 


POTENTIAL DPL SERVICE 


20 


25 


34 


44 


54 


64 


V* 


Consumer referral service 


61%* 


70% 


69% 


62% 


51% 


42% 


20% 


Catalogues of DPL holdings 


52 


38 


42 


43 


30 


39 


9 


Bibliographies 


48 


50 


42 


52 


35 


29 


9 


Snack bar in main DPL building 


48 


48 


47 


20 


19 


22 


11 


Books-by-mail 


39 


43 


28 


34 


25 


27 


2 


TV rooms 


39 


42 


45 


34 


30 


25 


4 


Babysitting 


39 


38 


35 


16 


16 


14 


5 


Several DPL phone numbers 


35 


37 


35 


46 


31 


24 


11 


Lending games, toys, sculptures 


30 


37 


41 


43 


20 


14 


6 


Scholar-ln-r es idence 


30 


30 


41 


-3 


22 


15 


6 


Lending audio-visual equipment 


26 


42 


50 


:.8 


25 


IC 


5 


Videotape facilities 


22 


40 


42 




25 


17 


6 


CATV DPL news service 


22 


25 


32 


28 


20 


19 


6 


CATV reference service 


22 


20 


37 


31 


21 


27 


7 


Wire service printer 


17 


15 


19 


23 


10 


12 


7 



*Read: Three out of five Denverltes aged 18 to 20 say they would 
use a DPL-operated consumer referral service. 
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TABLE D27. PERCENTAGE OF DENVERITES SAYING THEY 
WOULD USE POTENTIAL DPL SERVICES BY EDUCATION 



EDUCATION 



POTENTIAL 
DPL SERVICE 



Catalogues of DPL 

holdings 
TV rooms 

Wire service printer 
Consumer referral 

service 
CATV DPL news 

service 
Lending games, toys, 

sculptures 
Snack bar 
CATV reference 

service 
Scholar-in-residence 
Babysitting 
Lending audio-visual 

equipment 
Videotape facilities 
Book<i-by-nwiil 
Several DPL phone 

numbers 
Bibliographies 



Less 
Than 
8th 


8th 
Grade 


Some 
High 
School 


High 
School 


iecn~ 
nical 
School 


Some 
College 


College 


Post- 
- Grsd . 


lOZ* 


19% 


A0% 


m 


12% 


45% 


27?: 


40% 


19 


16 


37 


26 


18 


34 


34 


44 


19 


10 


11 


13 


12 


19 


12 


17 


17 


29 


56 


43 


35 


69 


70 


42 


15 


16 


25 


17 


24 


30 


18 


26 


15 


3 


35 


25 


18 


26 


35 


35 


12 


26 


22 


33 


12 


31 


35 


40 


12 


23 


29 


24 


18 


27 


24 


28 


12 


13 


14 


21 


24 


31 


35 


37 


12 


10 


27 


31 


24 


23 


16 


21 


12 


7 


16 


25 


35 


37 


61 


35 


12 


5 


17 


39 


5 


46 


48 


17 


8 


13 


24 


30 


24 


32 


24 


35 


4 


19 


32 


32 


18 


38 


36 


26 


A 


10 


24 


36 


24 


49 


44 


47 



*Read: One in five of Denver citizens having less than an eighth grade education 
say they would use DPL-developed catalogues of library materials of general interest. 
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TABLE El. RANK ORDER OF 12 MAJOR EXTERNAL INFORMATION SOURCES 
USED BY LARGE AND SMALL DENVER BUSINESS FIRMS 
DURING THE PAST 12 MONTHS (IN PERCENT) 







FIRM SIZE* 




Large 


Small 


OUTSIDE INFORMATION SOURCE 


(N-110)** 


(N-26.009) 


Business/ trade publications 


58% 


•51% 


{Denver Public Library 


52 


18 


Business/trade associations 


AS 


26 


Equipment suppliers 


43 


42 


University libraries 


43 


15 


Government agencies 
Other firms' libraries 


36 


7 


31 


13 


Fee-paid information services 


26 


10 


Academic/scientific groups 


22 


19 


Chamber of Commerce 


22 


10 


College professors/laboratories 


12 


1 


Small Business Administration 


6 


5 



^Large firms employ over 230 persons; small firms employ 250 or 
fewer persons. 



**Based on the stratified sample of 1A2 firms, the number of firms 
per size category was computed. Each respondent firm then was assigned 
a numerical weight appropriate for its particular stratum. In analysHing 
data for the weighted respondent firms » percentages were calculated that 
reflect the number of small firms and large firms in each category under 
this and other questions related to DPL business use. 
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TABLE E2. DENVER BUSINESS USE/NONUSE OF 17 DPL SERVICES BY 
FREQUENCY OF USE DURING THE PAST 12 MONTHS (IN PERCENT) 



USE FREQUENCY* 

Occa- 

DPL BUSINESS SERVICE Never Rarely slonallv Reeularlv 



Business and Industry 



directories 


7%** 


17% 


63/K 


112 


Books on business fields 


11 


26 


48 




Magazines on business fields 


33 


32 


35 




Books on science and 








engineering 


34 


11 


39 


1ft 


Business telephone directory 


40 


14 


40 


ft 

V 


Assistance in using Library 










resources 


42 


28 


25 


5 


Specialized business newspapers 


48 




51 


1 


Magazines on science and 










engineering 


49 


17 


34 




Catalogs and indices 


52 


33 


15 




Government documents 


60 


8 


32 




Assistance in finding exten- 








sive information 


60 


19 


15 


6 


Investment service 


67 


19 


14 




Interlibrary loan service 


68 


19 


12 




Self-service copying machines 


74 




26 




Answering short, factual 










questions 


76 




17 


7 


Equipment for reading micro- 










film and microfiche 


81 


6 


13 




16 mm films 


93 


7 







*The number of business firms using DPL services in the past 12 
months is estimated to be 7,137. See footnote number 2 on previous page 
for basis of this estimate. 

**Read: Seven percent of the firms who used DPL services claimed 
never to have used "business and industry directories" during the past 
12 months; 93 percent of the user fiiiua indicated they did use these 
directories. 
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TABLE E3. REGULAR USAGE OF 17 DFL SERVICES 
BY LARGE AND SMALL FIRMS (IN PERCENT) 



FIRM SIZE* 

PPL BUSINESS SERVICE Large Small 



\^ci i.cixv^mc^<^ cliili XiluxwcSel 




mm' 


Science/ engineering books 


22 


16 


Government documents 


21 




Science engineering magazines 


20 


MM 


Self-service copying machines 


20 




Answering short » factual questions 


17 


7 


Business magazines 


V-i 




Business books 


12 


15 


Assistance in using Library 


12 


5 


Special business newspapers 


3 


1 


16 mm films 


7 




Inter library loan 


4 




Business and industry directories 




12 


Business telephone directory 




6 


Assistance in finding extensive Information 




6 



Investment service 
Microfilm equipment 



*See footnotes in Table El in this appendix for an explanation of 
terms and the basis for calculating percentages # 
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TABLE E4. BUSINESS REACTIONS TO FIVE POSSIBLE LIBRARY SERVICES 



POTENTIAL UTILITY 





Very 


Fairly 


Not 


POSSIBLE SERVICE 


Useful 


Useful 


Useful 


Literature searches for a nominal fee 


12%* 


22% 


66% 


Library specis^list assigned to deal 








with Denver business 


10 


16 


74 


Curl en t awareness program 


9 


24 


67 


Late evening and weekend service 


7 


20 


73 


Summaries of materials on specifir 








subjects 


4 


33 


63 



*Read: One-eighth of the businesses in Denver would find a fee- 
paid literature search service very useful. Note: Current DPL business 
users are substantially more interested than current nonusers in these 
possible services. The basis for calculating these percentages is 
explained in footnote 2 of Table El in this appendix. 
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TABLE E5. BUSINESS WILLINGNESS TO PARTICIPATE IN 
SEVEN NEW LIBRARY-RELATED ACTIVITIES 



WILLINGNESS 

Very Fairly Not 

BUSINESS ACTIVITY Willing Willing Willing 



Giving the Library copies of 








company-produced documents 


22%* 


17% 


61% 


Giving the Library surplus doctiments 


16 


33 


51 


Paying a charge for special services 


13 


20 


67 


Subscribing to a Library newsletter 


12 


20 


68 


Making the company available as a 




38 




reference source 


3 


59 


Paying an annual fee for special 




30 




Library service? 


3 


67 


Making grants or other gifts to the 






8A 


Library 


1 


15 



*Read: Approximately one in five businesses would be very willing 
to give the Library copies of company-produced documents. Note: Current 
DPL business users are substantially more willing to participate in the 
activities than current nonusers. The basis for calculating these per- 
centages is explained In footnote 2 of Table El in this appendix. 
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TABLE E6. REACTION* OF CURRENT DPL BUSINESS USERS TO FOUR METHODS 
OF FAMILIARIZING BUSINESS WITH AVAILABLE SERVICES 



METHOD 


CURRENT 


USERS' REACTIONS 


Approve 


Do Not Approve 


Provide brochures 


60%* 


40% 


Provide monthly list of new acquisitions 




71 


Conduct seminar at firm 


7 


93 


Provide tours of Library 


4 


96 



*Rea<i: Six out of ten current DPL users approve the Idea of the 
Library providing Denver businesses with orientation brochures. The 
basis for calculating these percentages is explained in footnote 2 in 
Table El of this appendix. 
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TABLE Fl. DENVER GOVERNMENT AGENCY USE/NONUSE OF DPL SERVICES 

DURING THE PAST 12 MONTHS BY 
SELECTED CHARACTERISTICS (IN PERCENT) 



SELECTED CHARACTERISTICS 



Users 
(N«58) 



AGENCY 



Nonusers 
(N"22) 



TOTAL 

SAMPLE 

(N"80) 



Mission Area 

Planning and management 
Public protection 
Urban renewal 
Public works 
Parks and recreation 
Health and hospitals 
Public transportation 
Welfare 



31%* 

16 

14 

12 

12 

7 

4 

4 



18% 
32 

mmmm 

27 
5 
9 
9 



27% 

20 

10 

16 

10 

8 

5 

4 



Number of Employees 

<50 (Small) 
50-199 (Medium) 
>200 (Large) 



42 
34 
24 



47 
43 
10 



43 
36 
21 



*Read: Thirty-one percent of the government agencies using DPL 
services work in the planning and management area. 
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TABLE F2. PERCENT OF GOVERNMENT AGENCIES WITHIN EACH MAJOR 
CATEGORY USING DPL SERVICES DURING THE PAST 12 MONTHS 



AGENCY 



User Nonuser 
TYPE OF AGENCY (N»58) (N»22) 

Mission Area 

Urban renewal 100% % 

Welfare 100 

Parks and recreation 87 13 

Planning and management 82 18 

Health and hospitals 67 33 

Public protection 5A 46 

Public works 54 46 

Public transportation 50 50 

ALL AGENCIES 72 28 

Number of Employees 

<50 (Small) 70 30 

50-199 (Medium) 68 32 

>200 (Large) 87 13 

ALL AGENCIES 72 28 
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TABLE F3. DENVER GOVERNMENT USE/NONUSE OF 17 DPL SERVICES 
BY FREQUENCY OF USE DURING THE PAST 12 MONTHS (IN PERCENT) 



USE FREQUENCY* 

Occa- 

DPL GOVERNMENT SERVICE Never Rarely slonally Regularly 



Lending books, magazines, and 



other publications 


11%** 


21% 


53% 


15% 


Catalogues and indices 


12 


34 


43 


11 


Assistance in using Library 










resources 


24 


33 


37 


6 


Assistance In finding extensive 










Information 


36 


30 


27 


7 


Government documents 


38 


23 


28 


11 


Response to telephone requests 


42 


24 


30 


4 


Municipal reference service 


42 


17 


39 


2 


Science and engineering depart- 










ment service 


57 


13 


24 


6 


Public meeting rooms 


58 


29 


13 




Business division service 


60 


2 


33 


5 


Equipment for reading microfilm/ 










microfiche 


60 


35 


5 




Self-service copying machines 


63 


21 


16 




Interlibrary loan 


71 


16 


9 


4 


Delivery of Library materials 


72 


9 


12 


7 


Routing journals to city 






16 




government employees 


73 


2 


. 9 


16 mm films 


73 


16 


9 


O 

^^ 


Routing lists of new govern- 










ment documents 


CO 


7 


11 


2 



*The base number on which the percentages within each service cate- 
gory are calculated Is 58, i.e., the number of agencies identified as 
being DPL users. 

**Read: Eleven percent of DPL government u«*»rs never use the 
Library's document lending service; 89 percent do use this service. 
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TABLE P4. GOVERNMENT REACTIONS TO EIGHT POSSIBLE LIBRARY SERVICES 



POTENTIAL UTILITY 



POSSIBLE SERVICE 



Provide agencies with brochure listing 
services 

Library specialist assigned to deal with 

City agencies 
Establish DPL as a data bank clearinghouse 

C'n urban problems 
Current awareness program 
Literature searches 
T^rovide tours of Library 
Summaries of materials on specific 

subjects 

Provide evening and weekend Library 
service 



Very 
Useful 


Fairly 
Useful 


Not 
Useful 


50%* 


36% 


14% 


40 


37 


23 


39 


59 


2 


29 


44 


27 


21 


27 


52 


16 


34 


50 


13 


55 


32 


5 


20 


75 



*Read: One-half of the City government agencies would be very 
willing CO see the Library distribute to government agencies a brochure 
describing available services. 
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